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Judge  rules 
dead  man  can 
sue  for  libel 
(See  page  9) 

Best  retail 
ads  of  1982 
win  NoRMAs 
(See  page  12) 

NACON  ad  execs 
to  mount  drive 
for  new  memhers 
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Ihe  Boston  Globe  draws  out 
the  best  in  Massachusetts  students. 

Since  1950,  The  Boston  Globe  has  sponsored  the  annual  Massachusetts 
Scholastic  Art  Awards  competition.  Open  to  both  junior  and  senior  high  school 
students,  the  program  serves  to  encourage  and  recognize  the  work  of  tomor¬ 
row’s  artists  today.  One  more  award-winning  fj|(| (filflhf 
opportunity  from  The  Boston  Globe, 


The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Publications.  Inc. 


circulation  figures  climbing. 


Hard  times  finally  hit  even  San  Diego.  But  its  newspapers 
are  thriving.  Figures  from  the  Newspaper  Ad  Bureau  show 
we’re  one  of  the  thickest  afternoon  dailies  in  the  nation  (as 
of  September  3C,  1982). 

We  think  we  have  found  ways  to  move  into  a  new 
generation  of  journalism  while  recapturing  the  caring  style 
of  the  old  crusading  country  dailies.  We’re  selling  more 
newspapers  than  ever,  communicating  with  our  readers  in 
new  ways,  and  making  The  Tribune  a  personal  part  of  San 
Diegans’  lives. 


As  editor  Neil  Morgan  puts  it,  “Our  goal  is  to  become  the 
nation’s  most  sophisticated  country  daily.” 

(Some  goat.  Some  country.  San  Diego  is  California’s  sec¬ 
ond  most  populous  city.  Our  San  Diego  country  is  a 
sprawled-out  haven  for  2  million  lively  people  with  sexy 
demographics.) 

We’ve  filled  our  pages  with  some  of  the  nation’s  best 
offset  color.  And  added  new  faces  to  our  already  talented 
staff.  The  effect  is  increasing  revenues.  And  that’s  really 
saying  something  these  days. 
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Member  of  Newsplan 
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With  American’s  Priority  Parcel  Service,  your 
small  parcel  is  only  hours  away  from  anywhere 
we  serve  in  the  continental  U.S. ,  Hawaii, 
Canada,  Mexico  or  the  Caribbean.  We’re  avail¬ 
able  when  you  need  us;  24  hours  a  day,  seven 
days  a  week.  You’re  never  forced  to  waste  an 
entire  day  waiting  for  the  evening  flight  of  a 
next-day  delivery  service. 

To  take  advantage  of  our  in-hours  alternative 
to  next-day  service,  all  you  have  to  do  is  call 
toll-free  (800)  638-7320.  In  Maryland,  call  (301) 
269-5503.  Just  ask  for  Priority  Parcel  Service 
and  we’ll  provide  door-to-door  pickup  and  de¬ 
livery  anytime,  day  or  night. 

When  a  few  hours  can  make  all  the  differ¬ 
ence,  call  us  immediately.  We  don’t  think  you 
should  wait  till  the  next  day  when  we  can  put 
your  parcel  on  the  next  flight. 

AmericanAirlines 
Priority  Parcel  Service 


©  1982  American  Airlines  Freight  System 


Many  editors  agree 
on  how  to  report  rapes 


A  survey  on  reporting  of  rape  cases 
found  considerable  agreement  among 
editors  of  small,  medium,  and  large  dailies 
about  the  kinds  of  information  which 
should  and  should  not  be  included  in  stor¬ 
ies  about  this  crime. 

The  survey  was  undertaken  after  an 
August,  1981,  story  in  Winfield  (Kan.) 
Daily  Courier  provoked  widespread  prot¬ 
est  over  the  reporting  of  explicit  sexual 
details  given  in  a  preliminary  hearing  of  a 
man  accused  of  raping  two  women.  The 
man  later  pleaded  guilty  to  the  crimes. 

The  National  News  Council  in 
December,  1981,  found  a  complaint  of 
sensationalism  brought  against  the  Daily 
Courier  was  unwarranted. 

Carol  Oukrop,  associate  professor  of 
journalism  at  Kansas  State  University  in 
Manhattan,  Kan.,  issued  “Newspapers 
as  Gatekeepers — Views  of  rape  and  rape 
coverage”  last  fall. 

Her  study  concluded  with  a  “Rape 
Policy  Prototype”  based  on  the  survey 
results. 

Oukrop  sent  out  894  questionnaires  to 
editors  around  the  country  last  July:  336 
to  small  papers,  under  10,0(X)  circulation; 
310  to  medium  papers,  10,000  to  49,999 
circulation;  and  248  to  large  ones,  circula¬ 
tion  50,000  or  more. 

Editors  were  asked  to  give  on  a  scale  of 
1,  stongly  agree,  to  5,  strongly  disagree, 
their  responses  to  the  questions. 

She  received  375  responses  by  Septem¬ 
ber  10:  128  from  small  papers,  141  from 
medium  papers,  and  106  from  large  pa¬ 
pers. 

The  survey  found  most  editors,  67%, 
believe  the  name  of  an  adult  complainant 
should  not  reported  in  rape  cases. 

However,  the  results  showed  that 
“large  papers  are  clearly  more 
determined  to  protect  the  identity  of  the 
victim  than  small  papers  are,”  Oukrop 
wrote.  “Data  on  this  question,  it  seems  to 
me,  destroy  another  ‘popular  myth’ — 
that  the  large  papers  are  the  insensitive 
ones,  most  likely  to  sensationalize  on  a 
rape  case  and  more  likely  to  ignore  the 
victim’s  feelings.” 

Only  30%  of  the  respondents  from 
small  papers  strongly  agreed  that  adult 
complainants’  names  should  not  be  re¬ 
ported  compared  with  48%  from  medium 
papers  and  51%  from  large  papers. 

Oukrop  stated  that  in  follow-up 
interviews  with  30  editors,  “most  said- 

.  .  .the  experience  and  the  maturity  of 
the  large  papers’  staffs’’  was  the 
explanation  for  their  greater  willingness 
to  protect  victims’  identities.  “They  dealt 
more  with  rapes  and  are  more  aware  of 
public  response.” 

Several  interviewees,  Oukrop  wrote, 
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“also  thought  that  small  papers  would  be 
more  likely  to  print  names  because 
‘everybody  knows  it  anyway’  and/or 
because  rumors  would  be  widespread  and 
it  was  the  duty  of  the  paper  to  tell  the  facts 
to  clarify.” 

Respondents  from  all  three  sizes  of 
dailies  also  agreed,  69%,  that  the  name  of 
a  rape  victim  who  is  a  minor  should  not  be 
reported. 

The  respondents  believed  that  even  if  a 
rape  victim  is  a  prominent  person,  the 
name  should  not  be  published. 

The  editors  replying  did  not  agree  that 


withholding  the  names  of  victims  may  en¬ 
courage  a  vindictive  person  to  bring  rape 
charges  against  an  innocent  person. 

The  editors  disagreed,  “and  it  seems 
the  larger  the  paper  the  stronger  the  dis¬ 
agreement,”  that  newspapers  perpetuate 
a  stigma  against  rape  victims  by  not 
covering  rape  fully. 

Comments  associated  with  the  ques¬ 
tion,  Oukrop  said,  “indicate  that  editors 
don’t  want  to  be  guilty  of  perpetuating  the 
stigma  against  rape  victims,  but  they  do 
want  to  protect  the  victim.” 

One  respondent  told  her:  “We  do  use  a 
different  standard  for  rape  coverage  than 
other  crimes.  I  have  to  wonder  whether 
our  not  using  the  names  of  the  victims 
merely  postpones  the  day  when  there  will 
be  no  stigma  at  all  attached.  Implicit  in 
our  not  using  names  is  the  subtle  sugges- 
(Continued  on  page  56) 


RAPE  POLICY  PROTOTYPE 


Rape  IS  a  heinous  crime  of  violence.  The 
media  have  a  responsibility  to  provide  the 
public  information  concerning  its  occurr¬ 
ence  in  the  community  and  about  the  na¬ 
ture  of  the  crime. 

At  the  same  time,  the  media  have  an 
obligation  to  remain  aware  of  the  stigma 
attached  to  rape  cases,  for  both  the  victim 
and  the  accused. 

Each  case  must  be  evaluated  indi¬ 
vidually.  The  following  guidelines  will 
suffice  for  most.  If  you  believe  a  particu¬ 
lar  incident  warrants  an  exception  to  the 
general  guidelines,  confer  with  your  su¬ 
pervising  editor. 

1 .  The  name  of  the  victim/complainant 
is  not  to  be  used,  or, 

1 .  The  name  of  the  victim/complainant 
is  not  to  be  used  except  under  extraordin¬ 
ary  circumstances. 

Extraordinary  circumstances  might  in¬ 
clude: 

a.  victim  was  also  killed. 

b.  victim/complainant  was  also 
seriously  injured. 

c.  kidnapping  or  other  serious  crime 
was  also  involved. 

d.  victim/complainant  wishes  name  to 
be  used/is  willing  to  have  name  used. 

e.  victim/complainant  is  prominent/ 
public  figure/newsmaker. 

f.  complainant  is  found  to  be  invalid, 
and  complainant  is  charged  with  filing 
false  information. 

2.  Incest  cases  present  special  prob¬ 
lems.  Listing  the  charge  and  name  of  the 
accused  virtually  identifies  the  victim, 
which  can  be  particularly  traumatic  to 
victims  age  10  or  older.  Incest  is  a  family 
crime,  and  in  many  cases  charges  are 
dropped  when  the  accused  agrees  to 
accept  counseling.  Confer  with  your  edi¬ 
tor.  Unless  circumstances  are  exception¬ 
al,  it  might  be  wise  to  delay  coverage  until 
(iO  the  case  advances  to  district  court. 

3.  Report  only  general  location  of  the 
crime — North  Side  apartment.  East  Side 
residence,  or  perhaps  locate  by  nearest 


major  intersection.  If  repetition/pattern 
of  the  crime  so  indicates,  it  might  be 
necessary  to  be  somewhat  more  specific 
(1400  block,  or  near  St.  John’s  Hospital, 
for  example). 

4.  Do  not  report  identifying  informa¬ 
tion  about  the  victim/complainant  that 
could  lead  to  readers  recognizing  a  cer¬ 
tain  individual. 

5.  If  a  pattern  seems  to  be  emerging, 
report  details  that  may  be  of  help  to  other 
potential  victims.  (For  example,  if  re¬ 
ports  indicate  that  someone  is  going  from 
house  to  house  seeking  unlocked  doors  in 
a  certain  part  of  town). 

6.  In  reporting  on  hearing  or  trials, 
summarize  without  using  exact  quotes  or 
explicit  sexual  terms.  Paraphrase  reports 
or  testimony  that  would  be  considered 
objectionable  in  the  community.  Refer  to 
the  standard  sex  act  as  intercourse; 
beyond  that  refer  to  “other  forms  of  sex¬ 
ual  assault”,  or  use  appropriate  legal 
terms.  Tell  the  news  necessary  for  the 
public  to  understand  the  crime;  do  not 
sensationalize  or  titillate. 

7.  In  reporting  the  name  of  the  accused, 
it  is  wise  to  check  with  law  enforcement 
officials,  regarding  whether  they  think  a 
viable  case  exists;  the  accusation  also 
carries  a  stigma.  Do  not  report  the  name 
of  the  accused  until; 

— a  formal  charge  has  been  made;  or, 

— an  arrest  has  been  made;  or, 

—  indictment. 

8.  Follow  up  on  every  rape  report  story 
that  appears  in  the  paper  as  a  matter  of 
fairness  to  the  accused. 

9.  Acquittal  must  be  given  the  same 
news  value  (or  better)  play. 

10.  Confer  with  your  supervising  editor 
if  you  think  a  general/informational/ 
generic  story/column/  series  about  rape 
would  be  appropriate. 

Based  on  a  study  of  “Views  of  Newspap¬ 
er  Gatekeepers  on  Rape  and  Rape  Cover¬ 
age,”  Carol  Oukrop,  Kansas  State  Uni¬ 
versity,  October,  1982. 
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It^  Official. 

Dallas’lbtal  Giculation 
Leader  Also  Leads 
the  Dallas/FortWxth 

SMSA  Daily 


According  to  the  most 
recent  figures  for  the  six 
months  ending  September 
30,  1982,  the  Audit  Bureau  of 
Circulations  (ABC)  reports 
The  Dallas  Morning  News  is 
the  daily  circulation  leader  in 
the  vital  1 1-county  Dallas/ 
Fort  Worth  SMSA,  with  a  cir¬ 
culation  of  25'’,H16. 

Not  surprising  for  the 
Dallas  total  circulation  leader. 

For  being  where  the 
growth  is  has  always  been 
the  long  suit  of  The  Morning 


News.  And  as  the  Dallas 
market  booms  northward 
and  westward  through  Plano, 
Carrollton,  Richardson, 

Allen,  McKinney  and 
Lewisville  —  along  with  Ar¬ 
lington  and  the  Mid-Cities  — 
one  Dallas  paper  continues 
to  grow  right  along  with  the 
population  growth  centers. 

In  fact,  90%  of  the 
Dallas/Fort  Worth  SMSA’s 
population  is  concentrated  in 
Dallas,  Tarrant,  Collin  and 
Denton  Counties.  Precisely 
where  The  Morning  News  is 
read  by  more  people  than 
any  other  newspaper. 


And  the  news  gets  better. 

In  the  SMSA  outside  Dallas 
County,  ABC  states  that  The 
Dallas  Morning  News  has  a 
circulation  of  over  S2,()00. 
That’s  9,000  more  than  the 
evening  paper. 

Across  the  board  circula¬ 
tion  leadership  doesn’t  just 
happen.  It’s  the  result  of  a 
responsible  newspaper  with 
an  aggressive  commitment  to 
editorial  excellence,  re.spon- 
siveness  to  readers  and 
advertisers,  and  a  deep  com¬ 
munity  inx’olvement . 

Factors  that  mark  a 
newspaper  as  the  leader. 
Award-winning  reasons  why 
nobody  beats  The  Dallas 
Morning  News  in  the 
morning. 


Source:  The  ABC'  Publisher’s  Suiemenis  for  six  monihs  ended  September  3d.  1S)8J. 

Represented  Nationally  by  C^resmer.  >X’ot)dward.  C^'Mara  &  Ormsbee,  Inc..  The  Leonard  Ct)..  Florida.  Mexico,  Caribbean;  Lenha  flawaii.  Hawaii  A  Member  of  Metrr)politan  Sunday  Newspaper.  Inc 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JANUARY 

FEBRUARY 
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8  9  10  11  12 

6  7  8  9  10  11  12 

9  10  11  12  13  14  15 

13  14 

15  16  17  18  19 

13  14  15  16  17  18  19 

16  17  IB  19  20  21  22 

20  21 

22  23  24  25  26 

20  21  22  23  24  25  26 

23  24  25  26  27  28  29 

30  31 

27  28 

27  28  29  30  31 

*  Major  meetings  in  bold  face 

JANUARY 

23-26— Internalionai  Newspaper  Advertising  and  Marketing 

Executives,  Caesar's  Palace,  Las  Vegas,  Nev. 

25-26 — University  of  Nevada-Reno  conference  on  “The  Eth¬ 
ics  of  the  Sports  Story,”  Harrah's  Hotei-Casino,  Reno,  Nev. 

27-29 — Tennessee  Press  Association,  Nashviile,  Tenn. 

27-29— Western  Kentucky  Press  Association,  Executive  inn 

Rivermont,  Owensboro,  Ky. 

27-29 — Texas  Press  Association  Convention  &  Trade  Show, 
Fort  Worth  Hilton,  Fort  Worth,  Texas. 

29-Feb.1 — Great  Lakes/Midstates  Newspaper  Conference,  Hy¬ 

att  Regency  O'Hare,  Chicago,  III. 

FEBRUARY 


HIEWSROOM 

MANAGEMENT 

Training  Seminar  •  Miami,  Florida 
March  14-18, 1983 

This  seminar  is  designed  for  the  newly 
promoted  editor  as  well  as  reporters  about  to 
make  the  transition  into  management.  The 
major  emphasis  is  in  teaching  the  styles  of 
leadership  that  contribute  to  successful 
management  in  the  newsroom  environment  of 
the  80’s. 

Editors  will  learn  about  the  skills  needed  in 
working  with  people  —  from  selection  to 
evaluating  to  motivating.  One  part  of  the 
program  deals  with  situations  of  personal 
conflict  which  must  be  resolved  by  the  editor. 
The  methods  and  mechanics  of  budgeting  will 
also  be  taught. 

Some  key  editors  will  present  and  discuss 
their  ideas  about  current  topics  of  interest  to 
new  editors. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 
INSTITUTE  OF  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 


9- 10 — New  England  Newspaper  Advertising  Executives  Assoc¬ 

iation,  Parker  House,  Boston,  Mass. 

10- 13 — California  Newspaper  Publishers  Association,  Conven¬ 

tion  and  Trade  Show,  Hyatt  Regency,  San  Francisco,  Calif. 

12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

16- 17 — Ohio  Newspaper  Association,  50th  annual  Con¬ 

vention,  Hyatt  Regency,  Columbus,  Ohio. 

17- 20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

20-22 — Inland  Daily  Press  Association,  Fairmont  Hotel,  New 
Orleans,  La. 

20-26 — Suburban  Newspapers  of  America  Management  Con¬ 

ference,  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

MARCH 

3- 5 — Maryland-Delaware  D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Mr.. 

4- 6 — Miss.  Valley  Classified  Managers  Association  &  Na¬ 

tional  Telephone  Cales  Managers  &  Supervisors  Conference, 
Palmer  House,  Chicago. 

6-8 — SNPA  Production  Conference,  Hyatt  Regency  Hotel, 

New  Orleans,  La. 

6-9 — Food  and  Science  Editors  Conference,  sponsored  by 
the  Institute  of  Food  Technologists,  Chicago,  III.,  Hyatt  Regency 
Hotel,  Baltimore,  Md. 


Seminars/Workshops/Clinics 


JANUARY 

27-28 — New  Limitations  on  Your  Right  to  Discharge  Em¬ 
ployees,  sponsored  by  Inland  Daily  Press  Association  and  South¬ 
ern  Production  Program  Inc.,  Hyatt  Regency  Hotel,  Kansas  Ci¬ 
ty,  Missouri. 

FEBRUARY 

13-16 — Southern  Newspaper  Publishers  Association  Foun¬ 

dation,  An  Aging  Population,  University  of  Kentucky,  Lexington. 

13- 23 — American  Press  Institute,  “Circulation  Managers," 

Reston,  Va. 

14- 18 — Knight-Ridder  Newspapers  Institute,  Effective  News¬ 

paper  Design  and  Graphics  Editing,  Miami,  Fla. 

27-Mar.4 — American  Press  Institute,  Ad  Executives  of  Weekly 

Newspapers,  Reston,  Va. 

27-Mar.4 — American  Press  Institute,  Publishers  (under 

50,(XX)  circulation),  Reston,  Va. 
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The^?^hington^itnes 
is  makingits  u^act 
in  the  Nations  Capital. 


Edwin  Meese,  III 

Counselor  to  the  President  of  the 
United  States 

James  A.  Baker,  III 

Chief  of  Staff  and  Assistant  to  the 
President  of  the  United  States 

The  Honorable  Casper  W.  Weinberger 

Secretary  of  Defense 

The  Honorable  James  G.  Watt 

Secretary  of  the  Interior 

The  Honorable  John  Block 

Secretary  of  Agriculture 

The  Honorable  Richard  S.  Schweiker 

Secretary  of  Health  and  Human  Services 

The  Honorable  Malcolm  Baldrige 

Secretary  of  Commerce 

The  Honorable  Samuel  R.  Pierce,  Jr. 

Secretary  of  Housing  and  Urban 
Development 

The  Honorable  Terrel  H.  Bell 

Secretary  of  Education 

The  Honorable  Raymond  J.  Donovan 

Secretary  of  Labor 


The  Honorable  Verne  Orr 

Secretary  of  the  Air  Force 

The  Honorable  John  Lehman 

Secretary  of  the  Navy 

The  Honorable  William  J.  Casey 

Director  of  Central  Intelligence 

The  Honorable  David  A.  Stockman 

Director,  Office  of  Management 
and  Budget 

President  Ferdinand  Marcos 

of  the  Philippines 

The  Honorable  Ian  Smith 

Former  Prime  Minister  of  Rhodesia 

The  Honorable  Fidel  Chavez  Mena 

Minister  of  Foreign  Affairs  of 
El  Salvador 

Edward  Fulner 

President,  Heritage  Foundation 

Dr.  James  Cheek 

President,  Howard  University 

Richard  Lesher 

President,  United  States  Chamber 
of  Commerce 


JI0a@l|ington  Sinter 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 
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Tax  on  newsprint 

Millions  of  tons  of  newsprint  are  imported  into  this  country 
every  year  free  of  import  taxes  because  our  government  his¬ 
torically  has  believed  this  commodity  is  essential  to  the 
democratic  process  and  an  informed  electorate. 

In  five  of  the  50  states  this  philosophy  is  not  understood 
and  those  governments  have  seen  newsprint  only  as  some¬ 
thing  else  to  be  taxed  to  raise  much-needed  revenue.  So, 
while  the  federal  government  believes  it  should  be  imported 
duty  free  these  state  governments  believe  it  should  be  taxed 
as  it  is  used. 

One  of  these  five  states,  Minnesota,  has  been  brought 
before  the  Supreme  Court  of  the  United  States  in  a  pre¬ 
cedent-setting  case  appealing  a  lower  court  decision  and 
challenging  the  tax  as  a  possible  threat  to  First  Amendment 
rights.  The  state  asserts  the  tax  is  neither  a  license  tax  nor 
directly  tied  to  circulation  or  content  therefore  it  does  not 
infringe  on  the  First  Amendment.  Besides,  the  state  claims 
the  tax  is  so  small  it  doesn’t  amount  to  anything.  All  of  which 
may  be  convincing  to  some  but  we  hope  not  to  members  of  the 
Supreme  Court. 

The  power  to  tax  is  the  power  to  control  and  destroy  and 
regardless  of  what  the  framers  of  the  Minnesota  tax  had  in 
mind  that  threat  is  there  as  long  as  it  is  on  the  books.  Today’s 
one  or  two  percent  tax  can  be  tomorrow’s  10%  or  more  tax. 
What  happens  to  a  newspaper  if  it  refuses  or  fails  to  pay? 
Obviously,  it  would  be  penalized.  What  makes  the  officials  of 
Minnesota’s  present  government  believe  future  office  hold¬ 
ers  will  resist  the  temptation  to  relate  the  tax  to  content  and 
circulation  with  punitive  measures  for  non-compliance?  The 
importation  and  use  of  newsprint  is  a  political  football  in 
many  countries  and  used  to  license  and  control  the  press. 
Why  do  we  believe  the  U.S.  is  free  of  politicians  with  similar 
aspirations? 

In  addition  to  this,  the  Minnesota  tax  should  be  thrown  out 
because  it  is  grossly  discriminatory.  Newspapers  in  only 
three  cities  were  large  enough  to  pay  the  tax  in  1974;  97%  of 
the  state’s  newspapers  paid  no  tax  because  they  were  too 
small  under  the  law.  Here  again,  the  opportunity  for  abuse 
exists  for  the  unscrupulous  politician  who  could  or  would 
expand  the  tax  area  to  include  other  newspapers  for  any 
number  of  reasons.  It  is  naive  to  contend  that  couldn’t 
happen. 


Advertising  in  ’83 

Newspaper  ad  executives  have  known  for  years  there  is  a 
reservoir  of  relatively  untapped  newspaper  linage  in  co-op 
dollars  from  manufacturers.  The  New  Orleans  Times- 
Picayune  has  shown  how  to  develop  1.4  million  lines  of  ad 
space  from  that  source.  There  is  no  patent  on  the  idea.  It  just 
takes  imagination,  hard  work  and  salesmanship. 
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Letters 

DEPRESSING 

Seldom  have  I  read  a  more  depressing 
analysis  of  the  newspaper  industry  than 
that  delivered  by  William  O.  Chilton  of 
the  Charleston  (W.  Va.)  Gazette.  Chil¬ 
ton’s  speech,  excerpted  in  Shop  Talk  at 
Thirty  {E&P.  Nov.  20),  would  have  us 
believe  that  the  newspaper  is  on  its  way  to 
extinction. 

Baloney,  I  say. 

Every  time,  I  hear  a  complaint  about 
Americans’  failure  to  read,  I  urge  the 
complainer  to  take  a  trip  to  a  supermarket 
and  look  at  checkout  stands.  In  certain 
areas  of  Columbus,  Ohio,  you  have  a 
choice  of  two  daily  newspapers,  two  or 
more  suburban  weeklies,  two  national 
weekly  tabloids,  an  advertising  trade  and 
swap  sheet,  a  monthly  homesale  quar¬ 
terfold,  many  national  and  specialty 
magazines  and  stacks  of  racy  and  roman¬ 
tic  paperback  novels.  improve  production;  the  ability  to  recog-  day,  I  would  think  that  many  newspapers 

The  conclusion  is  clear.  People  are  nize  talent;  the  ability  to  market  the  pro-  simply  bore  their  readers  to  death.  They 

willing  to  pay  if  you  offer  the  right  prod-  duct;  and  so  on,  you  will  find  them  lack-  do  not  seem  to  feel  that  there  are  any 

uct.  ing  in  many  editorial  departments.  requirements  as  far  as  the  readers  are 

So,  what  has  led  to  the  failure  of  so  This  is  a  problem  that  cuts  across  all  concerned.  A  successful  newspaper  wri- 
many  newspapers  and  the  merger  of  oth-  newspapers — from  metro  to  weekly  and  ter  should  get  the  readers  involved  so  that 
ers?  A  number  of  factors  are  involved,  from  chain  to  independent.  Tomorrow’s  every  time  that  paper  enters  a  fjerson’s 

Some  can  be  manipulated  by  newspa-  editors  will  have  to  have  the  knowledge  home,  they  recognize  it  as  having  indi- 

pers.  Others  are  beyond  their  control.  that  will  allow  them  to  hold  their  own  in  vidual  identity. 

The  failure  of  large  papers  in  Phil-  budget  meetings  with  the  publisher,  and  My  late  husband,  William  Loeb,  used 

adelphia  and  Buffalo  is  as  much  a  sign  of  to  hold  their  own  in  strategy  meetings  to  say, “I  don’t  care  what  people  think  of 

newspapers’  demise  as  the  collapse  of  with  the  advertising  and  circulation  me,  so  long  as  they  think.”  The  A/anc/ies- 
Woolco  is  a  sign  of  the  end  of  discount  departments.  rer(N.H.)  Leader  has  always  been 

houses.  Phil  Angelo  a  paper  which  people  have  noticed;  and. 

Secondly,  national  demographics  have  (phu  Angelo  is  faculty  advisor  to  the  whether  the  readers  hate  us  or  love  us,  we 
changed.  Lantern,  which  is  the  student  newspaper  at  at  least  are  a  factor  in  their  daily  lives.  As 

The  readers  moved  out  to  the  suburbs.  Ohio  State  University.)  a  consequence  our  circulation  has  con- 

Some  argue  that  the  suburban  press  tinned  to  rise  over  the  years, 

lacks  the  manpower  and  moxie  necessary  INVOLVEMENT  There  are  altogether  too  many  news- 

to  do  investigative  work  and  in-depth  reference  to  the  article  which  papers  in  this  country  who  consider 

explanatory  pieces.  That  is  a  valid  critic-  appeared  in  the  November  20  issue  of  themselves  merely  as  a  purveyor  of 
ism.  But  that  trend  can  be  reversed  if  eduor  &  Publisher  placing  the  blame  advertising.  Granted,  without  income 
journalism  schools  pay  enough  attention  yf  readership  on  such  things  as  papers  would  be  in  a  bad  state  indeed, 

to  the  education  of  tomorrow’s  publish-  minority  interests,  lack  of  political  but,  nevertheless,  that  should  not  be  the 
ers,  editors  and  managing  editors.  morals,  etc.,  etc.,  1  take  exception.  prime  purpose  of  publishing. 

This  brings  me  to  newspapers  main  I  feel  that  editors  should  take  the  blame  Mrs.  William  Loeb 

problem  management.  I  know  of  no  in  many  instances  for  lack  of  readership.  (Mrs.  Loeb  is  president  and  publisher  of 
business  where  the  Peter  Principle  works  Reading  papers  around  the  country  to-  Manchester  (N.H.)  Union  Leader.) 
so  well.  The  best  reporter  usually 
becomes  a  city  editor.  The  result  is  a 
weaker  reporting  staff  and  a  poor  city 
editor. 

It  is  a  rare  journalism  school  that  offers 
more  than  one  course  in  newspaper  man¬ 
agement.  Yet,  graduates  will  one  day 
advance  to  management  positions.  Once 
there,  they  will  have  to  cope  with  annual 
budgets,  personnel  decisions  and  the 
purchases  of  sophisticated  pieces  of  elec¬ 
tronics.  In  many  cases,  new  managers  are 
woefully  prepared  to  make  these 
decisions.  Consequently,  some  newspa¬ 
pers  have  management  by  mistake. 

If  you  list  all  of  the  management  skills 
needed  to  run  a  newspaper — good 
interpersonal  communications;  good 
planning;  good  budgeting;  the  ability  to 
EDITOR  &  PUBLISHER  for  January  22,  1983 


I’d.  seen  other  news- 

\j/V}K  \\  papers  and  seen  how 

it  helped  them.  It’s  com- 
Ik  .  prehensive  and  serves 

^  j  needs  very  well. 

vT-IV  New  York  Times 

News  Ser’vlce  really  fits 
with  our 

HichardR.J.  Morin 

W  W  Editor  &  General  Manager 

NEWS  SERVICE  '  '  Harrisonburg  Daily  News-Record 

For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
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Goss:  The  1950  fpm  offset 

Market-Driven  answer  to  high-volume 

Technology  productivity 


The  Goss  Enterprise  Press 


For  printing  advertising  inserts, 
supplements,  Sunday  magazines, 
catalogs,  directories  and  other 
long-run  commercial  \A/ork,  the 
highly  versatile  Goss  Enterprise™ 
press  is  designed  to  deliver 
quality  products  at  high  speeds. 

Product  versatility. 

The  typical  Enterprise  press 
can  handle  up  to  three  webs  for 
products  ranging  from  eight  to 
96  pages.  It  will  accommodate 
web  widths  from  40"  to  60" 

(1016  mm  to  1524  mm). 

Available  cutoffs  range  from 
18y2"  to  24^3/16"  (470  mm  to 
630  mm). 

The  heavy-duty  5.4  jaw- 
style  Enterprise  folder  provides 
half-fold,  tabloid  and  square-tab 
products,  and  handles  ribbon 
widths  as  narrow  as  10"  (254 
mm).  The  flexible  angle  bar 
package  permits  a  large  variety 
of  web  positions,  with  walk-in 


accessibility  for  fast  webbing 
and  product  changeover. 

Productivity. 

Computerized  master 
consoles,  a  specially  designed 
Color  Control  System  with  digital 
readout  and  centralized  remote 
control  will  further  boost 
productivity.  An  automatic 
sequential  startup  system  helps 
to  keep  waste  to  a  minimum.  And 
the  operating  environment  is 
enhanced  by  the  designed-in 
noise  abatement  provisions. 

For  more  information, 
write  for  the  Goss  Enterprise 
brochure  or  contact  your  Goss 
representative.  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600. 
Telex  253478. 
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Judge  lets  dead  man’s 
kin  continue  libel  suit 


A  federal  judge  in  New  Jersey  ruled 
(January  12)  that  the  family  of  a  deceased 
target  of  the  Abscam  probe  can  sue  Time, 
Inc.  in  an  attempt  to  clear  the  man’s 
name. 

U.S.  District  Court  Judge  H.  Lee  Saro- 
kin  said  the  family  of  New  Jersey  Casino 
Control  Commissioner  Kenneth  MacDon¬ 
ald,  who  died  in  April  1982,  can  continue 
a  suit  filed  by  MacDonald  in  1 98 1  seeking 
financial  damages  for  defamation  of  his 
reputation. 

MacDonald  had  filed  his  suit  in  connec¬ 
tion  with  what  he  claimed  was  a 
defamatory  article  in  the  February  1981 
issue  of  Life  magazine.  A  federal  grand 
jury  indicted  MacDonald  in  June  1981  on 
charges  related  to  the  Abscam 
investigation,  but  MacDonald  died  last 
April  before  the  case  was  brought  to  trial. 

Some  legal  observers  believe  the  ruling 
can  have  a  far-reaching  impact  on  the  na¬ 
tion’s  libel  laws. 

Previous  decisions  have  upheld  “com¬ 
mon  law”  that  a  person’s  right  to  sue  for 
libel  or  defamation  of  character  dies  with 
the  individual. 

Judge  Sarokin  ruled  that  “there  is  no 
just  reason  why  it  (the  libel  claim)  should 
not  survive  his  death.” 

If  this  case  is  not  tried.  Judge  Sarokin 
ruled,  MacDonald’s  survivors  “will  nev¬ 
er  be  afforded  the  opportunity  to  remove 
the  cloud  which  has  darkened  the  plain¬ 
tiff  s  reputation  and  which  will  continue 
suspended  over  his  survivors  for  their 
lifetimes.” 

Time  Inc.  issued  a  statement  which 
read:  “Time  Inc.  is  naturally  dis¬ 
appointed  by  Judge  Sarokin’s  decision. 
We  hasten  to  point  out,  however,  that  this 
decision  relates  only  to  the  question  of 
the  effect  on  this  suit  of  Mr.  MacDonald’s 
death;  it  is  not  a  decision  addressed  either 
to  the  merits  or  Mr.  MacDonald’s  claim 
or  the  reporting  done  by  Life  magazine. 

“We  also  take  strong  exception  to  the 
Judge’s  implication  that  this  case  will 
somehow  afford  Mr.  MacDonald’s  heirs 
an  opportunity  to  try  the  issue  of  whether 
Mr.  MacDonald  was  wrongly  accused  by 
Abscam  prosecutors  .  .  .  The  charges 
brought  against  Mr.  MacDonald  by  oth¬ 
ers,  including  the  federal  prosecutor,  are 
not  at  issue  in  this  case.” 

9|c  #  9(e 

The  U.S.  Supreme  Court  refused  to  hear 
an  appeal  by  a  man  who  sued  the  New 
York  Times  for  invasion  of  privacy  after 
his  picture,  taken  without  his  knowledge 


or  permission,  was  used  to  illustrate  a 
magazine  article. 

The  man,  Clarence  Arrington,  was 
photographed  on  a  New  York  street  by  a 
freelance  photographer.  In  his  suit,  he 
argued  that  the  use  of  his  picture  mis¬ 
takenly  conveyed  the  impression  that  he 
agreed  with  the  conclusions  expressed  in 
an  article  about  materialism  in  the  black 
middle  class. 

The  New  York  Court  of  Appeals  ruled 
that  New  York  law  provided  no  basis  for 
a  lawsuit  over  a  newspaper’s  use  of  a 
photograph  to  illustrate  an  article  of 
general  interest.  The  court  said,  howev¬ 
er,  that  Arrington  could  pursue  his  suit 
against  the  photographer  and  the  photo¬ 
grapher’s  agent. 

♦  ♦  ♦ 

Two  U.S.  Supreme  Court  justices  denied 
appeals  that  would  have  blacked  out  a 
segment  of  “60  Minutes”  and  the  pro¬ 
gram  aired  as  scheduled  on  January  16. 

The  high  court  justices  were  asked  for  a 
ruling  after  a  Federal  District  judge  in 

Libel  lien  forces 
closure  of  weekly 

Clifton,  N.J.  weekly  newspaper  owner 
Alexander  Bidnik,  Jr.,  has  stopped 
publishing  his  Independent  Prospector, 
which  was  in  business  for  50  years.  Bid¬ 
nik  has  owned  the  paper  for  more  than  20 
years. 

Bidnik  announced  the  closing  a  few 
days  after  the  Passaic  County  SherifT s 
Department  had  put  liens  on  the  paper’s 
ad  revenue  to  pay  a  two-year  old,  $55,000 
libel  judgment. 

In  addition  to  his  libel  conviction,  Bid¬ 
nik  was  convicted  in  1981  of  five  counts 
attempting  to  extort  money  in  the  form  of 
ad  revenues  from  residents  by  threaten¬ 
ing  to  run  negative  stories  about  them 
(E&P,  May  16,  1981). 

Bidnik  claimed  a  readership  of  1 1 0,000, 
but  paid  circulation  according  to  the  Clif¬ 
ton  Post  Office  was  4,994. 

In  a  front  page  letter  of  farewell,  Bidnik 
stated  that  “no  longer  are  merchants 
eager  to  spend  their  money  on  messages 
to  the  public,  much  less  pay  for  ads.” 

At  one  point,  the  Hackensack  Record, 
ran  a  lengthy  report  which  reflected  nega¬ 
tively  on  the  way  Bidnik  ran  the  news¬ 
paper.  After  the  Record  story,  Bidnik 
was  charged  with  attempting  to  extort 
money  from  readers  and  merchants. 


Every  Saturday  since  1884 

New  Orleans  (January  14)  ordered  CBS- 
tv  not  to  broadcast  a  60  Minutes  report 
about  seven  New  Orleans  police  officers 
charged  with  violating  the  civil  rights  of 
blacks  by  beating,  kicking  and  threaten¬ 
ing  to  kill  them  in  the  course  of 
investigating  the  1980  slaying  of  a  white 
officer. 

A  U.S.  Circuit  Court  of  Appeals  in 
New  Orleans  stayed  that  order  and  the 
District  judge  then  modified  his  ruling  to 
include  only  the  Dallas  market. 

Attorneys  for  the  officers  had  argued 
that  the  broadcast  would  “seriously  prej¬ 
udice”  their  defense  in  a  trial  set  to  begin 
in  Federal  court  in  Dallas  on  February  7. 

The  police  officers’  lawyers  had  argued 
that  a  delay  of  the  broadcast  would  result 
in  a  minimum  of  “inconvenience  to  or 
interference  with  the  news  media.” 

Justice  Byron  White  and  Chief  Justice 
Warren  Burger  both  denied  the  appeal. 

“I  am  not  myself  convinced  that  the 
Court  of  Appeals  was  in  error  in  issuing 
the  stay,”  White  stated.  “And  I  do  not 
think  that  if  the  application  were  before 
the  full  court,  five  justices  would  vote  to 
vacate  the  stay.  Accordingly,  1  deny  the 
application  to  vacate  the  stay.” 

Burger  denied  a  second  attempt  to  va¬ 
cate  the  stay,  but  did  so  without  com¬ 
ment. 

Little  Merchant  loses 
price-fixing  suit 

Arizona  RepuhlidPhoenix  Gazette 
won  an  antitrust  lawsuit  filed  by  three 
former  Republic  newspaper  carriers. 

The  1981  suit  charged  that  the  news¬ 
paper  had  violated  the  Sherman  Antitrust 
Act  by  demanding  that  the  carriers  sell 
the  newspapers  at  a  fixed  rate. 

Gary  J.  Dunn,  who  filed  the  suit  on 
behalf  of  himself  and  his  two  sons,  J. 
Steven  and  G.  Michael  Dunn,  claimed 
that  he  was  illegally  restrained  from  rais¬ 
ing  the  prices  of  the  newspapers  he  and 
his  sons  delivered.  He  further  claimed 
that  the  price  schedule  established  by  the 
newspapers  kept  him  from  making  addi¬ 
tional  income  by  charging  a  higher  price. 

In  a  30-page  decision,  U.S.  District 
Judge  Carl  A.  Muecke  wrote  that  area 
sales  managers  “routinely  told  new  carri¬ 
ers  that  the  prices  (charged  for  the  news¬ 
papers)  were  ‘suggested  retail  prices’  and 
that  they  were  in  business  for  themselves 
and  were  free  to  charge  whatever  price 
they  wanted. 

“None  of  the  plaintiffs  ever  charged  or 
attempted  to  charge  his  customers  more 
than  the  suggested  subscription  price, 
and  plaintiff  J.  Steven  Dunn  never 
increased  the  prices  he  charged,  even 
during  the  pendency  of  this  action. 
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MAU  versus  SAU: 

Long  cut-off  publisher 
objects  to  new  SAU  plan 


Hugh  Patterson,  Jr.,  president  and 
publisher  of  the  Arkansas  Gazette,  is 
leading  an  aggressive,  one-man  campaign 
against  adoption  of  the  revised  Standard 
Advertising  Unit  plan,  currently  before 
the  American  Newspaper  Publishers 
Association  board  of  directors  (E&P, 
January  8). 

The  revised  SAU  plan  does  not  meet 
the  needs  of  the  majority  of  newspaper 
publishers,  according  to  Patterson,  who 
is  the  first  publisher  to  publicly  take  a 
position  against  adoption  of  the  new  SAU 
plan. 

“The  proposed  new  standard  would 
make  the  vast  majority  of  newspapers 
sacrifice  revenue  producing  space  and 
valuable  newsprint,”  Patterson  said. 

“While  the  goals  of  the  new  plan  are 
commendable,”  Patterson  stated,  “I  feel 
it  actually  creates  more  problems  than  it 
solves,  especially  for  the  99'/4%  of  Amer¬ 
ican  newspapers  whose  page  cutoffs  are 
IVA  inches  or  more.” 

He  has  distributed  to  the  chief  execu¬ 
tive  officers  of  all  AN  PA  newspapers,  an 
eight-page  brochure  detailing  the  reasons 
why  the  current  SAU  proposal  before  the 
ANPA  board  is  not  in  the  best  interest  of 
most  newspaper  publishers.  Patterson 
will  distribute  his  proposal  at  this  week’s 
International  Newspaper  Advertising 
and  Marketing  Executives  sales  con¬ 
ference  in  Las  Vegas. 

In  the  brochure,  Patterson  proposes,  in 
detail,  his  own  plan  which  he  says  “both 
corrects  the  flaws  inherent  in  the  present 
proposal  before  the  ANPA  and  provides  a 
practical  means  for  achieving  real 
industry-wide  standardization  of  ads.” 

Patterson’s  plan  proposes  the  utiliza¬ 
tion  of  standard  ad  units  of  25  agate  lines 
each,  modular  sizes  and  what  he  calls  a 
“clearer,  understandable  page  grid.” 

A  few  years  ago,  the  newspaper 
industry,  in  an  attempt  to  come  up  with  an 
industry-wide  standard  ad  plan  that 
would  make  it  easier  for  national 
advertisers  to  run  ads  in  newspapers, 
introduced  an  SAU  plan.  The  plan  cre¬ 
ated  an  assortment  of  ad  sizes  in  an 
attempt  to  come  up  with  a  format  that 
would  fit  most  newspapers. 

The  plan  was  a  compromise  approach, 
better  than  no  standardization  at  all,  but 
one  that  did  not  provide  a  complete  solu¬ 
tion  to  the  problem.  Most  national 
advertisers  and  their  ad  agencies  labeled 
it  “a  step  in  the  right  direction.” 

Of  the  original  SAU  plan,  Patterson,  in 
much  stronger  words,  said  it  “failed  to 
provide  the  answers  for  universal  accept¬ 
ance  and  caused  both  aesthetic  and  eco¬ 


nomic  problems  in  the  use  of  space 
through  floating  ads  in  larger  space  units 
than  needed  and  requiring  an  assortment 
of  odd  sized  house  ads  for  plugging 
holes.” 

After  discussion  by  INAME  member 
ad  directors  and  members  of  the  News¬ 
paper  Advertising  Bureau,  a  new  SAU 
plan  was  presented  for  consideration  by 
the  ANPA  board  of  directors  (E&P,  Jan¬ 
uary  8). 

Patterson  thinks  this  revised  SAU  plan 
is  as  “unworkable  as  the  original  SAU 
plan.” 

“While  the  new  plan  does  address  the 
problem  of  varying  page  widths  by  pro¬ 
posing  a  standard  13-inch  page,  the  fatal 
problem  with  the  proposed  standard  is  in 
the  treatment  of  page  depth  and  the 
impracticality  of  its  approach  to  the  divi¬ 
sion  of  space,”  Patterson  said. 

The  proposal  before  the  ANPA  calls 
for  a  printed  page  depth  of  21  inches. 
Patterson  says  it  is  too  shallow  and 
“would  waste  from  a  half-inch  up  to  I'A 
inches  of  printed  depth  on  99'/4%  of  the 
newspapers  in  the  United  States. 

“The  proposed  new  standard  would 
make  the  vast  majority  of  newspapers 
sacrifice  revenue  producing  space  and 
valuable  newsprint  to  suit  the  very  few 
newspapers  who  have  installed  presses 
with  non-standard  shallow  cut-offs,”  he 
said. 

Eighty-seven  percent  of  U.S.  news¬ 
papers  have  a  cut-off  of  22y4  inches, 
12'/4%  have  a  23“^/ inch  cut-off  and  fewer 
than  1%  have  the  new  (proposed)  21  inch 
cut-off,  Patterson  said. 

“Although  most  presses  can  be  mod¬ 
ified  to  a  narrower  roll  width  with  fair 
ease,  changing  the  cut-off  is  impossible 
without  completely  replacing  the  printing 
and  folding  cylinders,  a  prohibitively 
expensive  and  unnecessary 
undertaking,”  Patterson  said. 

Patterson  proposes  the  ANPA  consid¬ 
er  his  own  Standard  Modular  Unit  (SMU) 
system. 

“The  key  to  this  modular  plan  is  the 
idea  of  a  Standard  Modular  Unit  measur¬ 
ing  one  column  in  width  and  25  agate  lines 
in  depth,  which  is  the  building  block  for 
making  up,  not  only  the  Modular 
Advertising  Units  (MAUs),  but  also  in 
the  entire  modular  construction  of  the 
page,”  he  said. 

Patterson  said  his  system  uses  a  stan¬ 
dard  ad  format  that  provides  for  modular 
units  that  can  be  identified  easily  by  col¬ 
umn  width  and  depth  in  traditional 
measurements. 

“The  key  point  with  the  system  and 


approach  is  that  an  absolutely  uniform 
page  grid  can  be  made  up  of  these  Stan¬ 
dard  Modular  Unit  building  blocks,”  Pat¬ 
terson  said.  “There  could  thus  be  an 
industry  standard  grid  sheet,  making 
absolutely  sure  than  an  advertiser’s  ad 
would  fit  exactly  and  the  same  in  every 
newspaper  he  wanted  to  place  it  in.” 


MODULAR  APPROACH— A  sample 
page  showing  a  variety  of  ad  arrange¬ 
ments  that  can  be  achieved  by  newspap¬ 
ers  utilizing  publisher  Hugh  Patterson's 
proposed  modular  ad  unit  system. 

AP  to  provide 
more  news  graphics 

Robert  Lockwood,  whose  News 
Graphics  service  has  been  available  via 
syndication  for  two  years,  will  provide 
display  graphics  for  the  Associated  Press 
starting  February  1 . 

Lockwood  will  be  a  consultant  in  the 
development  of  new  products  and  the  re¬ 
design  of  existing  graphics  produced  by 
the  AP’s  art  department. 

His  designs  will  be  identified  on  the  AP 
Laserphoto  wire  as  AP  News  Graphics. 

Keith  Fuller,  president  and  general 
manager  of  the  AP,  said,  “We  are 
delighted  to  have  been  able  to  make  this 
arrangement  with  an  artist  many  regard 
as  the  country’s  foremost  newspaper 
design  expert.  This  is  our  response  to  the 
demand  from  our  members  for  more  and 
better  graphics.” 

The  new  graphics  will  illustrate  spot 
news  and  enterprise  stories.  There  will  be 
an  average  of  five  such  graphics  a  week. 

Lockwood  began  his  design  career 
teaching  design  at  the  Philadelphia  Col¬ 
lege  of  Art.  His  recent  credits  include 
redesigns  for  the  Philadelphia  Bulletin 
Dallas  Morning  News,  Chicago  Sun- 
Times,  and  Baltimore  Sun. 
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U.S.  reporter  freed 
by  Costa  Rican  judge 


A  Costa  Rican  judge  ruled  an  American 
journalist  who  returned  voluntarily  to 
“defend  the  principles  of  free 
expression”  in  court  was  not  guilty  of 
reporting  without  a  license. 

“The  argument  that  we  presented  to 
the  justices  has  triumphed,  and  at  the 
moment  I  don’t  know  whether  1  will  re¬ 
turn  to  the  United  States  or  not,” 
Stephen  B.  Schmidt  said  (January  14) 
after  the  ruling  was  handed  down  in  San 
Jose. 

After  hearing  three  days  of  testimony, 
2nd  Penal  Court  Judge  Jeanneth  Sanchez 
ruled  Schmidt,  34,  had  not  illegally  prac¬ 
ticed  journalism  while  reporting  in  Costa 
Rica  in  1%9. 

Journalists’  College  President  Carlos 
Morales  insisted  Schmidt  had  violated 
Costa  Rican  law  while  reporting  for  the 
Tico  Times,  an  English-language  weekly, 
and  said  he  would  appeal  the  case. 

If  convicted,  Schmidt,  currently  the 
editor  of  a  commodities  newsletter  in 
Wisconsin,  could  have  spent  up  to  three 
months  in  jail. 

Despite  Costa  Rican  laws  safeguarding 
press  freedoms,  all  journalists  must  be 
members  of  the  government-approved 
Costa  Rican  Journalists’  College. 

Admission  to  the  college  is  tightly  re¬ 
stricted  to  those  who  were  journalists 


when  the  organization  was  founded  a  dec¬ 
ade  ago  and  to  National  University  jour¬ 
nalism  graduates  or  graduates  of 
approved  foreign  journalism  schools. 

Foreigners  must  live  in  Costa  Rica  five 
years  before  applying. 

Sanchez  explained  while  Schmidt  was 
not  an  official  member  of  the  school,  the 
college  gave  him  a  temporary  permit  to 
report  in  1%9,  while  he  was  a  reporter  for 
the  Tico  Times. 

“We  are  going  to  fight  to  the  finish  to 
defend  the  principles  of  free  expression,” 
Schmidt  said  Wednesday  after  he  volun¬ 
tarily  returned  to  Costa  Rica  to  stand  trial 
in  the  case,  which  was  opened  in  his  abs¬ 
ence. 


Main  speaker 

John  Siegenthaler,  editor  and  pub¬ 
lisher,  Nashville  (Tenn.)  Tennessean, 
and  editorial  director,  USA  Today,  will 
be  the  principal  speaker  at  the  annual 
convention  of  the  Catholic  Press  Associa¬ 
tion  in  Philadelphia,  May  4-7.  He  will 
keynote  the  opening  luncheon  on  May  5. 
Siegenthaler  was  one  of  several  experts 
who  prepared  position  papers  for  a  con¬ 
ference  last  year  on  the  future  of  media  in 
the  Catholic  Church. 


CRITIC  WINS — Julius  Novick,  a  thea¬ 
ter  critic  for  the  Village  Voice  in  New  York 
won  the  $5,000  George  Jeon  Nathan 
Award  for  Dramatic  Criticism  for  1981- 
82.  The  citation  refers  particularly  to  the 
intelligence  and  intensity  of  Novick's 
engagement  with  current  drama  in  a 
series  published  in  the  Voice  on  the  theat¬ 
ers  of  London,  Paris,  and  Niagara-on- 
the-Lake  as  well  as  in  New  York.  The 
award,  administered  by  Manufacturers 
Hanover  Trust,  is  the  richest  in  the  Amer¬ 
ican  theater.  No  prize  was  awarded  the 
previous  year. 

Jesuit  editor  ordered 
to  pay  iibei  award 

A  high  court  judge  in  Georgetown, 
Guyana,  ordered  (January  17)  Guyana’s 
sole  independent  newspaper  to  pay 
$14,000  in  damages  for  libeling  Vice  Pres¬ 
ident  Hamilton  Green. 

Judge  George  Pompey’s  ruling  against 
the  Catholic  Standard  came  at  the  end  of 
a  five-day-long  libel  trial  against  the 
Roman  Catholic  Church  newspaper  for 
reporting  in  its  August  27,  1979  issue  that 
Green  ordered  police  to  use  violence  to 
break  a  picket  line  by  members  of  the 
clerical  and  commerical  workers  union. 

The  newspaper  presented  several  wit¬ 
nesses  who  confirmed  the  report  but  the 
judge  accepted  Green’s  testimony, 
unsupported  by  witnesses. 

Pompey  awarded  $14,000  in  damages 
after  ruling  against  the  newspaper,  the 
shop  that  prints  it  and  its  editor.  Father 
Andrew  Morrison,  S.J. 

Green’s  libel  suit,  as  well  as  two  other 
suits  by  government  officials  pending 
against  the  Standard,  threaten  the  future 
of  the  four-page  newspaper,  which  both 
government  supporters  and  critics  say  is 
the  sole  independent  newspaper  in 
Guyana. 

Prominent  Guyanese,  including  repre¬ 
sentatives  of  the  Bar  Association,  pro¬ 
fessional  and  business  associations,  orga¬ 
nized  a  defense  fund  for  the  Standard  and 
the  Inter-American  Press  Association 
called  on  President  Forbes  Burnham  to 
ensure  a  fair  trial. 


KICKED  OUT — Ruth  Gruber,  UPl  correspondent  expelled  last  week  from 
Poland,  is  greeted  by  Alex  Frere,  UPl  news  editor  for  Europe,  right,  and  Ed 
Smith,  UPl  audio  manager  for  Europe,  at  an  Allied  checkpoint,  after  she 
arrived  in  West  Berlin  from  Warsaw.  She  has  returned  to  New  York  for 
reassignment.  On  January  1 8,  the  U.S.  State  Department  expelled  Stanislaw 
Glabinski  of  the  Polish  News  Agency.  The  State  Department  spokesman, 
John  Hughes,  made  it  clear  that  Glabinski  was  not  being  singled  out  because 
of  any  improper  action,  but  in  retaliation  for  the  Polish  Government's  action 
against  Miss  Gruber,  which  the  department  described  as  a  "set-up  to  intimi¬ 
date  other  Western  reporters." 
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SANGER  HARRIS — With  this  newspaper  ad  campaign  > 
featuring  bold  line-and-wash  illustrations  flattered  by  plenty  of 
white  space  and  short-but-scintillating  copy,  Sanger  Harris  of  I 
Dallas  tied  for  first  place  (with  Neiman-Marcus)  in  the  NoRMA  : 
Awards  competition  for  outstanding  retail  newspaper  advertis-  I 
ing.  Store  contact:  Cecil  B.  Snodgrass,  v.p.  sales  promotion.  i 

NoRMA  awards  won 
for  best  retail  ads 


>  1  Tu  <7  M  ff cTT^’  I  > '[1(1111  M  »~rc 

NEIAAAN'S  WINS — An  outstanding  series  of  full-page  news¬ 
paper  ads  built  around  the  theme  of  "The  Odyssey"  and  featur¬ 
ing  merchandise  from  the  Mediterranean  area  won  Neiman- 
Marcus  of  Dallas  a  first-place  tie  in  the  12th  annual  NoRMA 
Awards  competition  with  another  Dallas  store,  Sanger  Harris. 
The  ads,  which  promote  Neiman's  annual  Fortnight  and  cele¬ 
brate  the  cultures  of  Greece,  Italy  and  Yugoslavia,  focus  on 
special  events  for  children  and  adults.  Stare  contacts:  Laura 
Rivers,  creative  director,  Thomas  K.  Raney,  sales  promotion 
manager. 


Sanger  Harris  and  Neiman-Marcus, 
both  of  Dallas,  Texas,  shared  first  prize  in 
the  large-stores  category  and  headed  the 
list  of  winners  in  the  12th  annual  NoRMA 
awards  competition  for  outstanding 
newspaper  advertising  sponsored  by  the 
Newspaper  Advertising  Bureau,  Inc.  and 
the  National  Retail  Merchants  Associa¬ 
tion. 

Other  first  place  winners  were:  Robin¬ 
son’s  of  St.  Petersburg,  Florida,  The 
Shoe  Box  of  Dallas,  Einstein  Moomjy  of 
North  Plainfield,  New  Jersey,  Silver- 
man’s  of  Grand  Forks,  North  Dakota  in 
other  merchandise  categories,  and  San¬ 
ger  Harris  of  Dallas  (again)  and  Gimbels 
Midwest  of  Milwaukee  in  the  institutional 
category. 

Winners  were  announced  at  the  72nd 
Annual  NRMA  Convention  in  New  York 
last  week.  Each  first  place  winner  re¬ 
ceived  a  gold  engraved  NoRMA  medal¬ 
lion  mounted  in  clear  Incite  on  an  en¬ 
graved  ebony  base .  Over  800  entries  were 
judged,  Craig  Standen,  president,  NAB, 
said. 

The  presentations  were  made  by  Alfred 
Eisenpreis,  vicepresident,  retail  market¬ 
ing  of  the  Newspaper  Advertising 
Bureau,  and  J.  David  Huskey,  senior 
vicepresident,  marketing/sales  promo¬ 
tion  of  Joske’s,  Houston,  and  chairman  of 
the  NRMA  Sales  Promotion/Marketing 
Division  Board  of  Directors.  John  Mur¬ 
phy,  vicepresident,  sales  promotion  of 
NRMA,  presided. 

Sanger  Harris  won  in  the  category  for 
stores  with  more  than  $100  million  in 
annual  sales  with  a  set  of  black  and  white 
ads  asserting  its  fashion  leadership 
through  bold  line-and-wash  illustrations. 
Neiman-Marcus  shared  the  top  prize  with 


its  Dallas  neighbor  with  a  color  ad  built 
around  the  theme  of  “The  Odyssey,’’  a 
fortnight  of  celebration  of  the  Mediterra¬ 
nean  and  topical  merchandise.  Both  win¬ 
ners  demonstrate  the  most  notable  trends 
in  this  year’s  NoRMA  winners:  use  of 
large,  dominant  illustrations,  bold  head¬ 
lines,  generous  use  of  white  space,  and 
the  incorporation  of  several  items  of  mer¬ 
chandise  into  a  single  graphic  element. 

Robinson’s  winning  ad  in  the  $50-$100 
million  category  featured  bold,  multipro¬ 
duct  photographic  illustrations  in  both  its 
black  and  white  ads,  and  full-page  four- 
color  ads.  Again,  the  illustration 
dominates,  and  the  copy  is  short  but  con¬ 
cise. 

In  the  $25-$50  million  category, 
another  Dallas  retailer.  The  Shoe  Box, 
was  cited  for  its  “luminous,  marvelous 
use  of  color.”  Its  ads  are  typical  of  to¬ 
day’s  best  performing  fashion  advertising 
with  total  focus  on  the  merchandise  and 
its  presentation. 

Einstein  Moomjy  used  funny,  punny 
headlines  and  copy  plus  forthright  illus¬ 
trations  to  win  a  first  place  award  in  the 
$5-S25  million  category.  Einstein  Moom¬ 
jy  has  created  an  identity  for  itself  over 
the  years,  with  consistent,  image- 
building  advertising. 

In  the  category  for  stores  doing  less 
than  $5  million  annually,  Silverman’s 
Men’s  Store  of  Grand  Forks,  North 
Dakota,  launched  its  Father’s  Day  ad 
campaign  with  a  black  and  white  promo¬ 
tion  for  the  “Great  States”  shirt,  which 
features  outlines  of  North  Dakota  or  Min¬ 
nesota,  unlike  todays’  popular  alligator, 
fox,  or  polo-player  adorned  shirts.  Silver¬ 
man’s  drove  home  the  message  that 
“You’ll  Get  What  He  Wants  at  Silver¬ 


man’s”  with  humorous,  but  hard-selling 
copy. 

Sanger  Harris  won  a  second  first  place 
award  in  the  institutional  category  for  its 
multi-ad  campaign  proclaiming  “Bravo 
Dallas”  in  bold  purple,  and  trumpeting 
various  aspects  of  Dallas’  business  lead¬ 
ership,  such  as  conventions  and  fashion. 
Sharing  the  top  award  with  Sanger  Harris 
in  the  institutional  category  is  Gimbels 
Midwest,  whose  special  newspaper  sec¬ 
tion  celebrating  the  opening  of  Mil¬ 
waukee’s^  new  downtown  jmalL 

First  and  second  place  winners  and 
awards  of  merit  in  the  1982  NoRMA 
awards  competition: 

Over  $100  million:  First  place,  tie  be¬ 
tween:  Sanger  Harris,  Dallas  and  Nei¬ 
man-Marcus,  Dallas;  Second,  tie  be¬ 
tween:  Filene’s,  Boston  and  Prange’s, 
Green  Bay,  Wisconsin;  Awards  of  merit: 
Burdine’s,  Miami;  Montgomery  Ward, 
Chicago. 

$50-$100  million:  First  place:  Robin¬ 
son’s  St.  Petersburg;  Second:  Hutzler’s, 
Baltimore;  Award  of  merit:  Wallachs, 
New  York,  New  York. 

$25-$50  million:  First  place:  The  Shoe 
Box,  Dallas;  Second,  Miller  &  Paine, 
Lincoln,  Nebraska;  Award  of  merit: 
Bestway,  Greensboro,  North  Carolina. 

$5-$25  million:  First  place:  Einstein 
Moomjy,  North  Plainfield,  New  Jersey; 
Second:  The  Diamond,  Charleston,  West 
Virginia;  Award  of  merit;  Belk  Tyler,  Eliz¬ 
abeth  City,  North  Carolina. 

Under  $5  million:  First  place:  Silver¬ 
man’s,  Grand  Forks,  North  Dakota; 
Second:  Anton’s,  Mount  Clemens, 
Michigan;  Awards  of  merit:  Roland’s 
Bloomington,  Illinois;  The  Rug  Shop. 
Lafayette,  Indiana;  Dell  Brothers, 
Lafayette,  Indiana. 

Institutional:  First  place,  tie  between: 
Sanger  Harris,  Dallas  and  Gimbels  Mid¬ 
west,  Milwaukee;  Second:  Lytton’s  Chi¬ 
cago,  Awards  of  merit:  Jos.  A.  Bank 
Clothiers;  Hutzler’s,  Baltimore;  Neiman- 
Marcus,  Westchester. 

EDITOR  &  PUBLISHER  for  January  22,  1983 


BRAVISSIMO! — This  two-page  newspaper  advertisement  is 
one  of  a  series  of  tributes  to  Dallas  by  Sanger  Harris,  a  Big  D 
department  store,  which  won  first  prize  in  the  institutional  categ¬ 
ory.  The  ads,  with  vivid  script  headlines  and  dramatically 
silhouetted  graphics,  salute  such  aspects  of  Dallas  as  fashion, 
the  arts  and  conventions. 


r  SHOE  SOX 


UP  WITH  DOWNTOWN— This  festive 
newspaper  page,  with  dotted  red  and 
purple  confetti,  led  off  a  multi-page  in¬ 
vitation  for  customers  to  share  in  the  ex¬ 
citement  of  the  remodeled  Gimbels 
flagship  store  at  Milwaukee's  new  Grand 
Avenue  dowtown  mall.  The  ad  won  first 
prize  in  the  institutional  category. 


WeOHESDAV  TMUBSOAj 


.TURDAY 


HOWMUCH 
ISTHAT 
mURRIEIN 
THE  WINDOW? 


A  "SHOE-IN" — The  Show  Box,  a  seven  store  independent 
chain  in  the  Dallas  area,  won  a  NoRAAA  Award  for  outstanding 
newspaper  advertising  among  stores  doing  between  $25  and 
$50  million  annually  with  ads  like  this,  which  the  judges  cited  for 
their  "superb  use  of  color"  and  strong  graphics. 


At  130th  INAME  Sales  Conference 

Newspaper  ad  execs 
to  discuss  critical  issues 


Program  plans  were  released  for  the 
130th  International  Newspaper  Advertis¬ 
ing  and  Marketing  Executives  (INAME) 
Sales  Conference  by  INAME  first 
vicepresident  and  program  chairman 
Woodrow  G.  Shadid,  director  of  advertis¬ 
ing  for  Bloomington,  Ill.  Daily  Panta- 
graph. 

Caesars  Palace,  Las  Vegas,  Nevada,  is 
the  meeting  site  for  the  January  23-26 
conference.  INAME  president  Joseph  F. 
Flanagan,  senior  vicepresident¬ 
marketing,  Milwaukee  (Wise.)  Journal 
and  Sentinel,  will  preside. 

“Newspapers:  A  Sure  Winner”  is  the 
conference  theme,  and  keynoting  the 
meeting  at  the  January  24  President’s 
Breakfast  will  be  Tom  Johnson,  publisher 
and  chief  executive  officer  of  the  Los 
Angeles  Times.  Johnson  will  explore 
solid  reasons  for  confidence  in  the  future 
of  newspapers:  “We’re  really  in  a  dyna¬ 
mic,  changing  business,”  he  says,  “not  a 
dormant  or  dying  business.” 

At  this  conference,  vendor  exhibits  will 
be  a  first-time  event  in  the  71 -year  history 
of  INAME.  A  wide  range  of  companies 
will  display  computer  hardware  and  soft¬ 
ware,  and  representatives  will  be  present 
from  research,  promotion,  training,  and 
circulation  firms. 

Jim  Siress,  well-known  communica¬ 
tions  and  motivation  expert  from  Fred 
Pryor  Resource  Corporation,  will  kick  off 
the  Monday  program  with  his  presenta¬ 
tion,  “Train  the  Trainer.”  He  will  focus 
on  a  variety  of  topics,  including 
approaches  to  motivation  in  a  changing 
business  environment,  effective  com¬ 
munication,  and  staff  management. 

Monday  afternoon  will  feature  the 
popular  IDEAS  Tables  sessions — round¬ 
table  discussions  that  permit  attendees  an 
opportunity  to  discuss  and  share  the 
latest  developments  and  challenges  of  the 
business  with  their  peers.  The  first  half  of 
this  segment  will  be  composed  of  groups 
of  executives  from  papers  of  varied  cir¬ 
culations.  During  the  second  half,  groups 
will  be  restructured  by  paper  circulation 
sizes. 

The  Tuesday  morning,  January  25, 
schedule  will  include: 

Discount  stores.  Sonja  Larsen, 
vicepresident,  advertising,  of  Target 
Stores,  a  division  of  Dayton-Hudson,  will 
share  the  stage  with  James  Hollis, 
vicepresident-mass  merchandising  for 
the  Newspaper  Advertising  Bureau 
(NAB),  for  a  comprehensive  look  at 
where  discount  stores  are  headed  and 
what  role  newspapers  will  play  in  meeting 


their  objectives.  A  rapidly  expanding 
national  chain.  Target  Stores  is  an  ex¬ 
tremely  successful  and  innovative  opera¬ 
tion  that  is  highly  respected  by  its  com¬ 
petitors. 

Retail  panel.  Retailers,  newspaper’s 
most  important  customers,  will  be  stu¬ 
died  in  an  in-depth,  hour-long  session 
with  David  Huskey,  vicepresident-sales 
promotion  for  Joske’s,  Houston,  and 
chairman  of  the  National  Retail  Mer¬ 
chants  Association  Sales  Promotion 
Board.  He  will  be  joined  by  Alfred  Eisen- 
preis,  vicepresident-retail  for  the  NAB, 
as  well  as  by  other  retailing  experts. 

Sears  Task  Force.  At  last  year’s 
Washington,  D.C.,  Sales  Conference, 
David  Slothower,  Sears’  national  retail 
sales  manager,  brought  to  INAME’s 
attention  Sears’  concerns  with  newspap¬ 
ers.  The  result  was  the  formation  of 
INAME’s  Sears  Task  Force.  Robert  C. 
Momsen,  chairman  of  INAME’s  Retail 
Advertiser  Relations  Committee  and 
director  of  marketing  and  advertising  for 
the  St.  Paul  Dispatch  and  Pioneer  Press, 
will  review  the  task  force’s  progress  in 
opening  communications  lines  to  meet 
Sears’  newspaper  needs. 

Liquor.  Walter  Haimann,  president  of 
Seagrams  Distillers  Company,  will  pro¬ 
vide  a  look  at  how  newspapers  are  per¬ 
forming  as  a  national  medium.  He  will 
outline  eight  key  points  in  relating  how 
newspapers  can  gain  more  than  their  pre¬ 
sent  “mouse’s  share  of  national  adver¬ 
tising.” 

Recruitment  Advertising.  Joseph  Shak¬ 
er,  president.  Shaker  Advertising,  New 
York  City,  George  Van  Wagner, 
vicepresident-advertising  director,  Chi¬ 
cago  Tribune,  will  discuss  how  newspa¬ 
pers  can  maintain  preeminence  in  the 
recruitment  advertising  marketplace. 

Media  from  the  agency  viewpoint.Mike 
Drexler,  executive  vicepresident  and 
director  of  media  and  programming  with 
Doyle  Dane  Bernbach,  predicts  the 
media  will  soon  be  facing  a  “mid-life  cri¬ 
sis.”  At  Tuesday’s  conference  luncheon, 
Drexler,  who  analyzes  all  media  for 
DDB,  will  provide  his  view  of  the  future 
media  scene. 

Tuesday’s  afternoon  sessions  will  in¬ 
clude  reports  on  the  following: 

Newspaper  Co-op  Network  (NCN). 
With  more  than  $800,000  in  sales  already 
this  year,  NCN  has  been  called  a  major 
success.  John  Roell,  chairman  of  the  IN- 
AME  Co-op  Committee  and  advertising 
director  for  the  Tampa  Tribune,  will 
share  the  stage  with  Frank  Hennessey, 


vicepresident,  co-op  at  the  NAB,  during 
this  status  report. 

Standard  Advertising  Units/Newspaper 
Advertising  Units  and  Standardized  Rate 
Card  Formats.  The  newspaper  advertis¬ 
ing  business  continues  to  strive  for  stand¬ 
ardization.  These  two  crucial  areas  will 
be  discussed  in  depth. 

NAB  report.  Craig  Standen,  NAB  pres¬ 
ident,  will  review  Bureau  activities  for 
conference  attendees,  including  signifi¬ 
cant  trends  and  challenges  brought  about 
by  increased  communications  tech¬ 
nology. 

Shared  mail  update.  Jim  Hollis, 
vicepresident,  mass  merchandising  at  the 
NAB,  will  provide  an  important  look  at 
where  newspapers  now  stand  with  shared 
mail. 

Segments  on  the  Wednesday  program 
will  include: 

Research.  This  pp'nel  will  oe  moderated 
by  INAME  Research  Committee  chair¬ 
man  Ferguson  Rood,  advertising  direc¬ 
tor,  Atlanta  Journal  and  Constitution. 
The  retail  panel  will  discuss  three  major 
topics:  new  ways  for  small-market  news¬ 
papers  to  acquire  their  share  of  general 
advertising,  business-building  ideas 
based  on  the  latest  research,  and  a  pre¬ 
sentation  on  xerography. 

Marketing  classified.  Led  by  Beverly 
Klein,  president  of  the  Association  of 
Newspaper  Classified  Advertising  Mana¬ 
gers  and  classified  advertising  manager 
for  Milwaukee  Journal  and  Sentinel,  and 
Eric  Anderson,  vicepresident,  classified 
at  the  NAB,  this  segment  will  cover  the 
sell-through  concept  for  marketing  classi¬ 
fied. 

Telemarketing.  An  increasingly  popu¬ 
lar  approach  to  generating  additional  lin¬ 
age  and  revenue,  telemarketing  has  been 
used  effectively  by  the  Contra  Costa 
Times,  Walnut  Creek,  California.  Jac¬ 
queline  Lucido,  the  paper’s  vicepresident 
of  sales  and  marketing,  will  explain  how 
she  and  her  staff  have  turned  a  tele¬ 
marketing  department  in  a  major  profit 
center. 

Circulation.  During  this  segment. 
Chuck  Harriman,  president  of  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion,  will  report  on  recent  circulation  de¬ 
velopments.  Joining  him  will  be  Leo 
Bogart,  executive  vicepresident  and 
general  manager  for  the  NAB.  Bogart  will 
review  the  Newspaper  Readership  Pro¬ 
ject,  a  six-year  study  to  be  terminated  in 
May  1983. 

Cable  tv.  Many  newspapers  are  into 
cable  television,  but  few  are  making  a 
profit.  Lenn  Zane,  chairman  of  IN  AME’s 
Telecommunications  Committee  and 
manager  of  general  advertising  for  the 
Columbus  (Ohio)  Dispatch  and  Citizen- 
Journal,  will  analyze  how  to  sell  cable 
television  advertising  profitably. 

The  conference  will  be  adjourned  at 
noon. 
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Kubiet  assumes  presidency  of  INAME 


When  Leo  Kubiet,  advertising  director 
of  the  St.  Petersburg  Times  and  Evening 
Independent,  assumes  presidency  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives  (INAME)  at 
their  annual  meeting  January  23-26  at 
Caesar’s  Palace  in  Las  Vegas,  members 
of  the  organization  can  be  assured  he'll 
bring  his  professional  hallmark — 
dedication  to  the  best  interests  of  readers 
and  advertisers — into  office  with  him. 

That’s  the  assessment  of  those  who 
have  worked  beside  Kubiet  since  his 
beginnings  at  the  Fairmont  (W.  Wd.)Times 
in  194‘f.  Add  to  that  his  sales  accomplish¬ 
ments  at  the  Detroit  News,  and  the  Times 
and  Independent  before  moving  into  his 
current  position  and  a  seat  on  the  Times 
Publishing  Company’s  board  of  directors, 
and  you  have  an  individual  experienced  in 
all  phases  of  the  business,  ready  to  lead 
INAME  into  the  future. 

“He’s  a  totally  energetic,  dedicated 
professional,”  says  Laurie  Herman,  a  re¬ 
tired  member  of  the  Times’  board  who 
has  known  Kubiet  since  their  days  at  the 
News.  “He’s  a  workaholic  who  has  made 
a  career  of  keeping  informed  about  all 
phases  of  advertising,  newspapering  and 
selling.” 

Honest  ads 

“He  stands  for  what  we  all  should 
stand  for  .  .  .  honest  advertising  that 
works  better,”  adds  another  associate. 
“Development  and  well-being  of  his  sales 
staff  are  of  great  importance  to  Kubiet.” 

Born  in  West  Virginia,  Kubiet  was 
graduated  from  Fairmont  State  College  in 
West  Virginia  with  a  Bachelor  of  Arts 
degree  in  Journalism.  Later  he  attended 
the  Graduate  School,  University  of 
Michigan  in  Ann  Arbor  and  the  Univer¬ 
sity  of  Detroit  and  Wayne  State  Univer¬ 
sity,  in  Detroit.  He  has  completed  several 
American  Press  Institute,  American 
Management  Association  and  Wharton 
School  of  Management  seminars. 

He  is  recognized  in  the  community  for 
his  efforts  to  attract  new  businesses  and 
firms  to  St.  Petersburg.  He  has  played  a 
major  role  in  developing  information  and 
data  of  value  in  promoting  further  busi¬ 
ness  expansion  for  the  area. 

He  is  perceived  as  having  a  high  sense 
of  organization,  and  this  quality  is  credited 
by  many  as  one  of  the  main  reasons  for  his 
success. 

“His  ability  to  scrutinize  advertising, 
along  with  basic  sales  and  business 
opportunities,”  says  a  long-time  friend, 
“has  led  to  the  development  of  the  Times 
Publishing  Company’s  Standards  of 
Acceptability,  which  in  turn  has  resulted 
in  a  better  climate  for  the  company’s 
clients  and  the  advertising  industry  as  a 
whole.” 

Tops  in  color 

It  also  has  to  the  Times  consistently 
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being  one  of  the  top  three  newspapers  in 
America  in  color  ad  sales.  Although  the 
paper’s  circulation  is  31st  largest  in  the 
nation,  it  is  seventh  largest  in  terms  of 
retail  display  linage. 

“His  awareness,”  explains  John  B. 
Lake,  publisher  of  the  Times  and 
Independent,  “of  how  a  newspaper  pro¬ 
duces  for  advertisers  is  reflected  by  the 
consistently  high  performance  of  the  staff 
and  their  training  in  dealing  with  our 
clients.” 

Kubiet  has  articulated  two  goals  for  the 
newspaper  industry:  expanding  the 
circulation  base  of  newspaper  and 
establishing  a  new  reporting  system  for 
the  Audit  Bureau  of  Circulations  (ABC). 

“A  continuing  goal  for  the  newspaper 
industry,”  he  says,  “is  to  provide  a  better 
circulation  base.  This  will  provide 
advertisers  a  larger,  more  affluent 
audience.  Another  goal  is  standardization 
of  information  from  ABC  for  benefit  of 
advertisers.” 

Experience  from  the  newspaper 
industry  as  it  existed  in  the  past  and  the 
way  it’s  changing  for  the  future  weigh 
heavily  in  Kubiet’s  vision  of  the  future  for 
the  industry. 

“The  provincialism  of  the  industry  has 
changed,”  Kubiet  explains.  “It’s  an’ 
indication  of  the  perception  of 
interdependence  of  two  audiences:  the 
readers  and  the  advertisers.” 

Thirty  years  of  bard  work  and  dedica¬ 
tion  are  about  to  be  rewarded.  The  ones 
who  benefit  will  be  the  newspaper 
industry  and  the  advertisers  who  support 
it. 

“Leo  has  worked  hard  for  INAME,” 
says  John  O’Hearn,  general  manager  of 


the  Times  Publishing  Company.  “His 
moving  into  the  presidency  is  appropriate 
recognition  for  his  contribution  and  ef¬ 
forts.” 

6  St.  Pete  execs 
in  leadership  posts 

When  Leo  Kubiet  becomes  president 
of  the  International  Newspaper  Advertis¬ 
ing  and  Marketing  Executives,  the  St. 
Petersburg  (Fla.)  Times  and  Evening 
Independent  will  number  six  senior  staff¬ 
ers  holding  the  position  of  president,  pre¬ 
sident-elect  or  immediate  past  president 
of  a  professional  newspaper  association. 
They  include: 

Rich  Riggins,  president-elect  of  the 
Association  of  Newspaper  Classified 
Advertising  Managers;  Sanford  Stiles, 
president-elect  of  the  International 
Newspaper  Promotion  Association;  Jack 
Vernon,  president  of  the  Newspaper 
Research  Council;  Bob  Haiman, 
immediate  past  president  of  the  Associ¬ 
ated  Press  Managing  Editors,  and  John 
O’  Hearn,  immediate  past  president  of  the 
Institute  of  Newspaper  (Controllers  and 
Finance  Officers. 

Eugene  Patterson,  president  of  The 
Times  Publishing  Co.,  and  a  past  presi¬ 
dent  of  the  American  Society  of  News¬ 
paper  Editors,  wrote  in  a  company  re¬ 
port,  “The  whole  staff  is  honored  by  the 
recognition  they’ve  earned  among  their 
fellow  professionals  everywhere.” 


Beebe  family  sells 
dally  to  Buckner 

Sale  of  the  Oroville  (Calif.)  Mercury- 
Register  by  the  Beebe  family  and  other 
stockholders  to  Buckner  News  Alliance 
was  announced  effective  January  14. 

Patrick  Girvin  of  Oroville,  the  general 
manager  of  the  newspaper,  was 
appointed  publisher  by  the  new  own¬ 
ership.  Dan  L.  Beebe,  Jr.,  the  current 
publisher,  will  retire. 

Buckner  News  Alliance  owns  and  pub¬ 
lishes  daily  newspapers  in  six  other  com¬ 
munities:  Fontana,  Calif.;  Carlsbad,  N. 
Mex.;  Tiffin,  Ohio;  Lewistown,  Pa.; 
York,  Pa.;  and  Pecos,  Tex.  Philip  F. 
Buckner,  president,  resides  in  Seattle, 
Wash. 

Selling  stockholders  include  Helena  G. 
Beebe,  Alice  Beebe  Girvin,  Dan  L. 
Beebe,  Jr.,  Charles  Randolph,  Tom  Mab¬ 
ry,  Don  Shaffer,  Patrick  Girvin,  all  of 
Oroville,  and  Floyd  Sparks  of  Hayward. 

The  purchase  price  was  not  disclosed. 
Mel  Hodell,  of  Montclair,  Calif,  was  the 
broker. 
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CNPA  leads  the  way 
for  standard  rate  card 

After  years  of  requests  by  regional  and  national  retailers  to 
make  newspaper  buying  easier,  an  effort  is  now  underway 
nationwide  to  standardize  newspaper  advertising  rate  cards, 
and  the  California  Newspaper  Publishers  Association 
(CNPA)  is  leading  the  way. 

The  project,  a  goal  of  advertising  and  newspaper  groups  for 
decades,  was  resurrected  by  the  California  Newspaper 
Advertising  Executives  Association  (CNAEA)  in  1979.  Mem¬ 
bers  of  CNAEA  recommended  the  adoption  of  the  Standard 
Rate  &  Data  (SRDS)  format  which  is  the  standard  recognized 
by  most  national  advertising  agencies. 

In  1980,  the  project  was  given  impetus  by  the  Newspapers 
First  (now  Newspaper  Marketing)  Committee  of  (TNPA, 
which  printed  up  format  sheets,  encouraged  its  members  to 
adopt  the  new  format,  and  sent  3-ring  binders  to  more  than 
500  statewide  and  national  advertisers  to  accommodate  the 
new  rate  cards. 

The  standard  rate  card  has  received  an  overwhelmingly 
positive  response  from  retailers,  who  hail  it  as  one  of  the  first 
steps  in  making  newspaper  space  buying  easier. 

Now,  the  Retail  Advertiser  Relations  Committee  of  the 
International  Newspaper  Advertising  and  Marketing  Execu¬ 
tives  (INAME)  is  recommending  the  adoption  of  the  standard¬ 
ized  rate  card  nationwide. 

The  standardized  card  format  sheet  contains  20  distinct 
categories  which  are  printed  in  a  well-defined  order.  Accom¬ 
panying  the  format  sheet  are  a  number  of  recommendations 
about  producing  the  cards,  for  example,  that  they  be  printed 
on  an  SVi"  x  11"  format,  that  they  be  3-hole  punched,  and  that 
it  be  printed  on  card- weight  or  heavier  stock. 

CNPA,  whose  Newspaper  Marketing  Committee  has  a  spe¬ 
cial  subcommittee  on  standardized  rate  cards,  has  once  again 
updated  and  reprinted  both  its  format  sheets  and  sample 
standardized  rate  cards,  and  will  send  them  to  any  publisher 
requesting  them  who  encloses  a  stamped,  self-addressed  en¬ 
velope.  CNPA’s  address:  1127  11th  Street,  Suite  1040,  Sac¬ 
ramento,  California  95814. 

Inquiries  may  also  be  made  to  the  International  Newspaper 
and  Marketing  Executives  (INAME),  P.O.  Box  147,  Danvil¬ 
le,  Illinois  61832. 

CNPA  estimates  that  40%  of  California  newspapers,  in¬ 
cluding  virtually  all  the  major  dailies  and  weeklies  in  the  state, 
have  now  converted  their  rate  cards  to  the  standardized 
format. 


ON  THE  MOVE — Compton  Advertising,  Inc.,  ogency  for 
American  Motors  Four-Wheel  Drive  advertising,  is  moving  all 
media  functions  on  the  account  to  its  Southfield,  Mich,  office. 
Shown  here,  from  left  to  right,  are  Tom  Johnson,  who  will  be  in 
charge  af  all  print  planning;  Mike  Wang,  who  will  direct  all 
broadcast  media;  and  Bill  Williams,  senior  vicepresident  and 
Detroit  office  manager. 


OFFICIAL  FORMAT 

FOR  THE  STANDARD  ADVERTISING  RATE  CARD 


(T ype  of  Ad  Rate  Card) 
(Effective  Date) 
(Days  of  Publication) 


(Newspaper  Name 
&Lo(o) 


(City.  State 
I  ZIP  Code) 


MAIUNG  WDRE^  OF  NEWSPAPER 
1.  PERSONNEL 


2.  REPRESENTATIVES 

•  ftegwrxal  repfes*oidti»«s 


COMMISSION  AND  TERMS  OF  PAYMENT 


GENERAL  RATE  POLICIES  ALL 
CLASSIFICATIONS 


5.  R.O.P.  &  PREPRINT  ADVERTISING  RATES 

•  Open  or  tut  rates,  pw  inch  or  line,  tor  varying  editions  or  comtHna 


7.  COLOR  RATES  AND  DATA 


9.  SPLIT  RUN  B  50  50  Qeog  ph  4  ) 


11.  SPECIAL  DAYS/PAGES/FEATURES 

•  l^ial  MM  ^ 

12.  R.O.P.  DEPTH  REQUIREMENTS 

13.  CONTRACT  ft  COPY  REGULATIONS 


14.  CLOSING  TIMES 


15.  MECHANICAL  MEASUREMENTS 


17.  CLASSIFIED  RATES 

•  Classified  copy  reguiafions 

•  Refer  to  classified  rate  card  (if  necessary) 


18.  COMICS 


RETAIL  ADVERTISING 
RATE  CARO  NO.  100 

Effective  January  1.2000 


Dreamland,  California  90020 


THE  MORNING  BUGLE 


1  PERSONNEL 

Bggt^nnr  D'S|ya^»affts.n^^ee»r 

John  Tfavotta  IntartamrTeniTiveAnM  Manager 
Rsna  Barrett.  Coop  Advertising  Wanager 

2  REPRE^NTATIVES 

Second  Avonwe 
l2t4iflJ90000 

3  COMMISSIONS  AND  TERMS  OF  PAYMENT 

4  ADVERTISING  RATE  POLICIES 


morniiH'iii  ' 

mornings  bugle 

mornin^abiAfle 


d.  NATIONAL  ADVERTISING  RATE 


Rtiow  and  nafftone 


ZONED  EDITIONS 


I  SPECIAL  TABLOID  SECTIONS 


i*>REPfilNT  RATES 


The  Trompet  Vwpoer  and  me  Oreamiand  Ihess  are  sold  ent*  m  com 
OMaton  »>m  me  Mcynme  Begie  the  Trempef  «s  a  moppeig  gvKft 
deliver ea  tp  non  Bugie  svmcripers 


7  COLOR  RATES 


16 


EDITOR  &  PUBLISHER  for  January  22.  1983 


Editor& 

Publisher 


*One  Year  □  Two  Years  □  Three  Years  □ 

52  Issues  — $35.00  104  Issues  — $65.00  156  Issues  —  $85.00 
(You  save  $5.00)  (You  save  $20.00) 

Name _ Title _ 

Company _ 

Nature  of  Business _ Department _ 

Address _ 

City _ State _ Zip _ 

Home  address  Q  Office  address  Q 

Bill  me  Q  Bill  my  company  [][]  Payment  enclosed  Q 

"U.S.  and  Canada  only.  All  other  countries  $65.00  a  year. 


I 

t 


i 


AFFIX 

POSTAGE 

HERE 


Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


Ad  scene 


By  Dan  Lionel 


BAND  combo  hits  10th  year 


BAND,  the  acronym  for  23  Boston 
area  newspapers,  is  celebrating  its  10th 
anniversary  of  offering  national  advertis¬ 
ers  a  one  order/one  bill  combination  buy 
at  a  substantial  saving  over  individual 
paper  buys. 

Without  such  a  prop  as  BAND, 
chances  are  slim  that  the  papers  averag¬ 
ing  less  than  30,000  circulation  would  be 
tapped  for  much  national  advertising. 

As  Jack  Kent,  chairman  of  the  execu¬ 
tive  committee,  Landon  Associcates 
national  representatives  for  BAND  put  it: 

“Band  provides  the  smaller  newspapers 
with  a  vehicle  which  gets  them  consid¬ 
eration  from  national  advertisers  without 
which  they  probably  would  be  passed 
up.” 

For  advertisers  like  R.J.  Reynolds, 
Ford  and  Oldsmobile  dealer  associations 
and  countless  national  food  advertisers 
BAND,  with  a  combined  ABC  circulation 
of  604,782  in  the  Boston  ADI,  which  they 
obtain  at  a  23%  saving  from  the  open 
rates,  and  with  its  adherence  to  SAUs 
and  single  invoicing,  represents  a  sound 
investment. 

Selling  groups  of  newspaper  in  com¬ 
bination  is  a  tried  and  proven  device  for 
Landon  Associates.  According  to  Kent, 
Landon  represents  55  such  groups  in  the 
20  top  U.S.  markets.  Most  of  Landon’s 
450  newspaper  clients  participate  in  such 
groups.  Few  have  or  need  a  national 
advertising  manager.  “They  have  a 
strong  selling  point”  Kent  notes,  “in  that 
they  generally  surround  the  core  central 
city,  and  demographics  in  the  more 
affluent  suburbs  are  frequently  superior 
to  those  of  the  city  based  dailies.” 

Unlike  most  of  the  groups  which  Land¬ 
on  Associates  put  together,  BAND  was 
the  inspiration  of  G.  Prescott  Low,  father 
of  the  current  publisher  of  the  Quincy 
(Mass.)  Patriot-Ledger,  who  in  1972  cal¬ 
led  together  9  fellow  publishers  in  the 
Boston  ADI  and  proposed  the  plan.  “The 
nine  newspapers”  Kent  explained, 
“were  represented  nationally  either  by 
Landon  Associates  or  the  Ward-Griffiths 
Co.  of  which  I  was  then  president.  With 
Owen  Landon  I  worked  out  an  arrange¬ 
ment  for  representing  the  group.”  In  1976 
Griffith  joined  Landon  Associates  in  his 
present  capacity  where  he  keeps  an  eye 
on  all  55  groups  which  are  under  the 
direct  supervision  of  three  regional  mana¬ 
gers.  In  the  10  year  period  the  BAND 
group  expanded  to  23  papers. 

BAND  promotes  itself  via  a  special 
budget  and,  according  to  George  F. 
White,  retail/national  advertising  director 
of  the  Patriot  Ledger,  its  executive  com¬ 
mittee  meets  quarterly  to  develop  sales 
strategies.  For  the  Patriot-Ledger,  largest 
of  the  group  with  current  circulation  of 
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88,594  BAND  contributes  an  estimated 
30%  of  its  national  linage  but,  as  White 
explains,  for  the  smaller  papers  the  figure 
is  much  higher.  White’s  paper  is  4th  in 
national  advertising  among  all  Mas- 
sachussetts  papers.  He  happily  notes  that 
unlike  the  trend  of  the  nation’s  evening 
newspapers  the  Patriot-Ledger  has  ex¬ 
perienced  a  20%  circulation  gain  in  the 
last  5  years. 

One  of  the  benefits  BAND  members 
derive  is  their  ability  to  participate  as  a 
group  in  the  Scarborough  market  study. 
According  to  the  latest  figures  the  BAND 
group  shows  38.8%  coverage  of  ADI 
households  with  $35,000  or  more  income. 
The  five  day  cume  hits  45.7%  of  this 
category. 

With  national  advertisers  aiming  at  the 
box  car  figures  provided  by  electronic 
media,  BAND’S  23  papers  are  able  to 
come  up  with  current  daily  readership  of 
1 ,330,520,  96%  of  which  is  concentrated 
in  the  Boston  ADI. 

CAMS  probe  new  areas 

“Will  classified  advertising  ever  hit  its 
former  peaks?” 

“For  newspapers  who  do  progressive 
thinking,”  said  George  Schultz,  CAM  at 
the  Rochester  (N.Y.)  Democrat  & 
Chronicle,  “the  answer  is  ‘yes’.” 

Schultz  was  one  of  the  CAMs  to  whom 
this  writer  put  the  question  in  an  attempt 
to  get  a  cross  section  view  of  the  outlook 
for  classified  in  the  1st  quarter  of  ’83. 

While  the  Rochester  CAM  said  the 
classified  pages  may  change  their  aspect 
in  the  future  with  the  addition  of  new 
categories,  linage  should  hold  up  this  key 
department’s  contribution  to  profits.  As 
an  example,  a  zip  code  and  business 
directory  his  paper  instituted  a  number  of 
years  ago  ran  as  a  quarter  fold  on  the 
normally  slow  for  classified  Thanksgiving 
Day  with  72  pages.  Additional  Christmas 
gift  and  auto  specials  helped  the  paper  run 
over  110,000  lines  of  classified,  a  gain 
over  last  year’s  72,000  lines  which  in  its 
turn  was  a  record  breaker. 

At  the  Detroit  News  assistant  CAM 
Bob  Ludtke  has  added  a  half  page  to  his 
Monday  linage  with  a  new  to  Detroit  fea¬ 
ture  called  “Companion  Connections.” 
This  consists  of  ads  from  individuals  who 
state  who  they  are  and  what  they  are. 
People  who  are  interested  in  making  con¬ 
tact  do  so  via  replying  to  a  box  number. 
“We’ve  gotten  very  positive  feedback 
from  social  and  church  organizations 
with  this  feature  which  has  tremendous 
reader  interest.  Naturally  we  screen  the 
ads  very  carefully  and  we’re  very  selec¬ 
tive.  We  turn  down  a  fair  number,”  said 
Ludtke. 


At  the  Asbury  Park  (N.J.)  Press,  CAM 
A.  Richard  Allen  whose  overall  classified 
linage  is  countering  the  nation’s  trend 
with  a  current  24%  plus  over  last  year  is 
planning  a  new  feature  that  will  run  on  the 
school  page  and  involve  participation  of 
the  much  sought  after  younger  readers. 
Because  the  new  category  hasn’t  yet  been 
finalized  he’s  withholding  details. 

As  for  the  classified  outlook  for  the  1st 
quarter,  Herbert  Barger,  who  presides 
over  the  nation’s  1  classified  volume  lead¬ 
er,  Houston  Chronicle,  voiced  what 
appears  to  be  the  concensus  when  he 
said,  “I  don’t  think  classified  as  a  whole 
is  going  to  make  big  strides  in  the  1st 
quarter.”  The  precipitous  drop  in  help 
wanted,  Barger  pointed  out,  shows  little 
signs  of  returning  to  its  former  glory  in 
this  sun  belt  capital.  ‘‘In  1981,  help 
wanted  accounted  for  52%  of  the  Chroni¬ 
cle’s  classified.  This  year  it’s  down  to 
36%.  In  terms  of  linage,  where  we  were 
running  up  to  140  pages  of  classified  on 
Sundays  last  year,  for  the  past  3  months 
we’ve  been  running  80  pages,”  he  said. 

The  other  CAMs  queried  echoed  Bar¬ 
ger’s  concern  about  employment  adver¬ 
tising  despite  the  most  recent  report  from 
the  Conference  Board  which  checks  clas¬ 
sified  on  5 1  leading  newspapers  that  the 
October  help  wanted  index  showed  the 
first  monthly  increase  in  a  year.  The  in¬ 
dex,  based  on  100,  rose  to  76  from  73  in 
September  but  it  was  still  34  points  tower 
than  last  year’s  figure. 

Most  CAMs  are  projecting  sharp  in¬ 
creases  in  real  estate  for  the  1st  quarter. 
At  the  Chronicle,  notes  Barger,  “real 
estate  has  been  booming  with  a  25%  surge 
in  linage  over  last  year  with  apartment 
linage  up  from  100%  to  200%.  The  Asbury 
Park  Press  CAM  sees  a  gain  of  about  4% 
as  does  the  Rochester  Democrat  & 
Chronicle.  In  Detroit  where  the  auto  in¬ 
dustry  is  just  beginning  to  show  signs  of 
life,  assistant  CAM  Ludtke  said  that  there 
has  been  a  small  pick  up  in  real  estate 
linage  that  should  increase  as  interest 
rates  drop  but  he  notes  that  the  average 
citizen  has  not  yet  entered  the  home 
buying  market.  “It’s  the  more  expensive 
homes  that  are  selling,”  he  said.  “The 
real  estate  people  here  say  potential 
buyers  are  still  afraid  to  commit  them¬ 
selves  to  buying  a  home  even  with  in¬ 
terest  rates  down  if  their  jobs  are  shaky.” 

Without  exception,  the  CAMs  antici¬ 
pate  good  linage  increases  in  automotive 
advertising  in  the  first  quarter.  “The  cur¬ 
rent  10.9%  interest  rate  on  new  cars  has 
spurred  sales  and  advertising  for  us,” 
said  Ludtke.  In  Asbury  Park  where  the 
classified  department  handles  retail  as 
well  as  classified  display  automotive  the 
paper  is  ahead  173%  and  is  shooting  for 
further  gains  in  ’83. 

Show  boosts  travel  linage 

A  steel  band  from  the  Bahamas,  an  Irish 
folk  dance  group,  a  German  oompah 
(Continued  on  page  18) 
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band  as  a  backup  for  a  German  beer  gar¬ 
den  whence  flowed  steins  of  Lowenbrau 
were  just  a  part  of  the  excitement  that 
greeted  over  12,000  visitors  at  the  late 
October  Hartford  (Conn.)  Courant 
Travel  Show  held  at  the  city’s  Civic  Cen¬ 
ter. 

Orchestrated  by  Raymond  A.  Jansen, 
the  Courant’s  advertising  V.P.  since 
March  1  when  he  arrived  from  L.I.  News- 
day,  the  Courant  Travel  Show  took  on  a 
new  guise  from  those  of  previous  years. 
“It  was  the  enthusiasm  of  our  national 
manager,  Jim  Robertson,  that  got  the  pro¬ 
ject  started  last  June,”  said  Jansen,  “and 
helped  make  it  a  far  cry  from  the  previous 
shows  which  were  held  in  local  high 
school  auditoriums  and  attracted  around 
800  people  who  paid  no  admission.” 

Not  only  was  there  an  admission 
charge  of  $2.50  for  the  Civic  Center  Show 
but  almost  100  exhibitors  paid  $300  each 
for  a  booth  at  the  two  day  affair.  ‘ ‘Exhibi¬ 
tors  were  well  aware  that  people  who  paid 
admissions  were  better  qualified  pros¬ 
pects  for  their  wares  than  when  admis¬ 
sion  is  free.  Many  exhibitors  lamented 
that  they  ran  out  of  brochures  and  other 
sales  material  before  the  show  was  over 
because  they  hadn't  anticipated  the  size 
of  the  attendance,”  said  Jansen. 
Although  that  was  not  its  main  intention, 
the  show  itself  produced  a  profit. 

Not  only  did  the  show  give  rise  to  a  28 
page  tab  section,  but,  according  to  Jansen, 
it  helped  the  paper  achieve  an  increase  in 
travel  advertising  for  the  year  that  repre¬ 
sents  a  ‘high  spot’  in  the  department’s 
performance.  “We  also  developed  con¬ 
tinuing  travel  business  from  the  show 
with  a  number  of  new  travel  related  con¬ 
tract  advertisers.  In  a  year  when  travel 
advertising  has  .been  hard  hit  by  the  de¬ 
cline  of  airline  and  other  linage,  we’re 
pleased  to  find  ourselves  in  the  plus 
column.” 

Part  of  the  enticement  that  helped  draw 
visitors  was  the  array  of  free  trips  spon¬ 
sored  by  the  exhibitors.  US  Air  provided 
a  trip  for  two  to  Denver  including  2  nights 
at  the  Marriott  Center  Hotel;  United  Air 
Lines  gave  two  round  trip  tickets  to 
Hawaii,  Britair  offered  a  blockbusting 
flight  for  two  to  London,  with  six  nights  at 
a  hotel  and  theater  tickets;  Eastern  Air¬ 
lines  gave  a  trip  for  two  to  Disneyworld 
and  Delta  Airlines  flew  a  couple  to  Ber¬ 
muda's  Castle  Harbour  Hotel  for  a  four 
night  stay.  The  USSR  was  represented 
with  a  booth  touting  tours  via  Aeroflot. 
Both  the  Hong  Kong  Bureau  of  Travel 
and  the  Singapore  Bureau  beckoned 
travelers  from  Hartford  to  the  Far  East. 

Jansen  is  particularly  gratified  at  the 
post  mortems  from  advertisers.  He 
quoted  Dick  Haller,  Hartford  District 
Manager  for  Eastern  Airlines  who  said. 


“Not  only  were  there  a  lot  of  people  but 
they  were  qualified  travellers  asking  in¬ 
telligent  questions  about  our  service.” 
One  exhibitor,  Irish  Inns,  International, 
took  out  an  ad  in  the  Sunday  Courant  to 
thank  Hartford  for  a  warm  welcome  and 
the  Courant  for  a  great  show. 

Jim  Robertson  who  sold  the  adve'rtising 
told  E&P  that  the  real  story  of  the  show 
and  the  reason  we’ll  be  back  next  year  is 
twofold:  “First  is  the  long-term  advertis¬ 
ing  benefit  to  us  to  make  Hartford  stand 
out  as  a  travel  market  over  and  above  our 
population.  We  expect  many  of  the  ex¬ 
hibitors  (not  all  of  whom  advertised)  will 
make  this  point  to  their  ad  directors  upon 
their  return  and  naturally  we  will  con¬ 
tinue  to  follow  up  from  this  end. 

“Second  is  the  incalculable  good  will 
that  was  generated  by  the  show  for  the 
Courant  .” 

Jansen  confirmed  that  the  Travel  Show 
will  become  an  annual  fixture  for  the 
Courant  with  next  year’s  effort 
broadened  to  include  travel  related  mer¬ 
chandise  and  services  from  apparel  to 
luggage  and  photo  supplies,  etc. 

Flex  mail  helps  keep 
Va.  dailies  on  target 

With  Flex  Mail,  Richmond  Newspap¬ 
ers,  Inc.,  has  developed  a  marketing 
approach  which  gives  its  ROP  and  pre¬ 
print  advertisers  a  variety  of  ways  to  cov¬ 
er  the  market  by  using  the  newspapers 
and  mail  in  combination. 

A  subsidiary  of  Media  General,  Inc., 
Richmond  Newspapers  publishes  Rich¬ 
mond  Times-Dispatch  and  News-Leader. 

Edward  H.  Harrell,  formerly  assistant 
advertising  director  of  Richmond  News¬ 
papers  and  now  assistant  general  mana¬ 
ger  of  the  Pittsburgh  Press  Co.,  told  the 
Institute  of  Newspaper  Controllers  and 
Financial  Officers  at  their  annual  meeting 
in  Dearborn,  Michigan,  how  Flex  Mail 
works. 

To  get  Flex  Mail  started,  he  said,  Rich¬ 
mond  Newspapers  audited  its  subscrib¬ 
ing  households  and  hired  a  direct  miail 
house  to  produce  its  non-subscriber  list. 

He  said  with  Flex  Mail  Richmond 
Newspapers  can  mail  to  non-subscribers 
by  zip  codes  and  target  mail  to  retailers’ 
charge  card  customers.  The  mailings  are 
done  in  combination  with  the  newspap¬ 
ers’  full  run  metro  zone  circulation. 

“We  know  who  does  not  subscribe  and 
can  solicit  them  directly,”  he  said. 

Flex  mail  also  gives  Richmond  the 
“capacity  for  marriage  mail,”  Harrell 
stated. 

He  said  the  TMC  products  are 
“geared”  to  gaining  new  subscribers  by 
using  an  “editorial  wrap”  around  the  in¬ 
serts.  “It  encourages  use  of  the  full  pro¬ 
duct.” 

Harrell  said  to  be  sure  a  TMC  program 
does  not  erode  ROP  business,  newspap¬ 
ers  should  offer  discounts  to  “offset 
attractiveness  of  preprints.” 


Ad  firm  marks 
first  anniversary 

Newspaper  Advertising  Specialists, 
Inc.  marked  its  first  anniversary  Jan.  I. 

C.  Randall  Choate,  president,  said 
“Our  first  anniversary  proves  that  even 
in  these  soft  economic  times,  good  and 
better  ideas  can  find  acceptance  in  the 
marketplace,”  he  explained. 

Choate  stated  that  Judith  F.  Sandlin, 
executive  vicepresident,  manages  the 
Chicago  office  and  that  Cornelius  P. 
Donovan  is  the  New  York  affiliate. 

Choate,  located  in  Detroit,  formerly 
held  the  position  of  vicepresident-sales/ 
research  at  American  Newspaper  Repre¬ 
sentatives,  Inc. 

Sandlin  is  also  a  veteran  in  the  field 
with  over  15  years  experience.  Previous¬ 
ly,  she  was  South  Central  (Chicago)  Sales 
Manager  for  ANR. 

N.A.S.  does  not  seek  exclusive  news¬ 
paper  representation  status.  In  fact,  the 
company  does  not  classify  itself  as  a  rep. 

It  is  rather  an  organization  with  in-depth 
knowledge  of  the  community  newspaper 
and  market,  and  expertise  in  understand¬ 
ing  marketing  and  advertising  objectives. 

“It  is  with  pride  that  I  can  report  that 
numerous  state  press  association  presi¬ 
dents,  directors  and  members  have  and 
are  currently  running  advertising  sched¬ 
ules  generated  by  N.A.S.,”  Choate 
said.  “Both  Ms.  Sandlin  and  1  have  work¬ 
ed  for  many  years  on  behalf  of  press  asso¬ 
ciations  to  secure  important  advertising 
commitments  for  member  publishers,” 
stated  Choate. 

“N.A.S.  was  established  to  service  the 
needs  of  the  community  newspaper  indus¬ 
try  in  the  general  advertising  arena  and 
our  rapidly  growing  client  list  includes  a 
significant  number  of  important  national 
marketers,”  he  explained. 

“N.A.S.  provides  in-depth  knowledge 
of  the  community  newspaper  industry  and 
market.  We  have  expertise  in  under¬ 
standing  marketing  and  advertising 
objectives  of  clients  specializing  in  con¬ 
sumer  products  and  services  and,  impor¬ 
tantly,  the  ability  to  tailor  community 
newspaper  availabilities  in  a  manner 
which  willl  most  productively  accommo¬ 
date  those  objectives,”  he  continued. 
EDITOR  &  PUBLISHER  for  January  22,  1983 


18 


NO  MOTER  MUr  WU  SHR 
EMERY  IS  THE  ONE  FOR  ALL 


No  matter  what  size,  no  matter  where 
its  going  or  when  it  has  to  be  there, 
there  is  one  shipping  company  big 
enough  to  meet  all  your  needs.  i 
Emery  Worldwide  offers  a  full  range 
of  delivery  times— all  without  weight 
restrictions.  One  call  to  Emery  handles 
it  all,  all  over  America. 

EMERY  FIRST  FLIGHT. 

THE  ONE  YOU  NEED 
FOR  IMMEDIATE  DELIVERY. 

If  it  has  to  be  there  right  away  Emery 
First  Flight  Seivdce  gets  it  there  on  the 
first  and  fastest  plane  available.  For 
your  most  urgent  shipments,  there’s  no 
faster  Emery  service. 

EMERY  A.M.  THE  ONE  YOU  NEED 
FOR  THE  NEXT  MORNING. 

If  time  is  of  the  essence,  only  Emery 
A.M.  Service  schedules  delivery 
door-to-door  of  virtually  any  size,  any 
weight  shipment  to  most  of  America 
the  next  morning. 


EMERY  RM.  THE  ONE  YOU  NEED 
FDR  THE  NEXT  AFTERNDON. 

If  time  is  less  critical,  Emery  RM. 
Service  delivers  door-to-d(X)r  virtually 
any  size,  any  weight  shipment  to  most 
of  America  the  next  business 
afternoon— at  a  savings. 

EMERY  DAY  2.  THE  DNE  YOU  NEED 
WHEN  YDU  HAVE  MDRE  TIME. 

If  you  have  even  more  time,  use  Emery 
Day  2  Serv’ice.  Your  shipment  arrives 
dependably  before  5  RM.  on  the  second 
business  day— at  a  considerable  savings! 

EMERY’S  GONTRDLLED 
SHIPPING  SYSTEM: 
DUILTFORRELIADILITY. 

From  the  time  your  shipment  is  picked 
up  until  it’s  delivered  on  time,  it’s  han¬ 
dled  by  well-trained  Emery  personnel 
using  Emery  equipment— Emery 
trucks,  Emery  planes,  and  our  own 
Superhub  in  Dayton,  Ohio.  It’s  a  system 
designed  for  total  reliability. 


EMERY'S  DISCOUNT  SYSTEM. 

THE  ONE  YOU  NEED  FOR 

IMMEDIATE  SAVINGS. 

The  more  you  ship,  the  more  you  save 
with  Emery’s  Multiple  Shipment 
Discounts.  And  best  of  all,  you  can 
receive  these  discounts  immediately, 
without  a  qualifying  time  period. 

Ship  multiple  pieces  to  one  con¬ 
signee,  and  save  even  more,  because 
Emery  consolidates  them  on  one  airbill 
and  bills  you  for  total  shipment  weight, 
not  for  each  piece  weighed  separately 

EMERY  WDRLDWIDE. 

THE  GNE  YDU  NEED... 

HERE  AND  DVER  THERE. 

In  addition  to  handling  all  your  U.S.  ship¬ 
ments,  Emery  also  offers  a  full  selection 
of  services  to  meet  all  your  international 
and  Canadian  shipping  needs. 

For  details  on  all  Emery  services, 
call  your  local  Emery  Worldwide  office. 


EMERY  WORLDWIDE 
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DEHIND  OUR 
SMART  NEW-COVER 


Famous  writers 
Timely  subjects 
Clean,  crisp  layouts 


Whatever’s  contemporary, 
informative  and 
interesting  in  Food 
Health  •  Sports  •  At 
Home  •  Entertaining 
Parenting  •  Money 
Management 


...  all  the  elements  to 
continue  producing 
record  readership  scores; 
...  all  making  Family 
Weekly  a  better-than- 
ever  addition  to  weekend 
editions  of  America’s  best 
newspapers 


Retailers  see  linage 
remaining  strong 


WE’RE  NOT  JUST 
GETTING  BETTER, 
WE’RE  GETTING 
BIGGER 

In  1982,  fifteen  fine  newspapers  chose 
Fcimily  Weekly  as  their  Sunday  or  week¬ 
end  magazine.  And  1983  is  off  to  a  great 
and  growing  start  as  we  become,  this 
month,  a  part  of  the  Holleuid  Sentinel  and 
the  Id6Jio  Statesmam.  With  the  addition  of 
the  Boise  market,  Feunily  Weekly  is  now 
distributed  in  18  of  the  top  20  SMSA’s  in 
terms  of  population  growth. 

Our  editorial  content,  reflected  in  the 
covers  opposite,  is  bringing  the  highest 
standards  of  journ£dism  to  our  ever¬ 
growing  numbers  of  readers;  the  best 
writers  and  illustrators  covering  today’s 
most  topical  and  important  issues  and 
personalities.  Maybe  that’s  why  we’re  the 
fourth  largest  circulation  magazine  in  the 
United  States.  Maybe  we’re  getting  big¬ 
ger  because  we’re  getting  better. 

Patrick  M.  Linskey 
President  and  Publisher 

Jonathan  Thompson 

Vice  President  and  General  Manager 

Lee  Ellis 

Vice  President  Newspaper  Relations 

Robert  J.  Christian 

Vice  President  Newspaper  Services 

James  G.  Baher 
Robert  H.  Marriott 
Ron  Selvaggio 
Joseph  C.  Wise 

Newspaper  Relations  Managers 

Morton  Frank 
Chairman  Emeritus 


Futnily 
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641  Lexington  Avenue 
New  York,  N.Y.  10022 
(212)  980-0300 


Though  1983  looks  like  it  will  be 
another  tough  year  for  retailers,  they  will 
continue  to  advertise  heavily  in  newspap¬ 
ers,  the  new  chairman  of  the  National 
Retail  Merchants  Association  said. 

“I  don't  see  linage  going  down  by  any 
retailer,”  said  William  P.  Arnold,  who  is 
also  chairman  of  Associated  Dry  Goods 
Corporation,  at  a  press  conference  after 
the  conclusion  of  NRMA's  convention  in 
New  York. 

He  added  that  “most”  of  Associated’s 
stores  “have  increased  their  linage  to  get 
more  business.  Newspaper  advertising  is 
still  by  far  the  largest  part  of  our  total 
publicity  dollars.” 

Arnold  said  newspaper  advertising 
accounts  for  about  55%  of  the  “public¬ 
ity”  budget. 

Associated’s  stores  include  Lord  & 
Taylor’s,  J.W.  Robinson,  L.S.  Ayers, 
Hahnc  &  Co.,  Joseph  Horne,  and  Stix, 
Baer  &  Fuller. 

(Charles  Binder,  executive  vicepresi¬ 
dent  of  NRMA,  seconded  Arnold’s  view 
by  noting  that  “competitive  environ¬ 
ment”  confronting  retailers  will  result  in 
“more  ads”  to  build  store  traffic.) 

Stating,  “I  see  no  turnaround”  in  the 
economy  this  year,  Arnold  remarked  that 
the  first  half  of  1983  will  be  “every  bit  as 
difficult”  for  retailers  as  1982.  Neverthe¬ 
less,  with  costcutting  and  more  efficien¬ 
cy,  he  predicted  retailers  will  still  have  a 
profitable  year.  “Retailers  love  to  cry 
crocodile  tears  and  then  come  out  with  a 
pretty  good  year,”  he  said. 

Arnold  noted  that  no  matter  what  the 
state  of  the  economy,  retailers  “still  have 
stores  that  have  to  be  full  of 
merchandise  .  .  .that  our  customers 
want.” 

Donald  V.  Seibert,  chairman  of  J.C. 
Penney  Co.,  said  at  the  NRMA  conven¬ 
tion,  that  his  company  for  1983  “will  be 
looking  at  essentially  the  same  trend  of  ad 
expenditures”  as  in  1982. 

“Newspapers  will  continue  to  be  very 
important”  in  Penney’s  plans,  said 
Seibert,  who  was  awarded  NRMA’s  Gold 
Medal  for  retailer  of  the  year  on  January 
12.  As  for  retail  advertising  in  general, 
Seibert  said,  “Ido  not  see  any  significant 
change  in  the  market  share  figures”  for 
newspapers  and  direct  mail. 

SAU  web  width 

The  Standard  Advertising  Unit  Work¬ 
ing  Committee  has  recommended  to  the 
ANPA  board  of  directors  a  web  width  of 
55  inches  for  four-plate-wide  presses  and 
27  'A  inches  for  two-plate-wide  presses.  It 
was  incorrectly  reported  as  56  inches  in 
the  E&P,  January  8,  page  9,  report. 


William  P.  Arnold 


Landon  sees  gains 
in  national  ads 

Newspapers  will  gain  in  their  market 
share  of  national  advertising  due  to  more 
cost  efficiency,  better  target  marketing, 
and  more  effective  steps  to  simplify 
buying  space,  said  Landon  Associates’ 
Forecast  'fiJ. 

Landon  selected  10  national  ad  cate¬ 
gories  which  represent  about  75%  of  all 
ROP  national  linage  for  its  survey.  The 
firm  found  8  of  the  10  categories  will  show 
linage  gains  this  year. 

Tobacco  and  lawn  and  garden  categor¬ 
ies  are  the  only  two  expected  to  be  even 
with  1982  linage  levels. 

Landon  predicts  travel  linage  will  be  up 
7%  in  1983,  while  automotive,  gas  and  oil, 
hotels/restaurants/resorts,  insurance, 
and  liquor/winc/beer  arc  expected  to  be 
up  5%  in  linage. 

Landon  sees  food  linage  increasing  3% 
and  personal  care  up  2%. 

National  preprints  should  show  a  4% 
linage  gain  this  year,  Landon  said. 

The  firm  sees  advertising  growing  fas¬ 
ter  than  the  economy  in  1983  and  forecast 
total  ad  expenditures  will  reach  $75  mil¬ 
lion  while  media  costs  should  rise  9.3%. 

Landon  predicted  its  Southern  sales  re¬ 
gion  newspapers  will  show  the  most  lin¬ 
age  gains  this  year  with  6%,  followed  by 
its  Western  sales  region  newspapers  at 
5%,  and  its  Eastern  sales  region  newspa¬ 
pers  at  3%. 
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Co-op  seen  as  key  factor 
in  newspaper  ad  growth 


By  John  Consoli 

It  was  a  sad  day  at  the  New  Orleans 
(La.)  Times-Picayune  when  the  Woolco 
chain  announced  it  was  going  out  of  busi¬ 
ness. 

For  the  Times-Picayune,  it  meant  an 
annual  loss  of  1.5  million  lines  of  ROP 
advertising  as  a  result  of  10  Woolco  store 
closings  in  the  market. 

“We  really  took  it  on  the  chin,”  said 
Times-Picayune  vice  president  and 
advertising  director,  Robert  O’Neill. 

Realizing  it  would  be  a  difficult  chore  to 
make  up  such  a  sizable  advertising 
volume  loss,  O’Neill  solicited  the  help  of 
the  Newspaper  Advertising  Bureau’s 
Frank  Hennessey,  who  offers  a  service 
called  the  Retail  Co-op  Recovery  Pro¬ 
gram. 

Working  along  with  Hennessey  and  his 
assistant  Curt  Burdick,  sales  manager  of 
co-op  advertising  at  the  Bureau,  the 
Times-Picayune  was  able  to  recover  1 .4 
million  lines  of  advertising — by  showing 
the  Winn-Dixie  supermarket  chain  how 
to  increase  its  ad  linage  by  that  much  and 
have  it  be  totally  paid  for  with  co-op  ad 
dollars. 

O’Neill  said  during  1983,  Winn-Dixie 
will  be  running  1 ,564  additional  pages  of 
advertising  and  it  will  all  be  funded  by 
co-op  dollars. 

“Today,  75%  to  80%  of  the  advertising 
(non-classified)  we  carry  is  funded  by  co¬ 
op  in  some  way — between  50%  and 
100%,”  O’Neill  said. 

O’Neill  added  that  in  addition  to  50 
retail  ad  salesmen  who  are  all  being 
trained  to  get  new  co-op  business,  he  has 


15  copy  writers  and  artists  that  can  be 
utilized  to  show  new  retail  ad  accounts 
how  to  develop  attractive  co-op  pro¬ 
grams. 

He  presented  his  success  story  during 
the  26th  semi-annual  Newspaper 
Advertising  Co-op  Network  (NACON) 
sales  seminar  held  last  week  (January  10- 
14)  in  New  Orleans. 

The  week-long  session  consists  pri¬ 
marily  of  manufacturer  and  distributor 
presentations  to  newspaper  co-op  coordi¬ 
nators  on  how  to  take  advantage  of  their 
co-op  programs.  But  in  the  corridors, 
newspaper  co-op  managers  were  not  shy 
in  stating  their  opinion  that  co-op  may  be 
a  way  newspapers  can  offset  declining 
classified  ad  revenues  and  the  loss  of 
retail  that  goes  along  with  the  more  and 
more  frequent  chain  shutdowns. 

High  priority 

“I  think  you  will  find  a  high  priority  on 
co-op  in  1983,”  O’Neill  said  during  his 
opening  remarks  that  were  part  of  a 
“Welcome  to  New  Orleans”  speech 
puncuated  by  a  co-op  success  story.  He 
told  co-op  managers  in  attendance  that 
many  newspapers,  as  the  Times- 
Picayune  did,  will  have  to  “rely  on  co-op 
to  make  up  for  a  lot  of  losses.” 

The  front  cover  of  the  NACON  semi¬ 
nar  schedule  had  a  graph  which  showed 
that  of  the  $6.5  billion  in  co-op  ad  dollars 
available  in  1980,  $2  billion  went  unused. 
By  1990,  it  is  estimated  that  $12.5  billion 
of  co-op  monies  will  be  available. 

Newspapers  are  apparently  taking  the 
message  seriously.  Among  the  approx¬ 
imately  100  newspapers  represented  at 


when  the  Delaware  County  Doily  Times  first  ran 
the  Birthday  Came,  they  received  nearly  1 2,000 
entries  a  week.  Today,  four  renewals  and  S9 
consecutive  weeks  later,  it's  still  pulling  12,000 
entries  every  week! 

The  Birthday  Came  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  afternoon 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  4^o  over  last 
year.  Single  copy  is  up,  text! 
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The  Birthday  Came  is  the  easiest-to-run, 
easiest-to-play  circ  ulation  builder  ever.  If  you 
haven't  run  it  yet,  try  it.  You'll  see  why  more  than 
iS'o  of  Birthday  Came  buyers  renew. 

Gill  today  for  more  details:  (203)  562-1133 

Or  write:  William  T.  Guthrie,  Vice  President, 
The  lackson  Newspapers,  P  O  Box  87 1 5, 
New  Haven,  CT  065 1 3 
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the  meeting,  were  newspapers  of  all 
sizes — from  the  large  New  York  News, 
New  York  Times,  Los  Angeles  Times, 
Chicago  Sun-Times,  Chicago  Tribune, 
Washington  Post,  Boston  Globe,  News- 
day — to  the  smaller  Irving  (Tex.)  Daily 
News  and  Hutchinson  (Kans.)  News. 

NACON  has  a  membership  of  1 50  daily 
newspapers.  The  organization’s  outgoing 
president,  Gregg  Armstrong  of  the  Salt 
Lake  City  Tribune  and  Deseret  News  said 
this  is  because  the  organization  has  never 
really  had  a  recruiting  drive. 

Recruitment  drive 

“Thus  far  we  have  grown  via  word  of 
mouth,”  Armstrong  said.  “Up  to  now  it 
has  been  like  a  bunch  of  the  boys  (and 
girls)  meeting  to  exchange  ideas.” 

The  NACON  board  has  approved  the 
organization’s  first  membership  recruit¬ 
ment  drive  and  has  earmarked  funds  for 
that  purpose. 

Armstrong  said  a  campaign  will  begin 
shortly  and  he  is  also  hoping  that  the  two 
International  Newspaper  Advertising 
and  Marketing  Executives  (INAME)  rep¬ 
resentatives  on  the  NACON  board  will 
also  encourage  ad  directors  to  allow  their 
co-op  coordinators  to  join  NACON. 

Armstrong  said  NACON ’s  internal 
financial  problems  of  the  past  have  been 
remedied  and  the  reaction  to  the  orga¬ 
nization’s  decision  to  drop  shoppers  and 
pennysavers  from  the  group  has  sub¬ 
sided. 

Armstrong  conceded  that  a  few  larger 
newspapers  (Cincinnati  Enquirer,  Cleve¬ 
land  Plain  Dealer,  Pittsburgh  Press  & 
Post  Gazette)  have  dropped  out  of  the 
organization.  He  states  that  this  is  a  prob¬ 
lem  many  trade  organizations  face  during 
though  economic  times. 

Armstrong  also  stated  that  NACON 
has  the  full  support  of  INAME,  which  is 
made  up  of  ad  directors  or  the  bosses  of 
most  of  the  members  of  NACON. 

“If  they  felt  otherwise  about  NACON, 
they  would  not  have  sent  their  people  to 
the  convention,”  he  said. 

“NACON  did  go  through  a  period  of 
money  problems,  but  today  it  has  never 
been  stronger,”  Armstrong  said.  “We 
have  the  necessary  funds  to  function  and 
there  are  no  problems.  We  have  enough 
funds  to  function  and  feel  comfortable 
functioning.” 

Armstrong  believes  the  organization’s 
first  membership  drive  will  enlighten  the 
managements  of  many  newspapers  about 
the  benefits  of  a  group  like  NACON — 
which  is  one  of  only  a  few  newspaper 
organizations  not  made  up  of  top  level 
executives. 

Armstrong  said  the  move  in  late  1981  to 
exclude  free  distribution  shoppers  and 
pennysavers  from  NACON  membership 
was  an  action  taken  by  the  board  of 
directors. 

Although  Armstrong  was  hesitant  to 
talk  about  the  matter  in  detail,  other 
NACON  members  close  to  the  decision 
(Continued  on  page  24) 
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National  revenue: 

the 

bottom-line 

difference. 


In  spite  of  a  tough  economy,  National 
Advertising  is  still  a  growth  source  of  ad 
revenue  for  newspapers.  It  can  make  an 
important  difference  to  your  bottom-line. 

The  Landon  company  is  uniquely  struc 
tured  to  compete  on  behalf  of  newspapers 
to  get  their  share  of  national  budgets: 

-more  offices  (21)  and  sales  people 
(60)  than  any  other  newspaper 
representative. 

-offices  strategically  located  in  major 
national  centers  and/or  field  distribution 
centers  to  sell  advertising  decision-makers 
at  all  levels  coast-to-coast. 

-largest  firm  representing  newspapers 
with  a  combined  daily  circulation  of  8.8  i 
million  plus. 

-largest  Bill  and 

Collect  service  handling  over  \  ^ 


250  million  lines  of  National  Advertising 
annually. 

-linage  and  circulation  of  such  large 
volume  that  advertisers  turn  to  Landon  and 
listen. 

Landon  sales  people  are  professionals 
with  the  experience  that  consistently  de¬ 
velops  more  linage  and  revenue  gains  for 
clients  than  the  industry  as  a  whole  does. 

We  get  results! 

That’s  the  bottom-line. 

If  you  want  to  show  a  better  bottom-line 
difference  in  ’83,  call  Owen  Landon,  presi¬ 
dent,  or  Robert  Ley  burn, 
executive  vice  president!  National  Sales 
Division,  212-867-1112. 


Join  us  at 
INAME 
in  the 

Landon  Suite. 
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A  Newspaper  Sales  &  Marketing  Company 


NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  BOSTON  •  ATLANTA  ■  PHILADELPHIA  ■  PITTSBURGH  •  CLEVELAND  •  CINCINNATI 
DETROIT  •  SEATTLE  •  SAN  FRANCISCO  •  DALLAS  •  CHARLOTTE  •  RALEIGH  ■  BUFFALO  •  ALBANY 
HARTFORD  •  HARRISBURG  •  KANSAS  CITY 


NACON  ‘Barter’  system  can  reap  ad 

(Continued  from  page  22)  benefits  for  daily  newspapers 


making  process  said  less  than  a  dozen 
shoppers  were  affected  by  the  action. 

“It  was  decided  that  this  (NACON)  is  a 
daily  newspaper  organization  and  that 
(free  distribution)  shoppers  wanted  to 
come  in  and  be  trained  so  they  could  take 
co-op  dollars  away  from  daily  newspap¬ 
ers  in  their  markets,"  one  NACON 
source  said.  “To  many,  (free  distribu¬ 
tion)  shoppers  or  pennysavers  were  seen 
as  competitors  of  daily  newspapers.” 

Newspaper  co-op  managers  attending 
the  most  recent  seminar  praised  it  as  the 
only  real  chance  that  newspapers  and 
manufacturers  offering  co-op  dollars 
have  to  get  together  face  to  face  and  dis¬ 
cuss  those  programs. 

“Unlike  most  internal  trade  organiza¬ 
tion  meetings,  ours  is  a  work  session,” 
said  one  NACON  member. 

Recovery  program  detailed 
Hennessey’s  Retail  Co-op  Recovery 
Program  drew  a  number  of  inquiries  from 
NACON  members.  Later  Hennessey 
told  E&P  the  program  has  been  “in  the 
field  being  tested  for  four  years .  ”  He  said 
during  that  time,  at  least  200  different 
stores  in  assorted  markets  have  had  their 
ad  programs  reevaluated  in  order  to  show 
them  how  to  better  make  use  of  co-op 
dollars  for  newspaper  ads. 

“We  really  haven't  heavily  promoted  it 
because  the  program  is  time  consuming 
and  is  very  popular,”  Hennessey  said. 
“We  are  fully  scheduled  into  April.” 

The  co-op  recovery  program  is 
initiated  when  a  newspaper  contacts 
Hennessey  and  seeks  assistance  with  a 
particular  store  or  chain.  Hennessey  then 
calls  the  top  executive  at  chain  level  or,  if 
it  is  one  store,  at  store  level,  and 
determines  if  they  will  cooperate  in  the 
program. 

Burdick  then  visits  the  market  for  two 
days  and  meets  with  store  level  buyers 
and  merchandise  managers.  He  then, 
working  with  the  ad  department  of  the 
local  newspaper,  prepares  a  report  on 
how  co-op  dollars  can  be  used  to  enable 
the  store  to  use  more  newspaper  advertis¬ 
ing  at  no  additional  cost. 

In  the  case  of  Winn-Dixie  in  New 
Orleans,  the  report  was  about  50  pages. 

The  target  recovery  for  a  sizable  super¬ 
market  chain  is  about  1  million  lines  via 
co-op.  According  to  Burdick,  the  pro¬ 
gram  has  become  so  popular  via  word  of 
mouth  that  retailers  are  contacting  the 
Bureau  in  an  attempt  to  obtain  assistance . 
The  Bureau  will  only  assist  a  retailer, 
however,  if  a  newspaper  in  a  particular 
market  requests  it.  The  program  is  also 
available  only  to  Ad  Bureau  members. 

NCN  grows 

Newspaper  Co-op  Network,  the  one 
order/one  bill  system  for  cooperative 
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Deals  made  between  newspapers  and 
either  airlines,  vacation  resorts  or  travel 
agents  are  bringing  in  additional  advertis¬ 
ing  revenues  for  some  daily  newspapers. 

It  has  worked  for  the  New  Orleans 
(La.)  Times-Picayune,  which  brought  in 
48,000  new  lines  of  real  estate  advertising 
and  92,000  additional  lines  of  furniture 
advertising  as  a  result  of  this  gimmick. 

Here’s  how  it  works: 

A  newspaper’s  ad  representative  con¬ 
tacts  either  an  airline,  vacation  resort  or 
travel  agent  and  asks  if  they  would  be 
willing  to  give  a  vacation  package  (air¬ 
fare,  lodging  or  the  like)  to  the  newspaper 
for  use  as  part  of  a  promotion.  In  ex¬ 
change,  the  newspaper,  throughout  the 
year,  gives  a  comparable  amount  of  ad 
space  in  return. 

The  newspaper  then  puts  together  an 
eight  or  16-page  ad  supplement,  using  the 
lead  page  to  promote  a  trip  or  vacation 
giveaway  constest.  In  order  for  readers  to 
enter  the  contest,  they  must  pick  up  entry 
blanks  at  “participating  stores,”  which 
are  only  those  that  run  ads  in  the  special 
supplement. 

Most  retailers  approached  by  the  news¬ 
paper  are  receptive  to  buying  an  ad  in  the 
supplement  because  they  are  promised 
increased  store  traffic,  since  readers  will 
be  coming  in  to  pick  up  contest  entry 
blanks.  No  purchase  is  necessary, 
however.  One  or  more  stores  can  also  be 
chosen  as  the  location  where  the  prize 
will  be  drawn  from. 


dealer  listing  advertising  in  daily  news¬ 
papers,  celebrated  its  first  anniversary  on 
January  4. 

There  are  currently  1,454  newspapers 
now  listed  in  the  NCN  computerized  data 
base  and  NCN  orders  (by  advertisers) 
have  reached  225  different  newspapers. 
Total  amount  of  ad  sales  placed  via  the 
system  is  $1.25  million. 

“Newspapers  of  all  sizes  have 
benefited  from  the  program,”  said  Hen¬ 
nessey.  “You  can’t  say  that  it’s  just  for 
the  major  markets.” 

NCN  is  a  creation  of  the  Newspaper 
Ad  Bureau,  the  Advertising  Checking 
Bureau  and  INAME.  It  allows  a  coopera¬ 
tive  advertiser  to  place  a  multi-market 
co-op  schedule  in  newspapers  as  easily  as 
in  radio  or  tv. 

Under  the  NCN  system,  the  co-op 
advertiser  chooses  the  markets,  news¬ 
papers  and  ad  sizes  it  wants.  The  NCN 
computers  then  print  out  the  respective 
cost  data  supplied  by  the  newspapers  in 
the  markets  selected.  The  advertiser  re¬ 
views  that  data  and  finalizes  its  schedule. 
One  insertion  order  is  placed  for  all  the 
newspapers  selected  for  use,  and  one  bill 


In  the  case  of  the  Times-Picayune,  a 
special  section  on  real  estate  (new  homes) 
tied  in  with  a  contest  offering  a  Walt  Dis¬ 
ney  World  vacation  resulted  in  48,000 
lines  of  additional  ad  business.  A  furni¬ 
ture  supplement  anchored  by  a  contest 
promotion  offering  one  week  in  the  Baha¬ 
mas  brought  in  92,000  lines  of  adver¬ 
tising. 

According  to  Times-Picayune 
vicepresident  and  ad  director  Robert 
O’Neill,  Delta  Airlines  will  give  a  news¬ 
paper  a  $2,500  trip  (airfare  and  a  week’s 
vacation  for  two)  in  exchange  for  adver¬ 
tising  exposure  in  the  newspaper  worth 
about  $5,000  (or  a  2-1  ratio.)  O’Neill  said 
Walt  Disney  World  likes  exposure  in  the 
newspaper  worth  10  times  the  value  of  the 
vacation  it  gives. 

The  ad  package  can  be  made  even  more 
attractive  for  the  advertisers  when  they 
are  shown  how  they  can  obtain  co-op  dol¬ 
lars  to  finance  their  ad  in  the  supplement, 
O’Neill  said. 

Mike  Busse,  co-op  ad  sales  manager 
for  the  Los  Angeles  Times,  said  his  news¬ 
paper  ran  such  a  contest  twice  in  1982. 

“It’s  in  its  infancy  stage  and  is  not 
generally  done  by  most  newspapers,”  he 
said.  “The  incentive  is  to  pull  in  new 
retail  advertising  that  would  not  normally 
run  in  the  newspapers — especially  the 
smaller  or  specialty  stores.” 

Busse  said  “co-oping”  the  section  can 
give  a  newspaper  a  “double  edge  sword” 
way  of  bringing  in  new  ad  revenues. 


is  submitted  to  the  advertiser  (which 
includes  a  4%  service  charge.) 

“It’s  really  just  in  its  infant  stage,” 
Hennessey  said.  The  system  originally 
divided  the  United  States  into  eight  sales 
regions.  A  ninth  was  recently  added 
which  will  enable  co-op  advertisers  to 
also  reach  119  Canadian  daily  newspap¬ 
ers.  The  Canadian  papers  will  be  reach¬ 
able  via  a  separate  data  base  from  the 
U.S.  newspapers  (with  the  exception  of  4 
or  5  larger  Canadian  newspapers  already 
part  of  the  original  U.S.  system)  and  is  a 
joint  venture  of  the  Ad  Bureau  and  the 
Canadian  Daily  Newspaper  Publishing 
Association. 

“This  is  truly  the  greatest  placement 
service  I’ve  ever  seen,”  Hennessey  said 
in  touting  the  program.  “We  are  back 
with  the  rates  within  24  hours.” 

The  NCN  program  has  “newspapers 
talking  to  each  other,  communicating 
with  each  other,”  and  this  cooperation, 
he  said,  is  good  for  the  industry. 

Mike  Busse  of  the  Los  Angeles  Times 
moved  up  from  executive  vicepresident 
to  succeed  Armstrong  as  president  of 
NACON. 
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The  heat  .was  on  the  station.  Their  stock  footage  illustrating  an  arson  report  showed 
her  building  blazing.  She  thought  it  made  her  look  like  an  arsonist.  So  she  sued  for 
libel.  But  the  TV.  station  won.  And  ERC  cooly  paid  their  expenses.- Because  for  just 
this  kind  of  unforeseeable  conflagration,  we  pioneerfed  libel  insurance  over  50  years 
ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 


THIS  FIRE  TOOK 
ATEARTOPDTOUT. 


High  Court  hears  sides 
on  Minn,  paper  &  ink  tax 


By  Kathleen  M.  Burns 

Does  a  Minnesota  tax  on  the  paper  and 
ink  used  by  the  state’s  largest  newspapers 
encroach  on  First  Amendment  rights  as  a 
“tax  on  knowledge?”  Or  is  the  law, 
enacted  in  1971,  “nothing  more  than  a 
reasonable  measure  for  the  sole  purpose 
of  raising  needed  revenues?” 

This  was  argued  before  the  Supreme 
Court  last  week  in  an  appeal  filed  by  the 
Minneapolis  Star  and  Tribune  Co.  against 
the  state’s  Department  of  Revenue. 

The  controversial  case  is  being  watch¬ 
ed  for  possible  precedents  both  by  hard- 
pressed  state  and  local  governments  eye¬ 
ing  new  taxing  options,  and  by  media 
organizations  who  feel  the  law  could 
threaten  various  free  speech  options. 

Exempt  small  papers 
As  part  of  a  comprehensive  tax  reform 
throughout  the  state,  the  Minnesota  legis¬ 
lature  raised  the  state’s  sales  tax  from  3% 
to  4%.  In  1971 ,  it  also  proposed  a  use  tax 
on  paper  and  ink  used  by  all  newspapers 
throughout  the  state.  Funds  generated  by 
this  tax  were  to  be  used  for  public  educa¬ 
tion.  In  1973,  the  law  was  amended  so 
that  only  those  papers  which  spent  more 
than  $100,000  annually  were  subject  to 
this  tax. 

Thus,  out  of  an  estimated  400  Minneso¬ 
ta  newspapers,  the  burden  fell  only  on  the 
major  papers  in  Minneapolis,  St.  Paul  and 
Duluth.  According  to  John  Borger,  an 
attorney  from  Faeger  and  Benson,  which 
is  representing  the  Minneapolis  Star  and 
Tribune  Co.,  only  two  publishers  carried 
94%  of  the  paper  and  ink  tax  burden  dur¬ 
ing  1974  and  1975. 

In  its  brief,  the  Minneapolis  Star  and 
Tribune  stated  that  97%  of  the  state’s 
publishers  paid  no  use  tax  in  1974  while 
that  paper  alone  paid  two-thirds  of  the 
total  tax.  Of  the  29  Minnesota  dailies, 
only  1 1  paid  the  tax  in  1 974  and  1 3  in  1 975 . 

Borger  maintains  that  the  tax  unfairly 
discriminates  against  larger  publishers 
since  bigger  papers  have  more  papers  dis¬ 
tributed  more  often  to  more  readers  than 
the  average  smaller  newspaper. 

Other  industrial  users  of  paper  and  ink 
such  as  milk  carton  and  textbook  produc¬ 
ers  are  exempt  from  the  law. 

Repeals  tried 

Since  the  tax  went  into  effect,  three 
Minnesota  governors  have  campaigned 
for  its  removal,  Borger  said,  citing 
extensive  lobbying  efforts  within  the 
legislature.  But  when  a  political  solution 
was  not  forthcoming,  the  Minneapolis 
Star  and  Tribune  Co.  filed  suit  in  1975. 

During  1974,  the  1%  boost  in  the  sales 
tax  raised  $92.5  million,  Borger  said, 
while  the  paper  and  ink  tax  portion  raised 
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slightly  more  than  $890,000  or  less  than 
one-quarter  of  1%  of  the  total  sales  tax 
revenues  for  that  year.  “To  say  this  tax 
was  necessary  to  pay  for  education  .  .  . 
is  slightly  misleading,”  Borger  empha¬ 
sized  in  remarks  outside  the  Supreme 
Court  chambers. 

Supporting  the  state’s  stance,  Paul 
Kempainen,  special  assistant  attorney 
general  for  Minnesota,  emphasized  that 
the  tax  was  non-content  related,  non- 
regulative  of  the  press  in  general  and  not 
restrictive  of  anyone’s  ability  to  print 
what  they  choose. 

“The  tax  is  neither  a  license  tax  nor 
directly  tied  to  circulation,”  Kempainen 
noted  in  his  brief.  “Rather,  it  was 
designed  solely  to  raise  revenues  and  this 
is  ‘one  of  the  ordinary  forms’  of  taxation 
which  can  be  imposed  upon  newspapers 
without  infringing  on  the  First  and  Four¬ 
teenth  Amendments.” 

Taxes  defended 

Defending  the  bill  against  potential 
violations  of  the  equal  protection  clause, 
Kempainen  said  in  oral  arguments  that 
the  tax  on  paper  and  ink  was  similar  to 
taxes  on  gas,  desks  or  typewriters,  which 
are  subject  to  state  sales  taxes.  The  paper 
and  ink  tax  is  “simply  an  incidental  item 
of  overhead  that  any  commercial  busi¬ 
ness  has  to  absorb  in  Minnesota  or  any 
other  state,”  said  the  attorney  to  the 
assembled  justices. 

Inteijecting  that  he  didn’t  deny  that  the 
law  could  have  “some  effect”  on  the 
First  Amendment,  he  hastened  to  add 
that  he  did  not  perceive  it  as  a  “fun¬ 
damental  effect.” 

In  his  brief,  the  assistant  attorney 
general  attempted  to  defuse  the  chal¬ 
lenges  by  media  of  free  speech  pro¬ 
visions.  “There  is  not  a  shred  of  evidence 
to  show  that  the  purpose  behind  this  tax  is 
to  muzzle  or  otherwise  intimidate  the  free 
press  .  .  .  The  appellant  has  neither  sug¬ 
gested  nor  presented  any  evidence  to  sup¬ 
port  a  conclusion  that  the  Minnesota 
tradition  of  vigorously  independent  poli¬ 
tical  reporting  has  in  any  way  diminished 
over  the  almost  1 1  years  since  the  use  tax 
on  paper  and  ink  was  first  enacted.” 

Borger  was  quick  to  add  later  that  the 
Minnesota  Coalition  Against  Censorship, 
representing  over  70  organizations,  had 
filed  an  amicus  brief  on  behalf  on  the  Min¬ 
neapolis  Star  and  Tribune. 

ANPA  brief 

The  American  Newspaper  Publishers 
Association  has  also  declared  its  support 
for  the  Minneapolis  papers’  position, 
Borger  said,  with  publishers  fearful  that 
the  tough  economic  climate  may  make 
newspapers  prey  to  the  search  for  new 
revenue  sources.  “If  this  [tax]  gets  the 


Supreme  Court’s  blessing,”  Borger  pre¬ 
dicts  that  the  tax  could  become  a  problem 
“on  a  major  scale.” 

According  to  ANPA,  a  majority  of  the 
states  (34)  impose  no  sales  or  use  taxes  on 
newspaper  advertising,  circulation  or  the 
consumption  of  paper. 

During  arguments  before  the  high 
court,  the  spectre  of  the  British  colonial 
tax  laws  was  raised.  Kempainen 
acknowledged  that  the  British  had 
imposed  various  taxes  on  papers  and 
other  means  of  communication  “to  sur- 
press  criticism  of  the  Crown.”  Likewise, 
import  duties  on  papers  were  designed  to 
limit  access  to  information.  Still  other 
taxes  curtailed  circulation  as  the  cost  of 
the  product  rose. 

“Proponents  of  the  Stamp  Act  of  1712 
touted  it  as  a  way  to  keep  newspapers  in 
hand  and,  at  the  same  time,  to  raise  large 
supplies  of  money  for  Queen  Anne  to 
fight  the  War  of  Spanish  Succession,” 
said  Kempainen  in  his  brief.  He  denied 
any  resemblance  between  British  col¬ 
onial  tax  laws  and  the  Minnesota  law 
under  scrutiny. 

Justice  Thurgood  Marshall  said  the 
British  got  carried  away  with  taxing  pow¬ 
ers  and  “eventually  they  went  too  far.” 

Illinois  law  cited 

Questioning  possible  discrimination 
factors  in  various  statutes.  Justice  John 
Paul  Stevens  cited  an  Illinois  law  that  had 
exempted  all  counties  under  500,000 — 
which  meant  the  law  applied  only  to  Chi¬ 
cago  and  Cook  County. 

Another  point  of  discussion  in  the  court 
room  was  Grosjean  v.  American  Press 
Co.  (1936).  In  that  case,  13  Louisiana 
newspapers  were  subjected  to  a  2% 
license  tax  on  gross  receipts  derived  from 
advertising  revenues.  However,  at  least 
124  newspapers  were  exempted  because 
the  tax  applied  only  to  those  papers  with  a 
weeklv  circulation  exceeding  20,000. 

The  tax  was  supported  oy  tnen  U.S. 
Senator  Huey  Long  and  Gov.  Oscar  K. 
Allen.  Circulars  were  put  on  the  desk  of 
La.  legislature  members  criticizing  the 
“lying  newspapers.”  According  to  the 
flyer,  “Up  to  this  time,  they  [newspap¬ 
ers]  never  paid  any  license  to  do  business 
like  everybody  else  did  .  .  .  these  big 
Louisiana  newspapers  tell  a  lie  every  time 
they  make  a  dollar.  This  tax  should  be 
called  a  tax  on  lying,  at  2  cents  a  lie.” 

The  courts  didn  i  a6.ec  and  invalidated 
the  law  as  an  “abrogation  of  freedom  of 
the  press,”  stating  that  the  statute  was 
tied  to  taxing  both  advertising  and 
circulation. 

Justice  Sandra  Day  O’Connor  ques¬ 
tioned  whether  the  Minnesota  courts 
would  have  reached  the  same  results  if 
they  had  been  ruling  in  the  Huey  Long 
era,  in  the  wake  of  the  Grosjean  case.  She 
warned  that  the  courts  must  be  vigilant  in 
looking  for  potential  abuse  in  statutes. 
Defending  his  state’s  position,  Kem- 
(Continued  on  page  56) 
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New  England... 

in  1983,  still  tops 
for  food  sales! 


New  England  1983  retail  sales  are  estimated  at  $60,837,539,000*,  with 
per-household  sales  above  those  of  most  other  U.S.  regions.  But  it’s  in  food 
sales  that  our  markets  truly  shine.  In  1983,  we’ll  spend  $15,029,591,000*  for 
food— $3,227  for  each  of  our  over  4.6  million  families,  exceeding  per-household 
food  sales  in  the  nation,  by  over  6%  and  topping  those  of  every  other  U.S.  region 
but  the  Gulf  states. 


RETAIL  SALES* 

FOOD  SALES* 

PERSONAL  INCOME* 

Connecticut 

$15,457,638,000 

$3,812,200,000 

$36,280,137,000 

Maine 

5,439,995,000 

1,410,471,000 

9,63t),  774,000 

Massachusetts 

28,059,446,000 

6,797,004,000 

56,203,866,000 

New  Hampshire 

5,666,589,000 

1 ,482,064,000 

9,149,068,000 

Rhode  Island 

3,852,605,000 

936,037,000 

9,378,460,000 

Vermont 

2,361,266,000 

591,815,000 

4,236,204,000 

$60,837,539,000 

$15,029,591,000 

$124,883,509,000 

With  newspapers. 

Newspaper  home  coverage  in  New  England  is  close  to  saturation  in  many 
‘1983  E&P  Market  Guide  markets.  To  reach  more  people  with  more  n]oney  to  spend,  promote  your 

products  in  that  best-selling  medium,  the  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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NEWSPEOPLE 


Martin 


Gibson 


Foley 


Michael  F.  Foley  has  been  named 
assistant  managing  editor  of  the  St. 
Petersburg  Times  in  a  series  of  promo¬ 
tions  announced  by  Robert  J.  Haiman, 
executive  editor. 

Formerly  metropolitan  editor,  Foley 
will  assist  Haiman  and  managing  editor 
Andrew  Barnes  in  the  general  direction 
of  all  news  operations.  His  first  assign¬ 
ment  will  be  to  direct  a  year-long  program 
to  expand  and  improve  the  daily  and  Sun¬ 
day  newsfeatures  sections.  Foley  joined 
the  Times  in  1975  as  assistant  city  editor 
and  was  city  editor  before  his  most  recent 
post. 

Janice  Martin  was  promoted  from 
city  editor  to  metropolitan  editor,  in  over¬ 
all  charge  of  the  Times’  news  staffs  in  St. 
Petersburg,  Clearwater,  Tampa  and  Tal¬ 
lahassee. 

Paul  Tash  succeeded  Martin  as  city 
editor  and  replacing  him  in  the  Tallahas¬ 
see  bureau  is  city  staff  reporter  John 
Harwood. 

David  Gussow  was  promoted  to 
metropolitan  news  editor,  succeeding 
Daryl  L.  Frazell,  who  was  promoted 
to  editor  of  an  expanded  Sunday  Perspec¬ 
tive  section  that  begins  March  6. 

Martin  Dyckman,  a  member  of  the 
editorial  board,  was  promoted  to  chief 
editorial  writer.  He  previously  was  in  the 
Tallahassee  and  Washington  bureaus. 

Paul  Neely,  newsfeatures  editor,  has 
left  the  staff. 


John  D.  Gibson  was  appointed  man¬ 
aging  editor  of  the  Cincinnati  Enquirer. 
He  joined  the  newspaper  in  January  of 
1981  as  assistant  sports  editor,  subse¬ 
quently  was  named  sports  editor  and  then 
assistant  managing  editor  last  April. 

%  9|C  9|c 

Promotions  at  Family  Weekly,  the 
weekend  newspaper  magazine,  include 
Eliot  Kaplan,  from  associate  editor  to 
senior  editor,  and  Mary  Ellin  Bruns, 
to  associate  editor  from  assistant  editor. 

♦  ♦  * 

New  appointments  announced  by  the 
Associated  Press  are: 

Richard  L.  Boudreauz  was  named 
chief  of  bureau  in  Santiago,  with 
responsibilities  for  AP  operations  in  Chile 
and  Bolivia.  He  formerly  served  on  the 
Mexico  City  staff. 

Boudreauz  succeeds  Thomas  J.  Fen¬ 
ton,  who  was  named  assistant  chief  of 
bureau  in  Frankfurt,  West  Germany. 

Bryan  E.  Brumley  was  appointed 
correspondent  in  Warsaw.  He  formerly 
was  assigned  to  the  AP  staff  in  Moscow. 

Thomas  W.  Netter,  formerly  War¬ 
saw  correspondent,  was  named  corre¬ 
spondent  in  Geneva. 

W.  Joseph  Campbell  was  named 
correspondent  in  Abidjan,  the  Ivory 
Coast,  in  a  move  from  the  Geneva  post. 

Terry  Anderson,  formerly  on  the 
Johannesburg  staff,  was  named  news  edi¬ 
tor  in  Beirut. 


BEST 

SELLERS 

Keeping  track  of  book  buying  makes  news 
for  book  sellers  and  we  do  it  on  both  sides 
of  the  Mississippi.  Our  BEST  SELLERS. 
EAST— BEST  SELLERS.  WEST  moves  in 
advance  for  Sunday  publication. 

Every  Wednesday  in  the 

Los  Angeles  Times- 

Washington  Post  News  Service 
(202)  334-6173 
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Larry  Fortner  was  promoted  to  edi¬ 
tor  of  the  Duluth  (Minn.)  News-Tribune 
&  Herald.  He  joined  the  newspaper  in 
1979  as  managing  editor  from  the  Lexing¬ 
ton  (Ky.)  Herald  &  Leader,  where  he  was 
assistant  managing  editor. 

Thomas  Daly  will  continue  as  execu¬ 
tive  editor  of  the  newspaper  and  super¬ 
vise  the  editorial  page  operation.  He  will 
have  added  responsibilities  for  public  re¬ 
lations  efforts,  including  civic  projects, 
speeches  and  presentations. 

*  * 

Don  Zabek  was  named  controller  of 
The  Arizona  Republic/The  Phoenix 
Gazette.  He  joined  the  newspapers  as 
accounting  manager  last  May  and  was 
named  acting  controller  in  June.  Before 
moving  to  Phoenix,  Zabek  was  business 
manager/controller  of  the  Kankakee  (Ill.) 
Daily  Journal  and  earlier  was  with  the 
Chicago  Tribune. 

♦  *  * 

Kevin  Wittman  has  been  promoted 
from  advertising  director  to  general  man¬ 
ager  of  the  Sun  Coast  News,  New  Port 
Richey,  Fla.  He  succeeded  Marc  Post- 
LEWAITE,  who  was  promoted  to  news¬ 
paper  division  director  of  Sunbelt 
Publishing  Company.  Postlewaite 
continues  as  publisher  of  the  Suncoast 
News. 

«  ♦ 

I.  William  Hill,  who  served  as  an 
editor  of  the  Washington  Star  for  40  years 
and  subsequently  as  Washington  corre¬ 
spondent  for  Editor  &  Publisher,  until 
he  retired,  has  joined  the  Island  Packet, 
Hilton  Head  Island,  as  book  editor.  Hill 
replaces  Emily  Haskell,  who  will  con¬ 
tinue  to  contribute  to  the  pages. 

*  *  * 

John  A.  Nickols  has  joined  the  Los 
Angeles  Times  as  manager  of  security 
services,  a  newly  created  position  at  the 
newspaper.  Nickols  was  with  the  Los 
Angeles  County  Sheriffs  Department  19 
years  and  holds  a  J .  D.  from  Southwestern 
University  School  of  Law  in  Los 
Angeles. 

*  *  * 

Thomas  W.  Walton,  a  former  repor¬ 
ter  and  editorial  writer  for  the  Columbus 
(Ohio)  Blade,  was  appointed  editor  of  the 
Monterey  (Calif.)  Peninsula  Herald, 
which  is  owned  by  the  Toledo  Blade  Co. 
Walton  joined  the  Herald  staff  as  assis¬ 
tant  managing  editor  in  1975. 

*  *  * 

Dave  Albee  was  promoted  to  assis¬ 
tant  sports  editor  of  the  Rockford  (Ill.) 
Register  Star  and  will  continue  to  write 
his  sports  column  and  contribute  to 
sports  coverage.  Before  joining  the 
Register  Star  in  1981  as  sports  columnist, 
he  had  been  sports  editor  of  the  Loveland 
(Colo.)  Daily  Reporter-Herald. 
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Don  Byrne,  associate  editor  of  Daily 
Traffic  World  and  Traffic  World 
Magazine,  was  elected  president  of  the 
National  Press  Club,  Washington,  for 
1983. 

Elected  with  Byrne  were:  David 
Hess,  national  correspondent  for  Knight- 
Ridder  Newspapers,  vicepresident;  Tom 
Squitieri,  Washington  correspondent 
for  the  Lowell  (Mass.)  Sun,  secretary; 
Peter  A.  Holmes,  Washington  corre¬ 
spondent  for  the  Columbus  (Ohio)  Dis¬ 
patch,  treasurer;  and  Mary  Kay  Quin¬ 
lan,  Washington  correspondent  for  the 
Omaha  World-Herald,  financial  secre¬ 
tary. 

*  +  * 

Gregory  Peck  of  the  Oconomowoc 
(Wis.)  Enterprise  was  named  news  edi¬ 
tor.  Janet  Barsul,  formerly  news  edi¬ 
tor,  assumes  duties  of  manager  of  the 
computer  systems  of  C.W.  Brown  Print¬ 
ing  Co. 

Hfi  in  ifi 

James  Parise  was  appointed  to  the 
newly  created  position  of  cooperative 
advertising  manager  of  the  New  Britain 
(Conn.)  Herald.  Prior  to  joining  the  retail 
advertising  sales  staff  he  attended  North¬ 
eastern  University  where  he  majored  in 
marketing. 

*  * 

Robert  A.  Guth  was  named  advertis¬ 
ing  director  of  the  Sturgis  (Mich.)  Jour¬ 
nal.  His  prior  experience  includes  being 
advertising  manager  of  the  Three  Rivers 
(Mich)  Commercial  and  national  retail 
sales  manager  for  Newhouse  Newspap¬ 
ers. 


Bishow  Lewis 


NEW  TITLES — Russell  T.  Lewis  was 
named  vicepresident  for  circulation  at  the 
New  York  Times,  and  Howard  Bishow  was 
named  vicepresident  for  employee  rela¬ 
tions. 

Lewis,  formerly  circulation  soles  direc¬ 
tor,  joined  the  department  in  1981  after 
serving  since  1 977  os  o  staff  attorney  with 
The  Times  Company's  legal  department. 
He  joined  the  Times  in  1966  as  a  copy 
boy. 

Bishow,  with  the  newspaper  since  1951 
in  various  positions,  joined  the  personnel 
area  in  1 967  as  assistant  to  the  director  of 
industrial  relations,  later  becoming  direc¬ 
tor  of  personnel  and  director  of  industrial 
relations. 


After  48  years  in  the  business¬ 
advertising  side  of  journalism,  Victor  A. 
Modeer  retired  as  executive  vicepresi¬ 
dent  and  business  manager  of  the  News- 
Press  and  Gazette  Co.,  St.  Joseph,  Mo. 
From  a  want-ad  salesman,  Modeer  rose 
to  oversee  much  of  the  business  and  oper¬ 
ational  activities  of  the  St.  Joseph  news¬ 
papers.  In  April  of  this  year,  he  was 
named  “Boss  of  the  Year”  by  the  Pony 
Express  Chapter  of  The  American  Busi¬ 
ness  Women’s  Association. 


management  change  at  the  Port 
Arthi'r  (Tex.)  News  took  place  January  8 
when  general  manager  John  Dubose 
left  to  become  general  manager  of  the 
Orange  (Texas)  Leader.  Mike  Laosa, 
operations  manager  since  June,  will  re¬ 
place  DuBose  as  general  manager. 

Other  staff  changes  at  the  News: 

Jill  Goldsmith,  formerly  with  the 
Beaumont  Enterprise,  was  named  busi¬ 
ness  writer;  Tim  O'Donnell,  formerly 
with  Current  Newspapers  in  Burnsville, 
Minn.,  was  named  education/medical 
writer;  and  Clifford  Glickman,  a  1982 
Princeton  University  graduate,  joined  the 
paper  as  a  copy  editor. 

*  3fC 

Barbara  Van  Pelt  was  named  pro¬ 
motion  manager  of  the  Dallas  Morning 
News.  She  was  sales  promotion  manager. 
Before  joining  the  newspaper  in  1981 ,  van 
Pelt  was  manager  of  Southern  Methodist 
University’s  Owen  Arts  Center  and 
before  that  coordinator  of  the  Pompeii 
exhibit  at  the  Dallas  Museum  of  Fine 
Arts. 

Gina  Ferguson  has  been  promoted  to 
sales  promotion  coordinator  from  secre¬ 
tary  to  the  marketing  director. 

*  ♦  * 

Sara  McMahon  Bentley  was 
named  advertising  director  of  Public 
Opinion,  Chambersburg,  Pa.  She  joined 
the  newspaper  in  August  from  the 
Niagara  (N.Y.)  Gazette. 

William  L.  Upperman,  long-time 
member  of  the  advertising  staff,  was 
named  regional  sales  director. 

:|c  :|c  * 

Sherree  L.  O'Connell  has  joined 
the  account  service  department  of  D’Ar- 
cy-MacManus  &  Masius,  St.  Louis,  as  an 
account  executive.  She  was  with  InterAd 
as  an  account  executive. 


John  Myers  was  named  special  sports 
editor.  He  was  sports  editor  of  the  North- 
ville  (Mich.)  Record. 

Sharon  Pierson  was  promoted  to 
sales  development  manager  from  co-op 
manager. 

Joseph  Smouo  was  promoted  from 
rural  district  manager  to  mailroom  super- 
visorj 


EXTRA  LINAGE 


WITH  OUR  PLUS  BUSINESS  FEATURES 

•  Several  themes 

•  We  sell  plus-business  ads 

•  Net  your  rate 

•  52  week  contracts 

•  Most  straight  matter  camera 
ready  including  TV 
Usings  &  features 

DICKINSON  MULTI  MEDIA 
SERVICES,  INC. 

(212) 


271  MADISON 
NY  10016 


DtckfnMA 

M’ll  . 
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For  editors 

who  love  to  compete  .  .  . 

STATE  OF  THE  UNION:  FISCAL  AND  PHYSICAL 
FISCAL- How  many  more  poor  will  fall  through  the  safety 
net?  Will  Reagan  send  more  spies  into  the  cold?  NNI  looks 
for  the  “hidden  agenda”  when  Reagan  unveils  his  1984 
budget. 

PHYSICAL-Can  a  woman  married  for  28  years  make 
heart-shaped  jello  without  enduring  the  scorn  of  her 
family?  Is  love,  as  Kipling  said,  “A  thing  for  boys  and 
women?”  A  Valentine’s  Day  bonbon. 

NNI’s  two  special  packages  will  move  direct  to  editors’ 
queues: 

FISCAL — Saturday  afternoon,  Jan.  29th 
PHYSICAL — Monday,  Jan.  24th 

NNI  xmits  20  sharp  stories  weekly.  For  a  current  budget, 
call  Laura  Bernstein,  202/546-9300. 

network  news,  inc  •  (NNI) 

224  E  Street,  N.E.,  Washington,  DC  20002 
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USA  Today  checks 
into  major  hotels 


By  Andrew  Radolf 

Nobody’s  declared  war  yet,  but  Gan¬ 
nett  Co.  won  a  skirmish  with  Dow  Jones 
&  Co.  when  the  Portland  (Ore.)  Hilton 
Hotel  dropped  the  Wall  Street  Journal 
and  began  delivering  free  copies  of  USA 
Today  with  morning  room  service  orders. 

Daniel  Damon,  general  manger  of  the 
Portland  Hilton,  told  E&P  he  made  the 
switch  to  USA  Today  because  it  was  less 
expensive  and  he  wanted  to  try  some¬ 
thing  new. 

Damon  said  Gannett  charges  the  Hilton 
about  1 9. per  copy  for  US  A  T  oday .  The 
Journal  cost  the  hotel  around  30<i  per 
copy. 

Damon  would  not  divulge  how  many 
copies  of  USA  Today  the  500-room  Port¬ 
land  Hilton  buys  from  Gannett  each  day. 
He  said  the  hotel  receives  about  25  break¬ 
fast  room  service  orders  per  day  at  this 
time  of  year  when  there  is  low  occu¬ 
pancy. 

The  manager  ruled  out  giving  guests 
both  papers  or  allowing  a  choice  because 
of  the  cost  involved. 

Damon  said  his  guests  seemed  to  like 
USA  Today. 

"A  number  of  people  from  other  states 
were  talking  about  seeing  how  their  local 
high  school  football  teams  were  doing,” 
he  commented. 

USA  Today  gives  a  round-up  of  game 
scores  for  all  50  states  in  its  Sports  sec¬ 
tion. 

A  Dow  Jones  spokesman  said  the  com¬ 


pany  did  not  view  events  in  Portland  as  a 
competitive  threat. 

“For  people  who  buy  the  Journal,  it’s  a 
must  read,”  said  Lawrence  Armour, 
director  of  corporate  relations.  “High 
school  football  scores  are  not  a  must 
read.” 

Armour  said  Hilton  guests  ordering 
room  service  who  want  to  read  the  Jour¬ 
nal  “will  buy  it  anyway.” 

As  part  of  its  total  sales  effort  for  USA 
Today  in  Portland,  Gannett  has  placed 
about  3,000  racks  in  the  market.  The  com¬ 
pany  began  distributing  USA  Today  in 
Portland  last  November.  The  paper  is  dis¬ 
tributed  in  nine  market-clusters  including 
Portland-Seattle. 

Gannett  will  not  release  circulation  fig¬ 
ures  for  individual  markets  despite 
repeated  requests  by  E&P. 

Patrick  Marlton,  circulation  director  of 
Portland  Oregonian,  owned  by  New- 
house,  said  Gannett’ s  daily  sales  of  USA 
Today  in  his  area  total  “about  8,000  if 
they’re  lucky.” 

Marlton  said  Gannett  is  selling  about 
100  to  125  copies  of  USA  Today  at  Port¬ 
land’s  airport,  but  added:  “In  some 
areas,  they’re  just  not  selling  anything.  I 
just  don’t  think  they’ve  made  much  pro¬ 
gress  here.” 

Though  Gannett  tried  to  “match  us 
rack  for  rack”  in  the  Portland  area,  Marl¬ 
ton  said  USA  Today  has  had  “no  effect 
whatsoever”  on  the  Oregonian’s  street 
sales.  He  said  the  paper  is  attracting  “the 
curiosity  buyer  to  start  with  and  people 


who  want  to  buy  a  second  paper.” 

He  gave  the  Oregonian’s  total  street 
sales  as  50,000  daily  and  1 10,000  on  Sun¬ 
day. 

The  September  30,  1982  ABC  audit  for 
the  all-day  Oregonian  listed  daily  average 
net  paid  circulation  as  339,940  and  Sun¬ 
day  average  net  paid  circulation  as 
409,318. 

Gannett’s  last  released  figure  on  USA 
Today’s  total  circulation  is  362,879.  The 
paper’s  ad  rate  base  for  January  is 
400,000. 

Marlton  said  Gannett’s  dispensing 
machines  in  Portland  were  being  dam¬ 
aged  by  “a  lot  of  vandalism.”  He  said  the 
machines,  which  look  like  a  tv  set  on  a 
pedestal,  were  “flimsy”  and  “very  easy 
to  break  into.” 

Marlton  said  the  area’s  12% 
unemployment  was  one  reason  for  the 
vandalism  problem. 

“We  use  Berkley-Small  racks.  They’re 
very  hard  to  break  into,”  he  stated. 

Another  problem  with  USA  Today’s 
Sho  Racks,  which  are  also  manufactured 
by  Berkley-Small  in  Mobile,  Ala.,  a 
Scripps-Howard  subsidiary,  Marlton 
said,  is  people  steal  them  to  use  as  tv 
stands.  “They  put  their  portable  tv  sets  in 
the  top,”  he  said. 

Vincent  Spezzano,  executive 
vicepresident  of  USA  Today,  said  there 
were  some  “isolated”  incidents  of 
vandalism  to  Gannett’s  racks  but  “noth¬ 
ing  of  any  consequence. 

In  several  other  major  hotels  across  the 
country,  USA  Today  is  being  distributed 
free  to  guests.  They  include  the  Colony 
Square  in  Atlanta,  the  Capital  Hilton  in 
Washington,  D.C.,  and  San  Francisco’s 
Fairmont,  Hyatt  Regency,  and  Hyatt 
Union  Square. 

The  Hyatt  Union  Square  makes  free 
copies  of  USA  Today  available  to  guests 
at  the  registration  counter.  The  Hyatt  Re¬ 
gency  provides  free  copies  of  USA  Today 
along  with  several  other  newspapers  to 
guests  who  qualify  for  its  Regency  Club 
privileges  on  the  16th  floor. 

The  Fairmont  Hotel  delivers  USA 
Today  with  room  service  orders.  The 
hotel  also  provides  the  San  Francisco 
Chronicle  with  room  service  orders. 

Stuart  Maurer,  general  manager  of  the 
Colony  Square,  said  his  504-room  hotel 
was  delivering  USA  Today  “to  every 
room  every  morning.” 

“We  feel  USA  Today  is  a  good  vehicle 
to  give  to  our  guests  from  all  over  the 
country,”  Maurer  said. 

At  the  720  room  Capital  Hilton,  all 
occupied  rooms  receive  a  free  copy  of 
USA  Today  as  part  of  the  “guest  amenity 
program,”  said  Robert  Salomone,  rooms 
division  manager. 

Steve  Johnson,  director  of  national 
sales  for  USA  Today,  said  “individual 
hotels  across  the  country”  are  providing 
free  copies  of  USA  Today  to  guests  but 
no  chains  have  made  any  company-wide 
agreements  with  Gannett. 
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“Cable  T.V.’  S  growing  penetration  is  fragmenting 
the  totai  T.V.  audience  and  forcing  advertisers  and 
agencies  to  re-evaluate  their  media  mix.  The  Scarbor¬ 
ough  Study  will  help  us  prove  to  media  buyers  the 
mass  reach  efficiency  of  daily  newspapers  and  our 
growing  importance  as  a  vital  part  of  every  media 
buy.” 

John  W.  Sweeney.  Advertising  Director,  Houston  Chronicle 


SCARBOROUGH’S  NATIONAL  SYNDICATED 
NEWSPAPER  AUDIENCE  STUDY 


The  SCARBOROUGH  STUDY 

is  the  only  top  50  market  study. 

It's  the  only  study  obtaining 
product  data  directly  from 
respondents. 

Scarborough  Research  is 
encouraging  agency  usage  by  giving 
agencies  a  hard-copy  and  on-line 
access  FREE,  and  by  providing 
training  workshops  and  handbooks. 


The  Scarborough  Package  adds  up 
to  TOTAL  VISIBILITY  for  every 
newspaper  participant! 

HAS  YOUR  NEWSPAPER 
SUBSCRIBED? 

SCARBOROUGH 

Research  Corporation 

1 0  East  40th  Street 
New  York,  New  York  10016 
Phone  (212)  889-5290 


Reviewed  by  ARF  and  INAME  NRC 
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St.  Petersburg  Times 
to  revamp  Sunday  paper 


Top  executives  of  the  St.  Petersburg 
Times  said  the  decision  to  cease  publish¬ 
ing  the  Floridian,  a  local,  offset  printed, 
Sunday  supplement,  was  part  of  an  over¬ 
all  plan  to  expand  and  re-package  the 
Times’  Sunday  edition. 

The  Times’  marketing  department 
issued  a  release  stating  that  due  to  a  lack 
of  advertising  support,  the  tabloid  Flori¬ 
dian  will  end  15  years  of  publication  on 
February  27. 

John  B.  Lake,  publisher  of  the  Times, 
said  the  release  told  only  part  of  the  story. 

“It  was  not  an  economic  decision,” 
Lake  commented.  “It  was  an  editorial 
decision  made  after  reviewing  and 
evaluating  our  total  Sunday  package.” 

Lake  said  a  committee  headed  by 
Robert  Haiman,  Times  executive  editor, 
and  Andrew  Barnes,  managing  editor, 
concluded  it  was  “better  to  incorporate 
features  of  the  magazine  into  our  regular 
newspaper.” 

Lake  said  as  a  result  of  the  committee’s 
recommendations,  features  presently 
appearing  in  the  Floridian  will  be  “re¬ 
worked”  into  other  sections  of  the 
expanded  Sunday  paper. 

On  March  6,  the  Times  plans  to 
introduce  a  new  Sunday  business  section, 
an  expanded  Sunday  opinion  and  “per¬ 
spective”  section,  a  book  section,  and  a 
new  arts  and  travel  section. 

The  new  sections  will  feature  editorial 
as  well  as  advertising  color. 

Lake  said  the  Times  will  continue  to 
carry  Parade  which  he  termed  “a  vital 
part  of  our  Sunday  package.” 

“Every  couple  of  years  we  do  an 
assessment.  The  (Parade’s)  editorial 
product  shows  constant  improvement,” 
he  said. 

Parade  is  also  carried  by  the  Tampa 
Tribune  and  Times. 

Since  the  Floridian  is  the  only  local 
Sunday  supplement  in  the  St.  Petersburg- 
Tampa  area,  it  delivered  only  half  of  the 
market  to  advertisers.  Lake  said  retailers 
preferred  to  advertise  in  other  sections  of 
the  paper  rather  than  the  tabloid  supple¬ 
ment  because  they  only  needed  to  pre¬ 
pare  one  ad  for  both  the  Times  and  the 
Tribune. 

Executive  editor  Haiman  noted  the 
Times’  parent.  Times  Publishing  Co., 
intends  in  1983  to  spend  $1  million  more 
on  the  paper’s  editorial  product, 
including  the  expanded  Sunday  edition, 
than  it  did  last  year. 

Haiman  said  the  Floridian  in  recent 
years  was  losing  between  $200,000  and 
$300,000  annually. 

“We  would  have  continued  to  carry  it  if 
we  thought  it  had  a  chance  of  becomming 


a  commercial  success,”  Haiman  said.  He 
remarked  that  a  Sunday  supplement  to  be 
successful  editorially  also  needs  to  attract 
a  certain  amount  of  advertising  “to  give  it 
the  heft  it  needs  to  look  like  a  substantial 
product.  It  did  not  draw  the  requisite 
advertising  to  make  it  the  editorial  vehicle 
we  wanted  it  to  become.” 

James  L.  Davy,  president  of  Metropo¬ 
litan  Sunday  Newspapers,  Inc.,  sent  a 
letter  to  Editor  &  Publisher  in  which 
he  criticized  the  Times’  decision  to  drop 
the  Floridian.  A  copy  of  Davy’s  letter  was 
mailed  to  Eugene  Patterson,  president  of 
Times  Publishing  Co. 

Davy  stated  that  the  Floridian’s  “sub¬ 
standard  printing  quality  .  .  .  coupled 
with  the  presence  of  Parade  spelled  doom 
from  the  outset.” 

Davy  also  stated  that  five  out  of  the 
eight  new  members  in  Metro’s  Sunday 
Mag/Net  program  “have  been  in  the 
black  and  two  are  too  new  to  yet  show  a 
meaningful  balance  sheet.  All  are  without 
a  syndicated  magazine.” 

The  papers  listed  by  Davy  which  have 
added  local  supplements  are  San  Antonio 
Express-News,  Tulsa  World,  Orlando 
Sentinel,  Dayton  Daily  News,  Hartford 
Courant,  Los  Angeles  Daily  News,  Nor¬ 
folk  Virginian-Pilot,  and  Gannett’s 
Westchester  Rockland  Newspapers. 

“Davy’s  got  a  hang-up  about  heatset 
offset,”  Lake  said.  “Offset  printing  is 
absolutely  as  good.  We’re  a  very  strong 
newspaper  graphically.  We  probably  run 
more  editorial  color  than  any  newspaper 
in  the  U.S.  and  are  one  of  the  top  two  or 
three  in  advertising  color.” 

As  for  the  profitability  of  local  supple¬ 
ments,  Lake  contended  that  “Metro 
users  admitted  they  (local  supplements) 
were  not  profitable.  The  question  is  how 
vital  is  it  to  your  Sunday  package?  You 
have  to  look  at  your  whole  package  and 
ask  'How  well  is  it  selling?”’ 


JOA  publishes  rival 
Sunday  newspaper 

Salt  Lake  City  Newspaper  Agency 
Corp.  started  publishing  a  Sunday  edition 
for  the  Salt  Lake  City  Deseret  News  on 
January  16. 

The  agency  performs  business, 
advertising,  circulation  for  the  evening 
Deseret  News  and  Salt  Lake  City  Tri¬ 
bune,  which  publishes  morning  and  Sun¬ 
day  editions,  under  the  joint  operating 
agreement. 

The  Church  of  Latter  Day  Saints  owns 
the  Deseret  News.  The  Tribune  is  owned 
by  the  Keams-Tribune  Corp.  J.W.  Galli- 
van,  president  and  publisher  of  Tribune, 
is  president  of  newspaper  agency. 

It  was  the  Deseret  News’  first  Sunday 
edition  since  1953.  The  press  run  of 
130,500  copies  of  the  Tribune,  and  84,500 
copies  of  the  Deseret  News  were  com¬ 
pleted  without  major  problems,  accord¬ 
ing  to  officials  of  both  newspapers. 

Trade  magazine 
and  weekly  acquired 

Capital  Cities  Communications,  Inc., 
announced  that  it  had  acquired  the 
remaining  60%  of  the  common  stock  of 
the  American  Traveler,  Inc.,  from  Eric 
Friedheim. 

The  American  Traveler,  Inc.,  pub¬ 
lishes  Travel  Agent  Magazine,  a  twice 
weekly  trade  magazine  with  a  circulation 
of  approximately  35,000. 

Capital  Cities  said  that  it  had  acquired 
all  of  the  common  stock  of  Toms  River 
Publishing  Company  from  the  Bergen 
Evening  Record  Corporation.  Toms  Riv¬ 
er  Publishing  Company  publishes  the 
Ocean  County  Reporter,  a  twice  weekly 
newspaper  with  a  circulation  of  approx¬ 
imately  80,000  in  Ocean  County,  New 
Jersey. 

An  agreement  was  reached  last  year  to 
sell  the  Ocean  County  paper  to  the 
Asbury  Park  Press,  but  the  deal  was  with¬ 
drawn  after  it  was  challenged  on  antitrust 
grounds  by  the  Ocean  County  Times- 
Observer. 


One  Great  Newsps^ 
WithaWBeklyFlns 

Not  only  does  The  Morning  Call  deliver 
outstanding  news  coverage  every  day... 
every  week,  eight  special  tabloid 
sections  called  “Neighbors”  reach 
more  than  290,000  readers. 

101  N.  6th  St.,  P.O.  Box  1260,  Allentown,  PA  18105  (215)  820-6634 
290,000  Daily  Readers  •  365,000  Sunday  Readers 


THE 

MORNING 

CALL 
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OnthesupplrsHte . 


The  Austin  (Tex.)  American-Statesman  has  ordered  a  third 
Goss  Metroliner  press,  manufactured  by  the 
GRAPHIC  SYSTEMS  DIVISION  (GSD)  of  ROCKWELL 
INTERNATIONAL  CORPORATION,  to  enlarge  its 
production  capacity. 

The  75,000  copy-per-hour  Metroliner  press  comprises 
nine  press  united  with  injector  inking,  five  color 
half-decks,  a  3:2  144-page  Imperial  folder,  and  nine  fully 
automatic  Reel-Tension-Pasters.  The  order  also  includes  a 
Goss  Press  Control  System  (PCS  I).  The  press  will  be 
shipped  from  GSD’s  Cedar  Rapids,  Iowa,  plant  in  the  Fall 
of  1983. 

Cox  Newspapers  of  Atlanta  owns  the 
American-Statesman.  The  newspaper’s  circulation  is 
approximately  140,000  daily  and  161,000  on  Sunday.  The 
paper  currently  operates  two  nine-unit  Metroliner  presses, 
each  with  five  half-decks  and  3:2  144-page  Imperial 
folders;  and  a  PCS  I  console.  The  presses  were  on  edition 
in  1981. 

“The  new  Metroliner  press,”  said  Marv  Landers, 
production  manager  at  the  American-Statesman,  “will 
provide  added  throughput  to  meet  demands  of  increasing 
circulation  on  our  morning  editions.  It  will  also  provide 
some  open  press  time  during  the  week  which  we  plan  to 
utilize  for  additional  pre-run  products,  most  requiring 
heavy  use  of  color.  Staggered  scheduling  of  the  presses 
will  allow  one  full  shift  of  preventive  maintenance  for  each 
of  the  three  presses  each  week.” 

*  *  ♦ 

EASTMAN  KODAK  COMPANY  recently  announced  a 
new  negative-working,  red-sensitive  film  and  paper 
designed  for  exposure  in  phototypesetting  and  modulated 
scanning  equipment  which  uses  a  red  exposure  source, 
such  as  a  helium-neon  laser. 

Kodak  HN  laser  film  2692  can  be  used  in  equipment 
such  as:  ECRM  Autokon  8400  electronic  process  camera; 
Mergenthaler  Omnitech/2 100  phototypesetter;  and 
Monotype  Lasercomp  phototypesetter. 

The  high-contrast  film  provides  sharp  imaging  and  the 
Estar  base  contributes  to  excellent  dimensional  stability. 
The  new  film  is  currently  available  in  the  following  sizes 
and  specifications:  430mm  x  lOOft.,  spec  820;  8"  x  100ft., 
spec  865  and  12"  x  100ft.,  spec  865. 

Kodak  HN  laser  RC  paper  can  be  used  with  HN  laser 
film  2692  when  setting  type  and  halftone  copy  on 
Mergenthaler  Omnitech/2 100  and  Monotype  Lasercomp 
phototypesetters.  It  can  also  be  used  to  create  halftones 
and  special-effects  imaging  when  used  with  an  ECRM 
Autokon  8400  electronic  process  camera. 

Kodak  HN  laser  RC  paper  has  a  white  background  and 
its  high-density  black  images  produce  excellent 
reproduction  copy  or  proofs.  It  is  currently  available  in  the 
following  sizes  and  specifications:  6"  x  150',  spec  175; 

8"  X  150',  spec  175;  12"  x  150',  spec  175  and  bulk  69  and 
250mm  x  200',  bulk  28. 

Other  sizes  and  specifications  can  be  obtained  by 
contacting  dealers  in  Kodak  graphic  arts  products. 

♦  ♦  * 

INFORMATION  INTERNATIONAL,  INC.  (triple  !)  has 
announced  discontinuance  of  its  Digital  Scene  Simulation 
computer-generated  animation  services,  which  produced 
many  of  the  special  effects  seen  in  the  recent  motion 
picture  “Tron.” 

Computer-simulated  animation  accounted  for  less  than 
I  5%  of  the  company’s  revenues.  The  nucleus  staft'  of  four 
artists  and  programmers  dedicated  to  this  operation  will  be 
terminated.  The  company  will  establish  a  pretax  reserve  of 


approximately  two  million  dollars  to  cover  discontinuation 
of  the  operation  and  a  writedown  of  the  related  equipment. 
An  additional  after  tax  earnings  reduction  of 
approximately  $260,000  will  result  from  investment  tax 
credit  recapture.  Total  company  pretax  income  for  the  first 
six  months  ended  October  31,  1982  was  $2.6  million. 

Triple-I,  which  develops  and  manufactures 
computer-based  production  systems  for  the  publishing 
industry  and  microform  recording  equipment  as  its 
principal  product  lines,  will  be  offering  for  sale  the 
computer  hardware  used  in  the  production  of 
computer-simulated  images  and  will  license  the  proprietary 
software  for  Digital  Scene  Simulation. 

In  announcing  the  change,  president  Alfred  L. 

Fenaughty  noted  that  the  move  will  allow  the  firm  to 
devote  its  full  efforts  to  the  company’s  prepress 
publication  systems  used  by  major  national  magazines, 
newspapers  and  corporate  publication  departments,  and  to 
its  microform  recording  systems  for  scientific  and  business 
applications. 

*  #  * 

HENDRIX  TECHNOLOGIES,  INC.,  a  manufacturer  of 
optical  character  recognition  page  readers  for  word 
processing  and  message  communication  systems,  has 
announced  that  its  Tele-Typereader  display  terminal  has 
qualified  for  compatibility  with  the  new  WESTERN 
UNION  ELECTRONIC  MAIL,  INC.  (W.U.E.M.L). 

Western  Union  Electronic  Mail  is  the  first 
communications  network  that  interconnects  virtually  all 
public  hard-copy  business  communication  systems.  It 
takes  electronically  generated  information  from  customer 
terminals  and  merges  both  addresses  and  variable  inserts 
with  customer-originated  new  or  pre-stored  texts. 
W.U.E.M.L  then  transmits  the  material  electronically  for 
delivery  in  a  variety  of  forms,  including:  Mailgram® 
messages.  Telex  I  and  Telex  II  (TWX)  messages. 

Computer  Letters,  E-Com  messages.  International 
Cablegrams  and  Overseas  Priority  Letters. 

The  Tele-Typereader  consists  of  a  Hendrix  intelligent 
workstation  and  the  Hendrix  Typereader  OCR  page 
reader.  The  Tele-Typereader  system  prepares  messages  up 
to  five  times  faster  than  the  conventional  message-center 
keyboarding  method,  thus  eliminating  costly  and 
time-consuming  bottlenecks  in  corporate  communication 
centers. 


People  in  Demand  .  .  . 


Terry  Borchers  has  been  named  national  sales  manager  for 
MYCRO-TEK’s  video  products. 

♦  *  * 

Paul  J.  LeBlanc  has  been  named  divisional  research 
chemist  for  CRODA  INK  CORPORATION’S  Atlanta, 
Georgia  plant. 

*  ♦  4c 

NEWSPRINT  SALES  LTD.  representing  Riviere  du 
Loup  Newsprint  Ltd.  and  The  Bear  Island  Paper 
Company,  has  appointed  Peter  M.  Brant,  president  and 
chief  executive  officer;  Thomas  E,  Armstrong,  executive 
vice  president/operations;  Richard  P.  Swift,  general  sales 
manager;  Leighton  S.  Jordan,  regional  sales  manager;  Peter 
H.  Elehash,  vicepresident/sales-Southern  region;  Alfred  M. 
Levy,  sales  manager/commercial  printers;  Bedell  H.  Speer, 
production  and  sales  coordinator;  and  Robert  L.  Bergman, 
general  traffic  manager. 
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PLANT  &  EQUIPMENT  NEWS 


Edited  by  BILL  GLOEDE 


CPU-to-plate  system,  produces 
first  pages  at  Gannett  daily 


The  Monday  afternoon  editions  of  the 
Utica  (N.Y.)  Observer-Dispatch  con¬ 
tained  the  “first  newspaper  pages  ever 
printed  with  plates  engraved  electronical¬ 
ly  from  the  output  of  newsroom  and 
advertising  computers,”  according  to 
Gannett  Company,  Inc.,  which  owns  the 
newspaper. 

“We’ve  done  it,"  commented  an 
enthusiastic  Charles  J.P.  Gallagher,  pro¬ 
duction  director  for  the  Observer- 
Dispatch  and  its  morning  sister,  the  Daily 
Press. 

The  38,000-circulation  daily  produced 
two  pages  that  were  passed  electronically 
onto  Advance  anodized,  pre-sensitized 
plates  at  a  rate  of  65.5  seconds  per  page. 
According  to  Gallagher,  the  system  will 
not  begin  full  production  until  the  paper 
implements  a  format  redesign  project. 
The  newspaper  currently  uses  the  Bodoni 
typeface  in  its  headlines,  but  the  font  for 
that  typeface  was  not  ordered  for  the  sys¬ 
tem  because  the  paper  intends  to  abandon 
its  use  in  coming  weeks. 

The  Utica  system  is  the  culmination  of 


a  project  initiated  by  the  newspaper  using 
PagePro  and  AdPro  pagination  equip¬ 
ment  from  Hastech,  Inc.,  of  Manchester, 
N.H.,  and  laser  platemaking  systems, 
capped  by  a  Laserite  100,  and  electronic 
interface  circuitry  developed  by  EOCOM 
of  Tustin,  Calif.,  a  division  of  American 
Hoechst  Corp. 

Donald  J.  Kramer,  president  of  Has¬ 
tech,  commented,  “The  success  of  the 
Hastech/EOCOM  project  in  Utica  is  the 
first  and  most  important  step  in  the 
development  of  full,  direct-to-plate 
pagination  for  the  newspaper  industry.” 

The  first  phase  of  the  graphics  compu¬ 
ter  system  —  a  Hastech  GraphPro  —  is 
scheduled  to  be  installed  in  about  a 
month.  Until  then  news  and  advertising 
graphics  are  manually  entered  into  the 
platemaker  by  an  EOCOM  EPC  system, 
a  laser  scanner/raster  image  processing 
system.  Additionally,  a  second  laser 
platemaker,  an  EOCOM  Laserite  V, 
which  can  expose  plates  for  double¬ 
trucks,  tabloid  pages  and  quarter  fold 
pages,  will  be  installed  at  about  the  same 


time.  It  will  eventually  be  fitted  with  an 
automatic  plate  loading  system. 

Gallagher  is  using  .008"  Advance 
plates.  In  coming  weeks,  he  hopes  to 
begin  experimenting  with  laser  exposable 
wipe-on  plates,  which  are  substantially 
less  expensive  than  the  pre-sensitized 
variety.  The  paper  is  printed  by  the 
DiLitho  process. 

The  power  for  the  platemaker's  laser 
head,  along  with  that  for  the  newspaper's 
computer  systems,  is  filtered  through  a 
Sola  isolation/regulation  system  which 
insures  that  the  power  supply  will  remain 
constant  and  consistent.  According  to 
Gallagher,  the  power  system  is  essential 
to  prolonging  the  life  of  the  laser.  It  also, 
he  says,  lessens  the  chance  of  computer 
systems  “going  down”  as  a  result  of  fluc¬ 
tuations  in  the  power  supply. 

Gallagher  praised  the  joint  effort  of  the 
suppliers  to  build  a  compatible  system. 

The  second  phase  of  the  system,  slated 
for  delivery  over  the  summer,  will  pro¬ 
vide  the  paper  with  graphics  manipula¬ 
tion  capability.  At  that  time,  the  news¬ 
paper  will  have  900  megabytes  of  disc 
storage  and  digital  compression  equip¬ 
ment,  allowing  for  full  page  pagination  of 
all  its  pages. 


WHAT  DOES  MARTIN 
B.  MOHL  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


MARTY  KNOWS  ABOUT  NSI! 


Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 

NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 

For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Marty  at  (215)  322-2527. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City.  California  90230 


AMONG  NEWSPAPER  EXECUTIVES,  there  is  a  growing  interest  in  the  use  of 
models  in  planning.  To  meet  on  apparent  need,  The  Austin  Company,  of  Cleveland, 
has  developed  a  unique  set  of  equipment  models  as  an  aid  to  preliminary  space 
planning  for  newspaper  production  facilities.  Fabricated  to  a  Vs"  scale,  the  models 
include:  Goss  Metroliner  offset  press;  Goss  Urbanite  offset  press;  Goss  Community 
offset  press;  formers  and  folders  for  each  press;  Sheridan  72-P  inserters;  Ferag 
drum  online  inserters;  Counter-stackers;  Tieing  machines,-  Ferag  hopper  loaders,- 
and  Newsprint  rolls — 55"  x  40"  in  blocks  of  20  rolls.  The  models  were  created  by 
the  Technical  Services  Division  of  The  Austin  Company,  which  has  completed  more 
than  30  newspaper  projects. 

GATF  publication  evaluates 
color  standards  and  controls 


The  Graphic  Arts  Technical  Founda¬ 
tion  has  just  published  a  comprehensive, 
albeit  expensive,  Techno-Economic  Fore¬ 
cast  entitled  "Color  Standards  and  Color 
Controls." 

The  forecast,  the  18th  in  the  GATF 
series,  was  produced  as  a  result  of  the 
growing  demand  for  quality  and  con¬ 
sistency  in  color  reproduction  and  centers 
around  the  consequent  need  to 
establish  and  maintain  suitable  standards 
and  controls.  Establishing  national  or 
international  standards  has  proven  very 
difficult,  say  the  forecast’s  authors,  but 
written  specifications  are  required  to  pro¬ 
mote  communication  between  customer 
and  supplier. 

Requests  for  color  in  printing,  publish¬ 
ing  and  packaging  are  increasing  rapidly. 


Believability 


Technological  advances  have  augmented 
the  industry’s  ability  to  reproduce  color 
quickly  and  efficiently;  however,  con¬ 
trolling  the  color  reproduction  process 
before  going  to  press  and  on  press  is  and 
will  continue  to  be  necessary  to  keep  pro¬ 
ductivity  and  quality  up  and  waste  down, 
report  the  TEF  authors. 

"GATF  estimates  that  between  16% 
and  20%  of  all  U.S.  color  separations  are 
returned  for  some  form  of  correction,’’ 
says  one  researcher. 

The  TEF  was  produced  by  1 1  experts 
in  graphic  arts  under  the  direction  of  Nel¬ 
son  R.  Eldred,  manager  of  the  GATF 
Techno-Economic  Forecasting  Division. 

Among  the  chapters  in  the  forecast  are 
"Controlling  Color  in  the  Printing  Plant,” 
which  includes  the  outline  of  a  color  con¬ 
trol  program  for  a  printing  plant;  "Con¬ 
trols,  Standards  and  Specifications;”  and 
“Color  Control  by  American  Newspap¬ 
ers.”  One  researcher  states,  “Since  1%8, 
the  percent  of  newpaper  printing  plants 
using  process  color  has  risen  from  M%  to 
93%.” 


Color.”  The  forecast  also  includes  a 
bibliography  of  color  control  and  color 
standards. 

A  free  highlights  brochure  describing 
the  forecast  is  available  from  Dr.  Eldred 
at  GATF,  4615  Forbes  Ave.,  Pittsburgh, 
Pa.,  15213. 


Detroit  News  eyes 
pagination  systems 

The  Detroit  News  will  install  a  new  $3 
million  computer  editing  system  for  its 
editorial  and  production  departments, 
according  to  an  annoucement  by  Robert 
C.  Nelson,  president  and  publisher  of  the 
News. 

According  to  a  spokesman,  the  News  is 
currently  negotiating  with  four  suppliers 
which  wish  to  build  the  system. 

Nelson  said  installation  of  the  new 
electronic  system  will  begin  early  this 
year.  It  should  be  operational,  he  said, 
early  in  1984  in  the  newspaper’s  main 
editorial  department  and  its  suburban 
Sterling  Heights,  Mich.,  printing  plant. 

The  system,  which  will  have  pagination 
capabilities  and  will  feature  other  “state- 
of-the-art”  electronic  advances,  will  re¬ 
place  a  pioneer  VDT  editing  system 
installed  in  1972. 

“This  decision  reflects  our  continued 
commitment  to  investing  substantial 
capital  in  the  newspaper  in  order  to 
improve  our  editorial  operations  and  con¬ 
tent  and  to  further  the  growth  of  the 
Detroit  News,”  Nelson  said. 

Ft.  Worth  daily  buys 
site  for  new  plant 

Fort  Worth  (Tex.)  Star-Telegram  has 
purchased  a  40-acre  site  in  the  city  for  the 
future  construction  of  new  production 
and  distribution  facilities. 

“We  know  that  eventually  we’re  going 
to  need  a  fourth  line  of  presses,  and  that’s 
where  it  will  go,”  explained  John  M.  Con¬ 
don,  vicepresident  and  chief  financial 
officer  of  the  newspaper. 

The  40-acre  tract,  located  adjacent  to 
an  interstate  highway  and  a  Missouri- 
Kansas-Texas  railroad  line,  is  located  in 
Edgecliff  Village,  with  a  small  portion 
within  the  city  limits  of  Fort  Worth. 

While  no  timetable  has  been 
established  for  construction  of  a  new 
plant,  Phillip  Meek,  president  and  pub¬ 
lisher  of  the  newspaper,  said,  “Given 
what  is  happening  to  our  circulation,  I 
would  say  it  is  likely  that  we  would  have 
to  make  a  decision  within  the  next  couple 
of  years.”  Any  new  facility,  however, 
would  augment  existing  production 
facilities  at  the  newspaper’s  downtown 
location. 

The  parties  to  the  sale  did  not  disclose 
the  purchase  price  of  the  land. 


Teleram  Communications  Corpora¬ 
tion,  headquartered  in  White  Plains, 
N.Y.,  has  announced  the  relocation  of  its 
engineering,  manufacturing,  material  and 
service  departments  from  Denville,  N.J. 
to  a  new  30,000  square  foot  facility  in 
Randolph,  N.J. 
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Other  chapters  include,  “Color  Stan¬ 
dards  and  Controls  Overseas;  Press  Con¬ 
trols;  Color  Proofing  —  Methods  and  T0l0r3ITl  tO  0XD3nd 
Markets;”  and  “Problems  of  Controlling  ^ 
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A  $62  million  plant  expansion 
begins  to  show  results 


After  about  six  months  of  extensive 
debugging,  the  Hackensack  (fi .J .)  Record 
is  beginning  to  reap  some  of  the 
benefits  associated  with  its  $62  million 
investment  in  new  offset  presses  and 
plant  expansion  {E&P,  Oct.  16,  1982). 

The  paper  began  publishing  an  early 
edition  on  Monday  which,  while  not  clas¬ 
sified  as  a  morning  paper,  will  give  the 
Record  a  good  indication  if  a  morning 
paper  will  succeed  in  the  affluent  Bergen 
County  market. 

The  new  early  edition,  which  carries 


ostensibly  the  same  editorial  content  as 
the  paper’s  afternoon  editions,  is  being 
distributed  by  roughly  750  vending 
machines  and  newsstands  in  the  Record’s 
circulation  area.  It  features  the  same 
inside  sections  as  the  afternoon  editions, 
and  it  offers  the  only  editorial  and 
advertising  process  color  in  the  market. 
The  Record  is  printing  roughly  30,000 
copies  of  the  early  edition  at  7  a.m. 

Malcolm  A.  Borg,  chairman  and  pub¬ 
lisher  of  the  Record,  said  two  market 
research  studies  have  indicated  that  there 


is  a  market  for  a  morning  edition  of  the 
Record.  However,  the  a.m.  newspaper 
market  in  the  Record’s  circulation  area  is 
highly  competitive,  with  three  New 
Jersey  a.m.  dailies  and  the  three  New 
York  City  dailies  all  vying  for  readers. 

Besides  the  early  edition,  the  two  new 
web  offset  presses  manufactured  by 
Tokyo  Kikai  Seisakusho  coupled  with  the 
highly  automated  Ferag  mailroom  con¬ 
veying  and  inserting  equipment  have 
allowed  several  other  improvements  in 
the  Record’s  product.  Among  the 
improvements:  the  Sunday  newspaper 
has  been  expanded  to  10  broadsheet  sec¬ 
tions,  including  new  Entertainment, 
Business  and  Real  Estate  section  fronts, 
all  featuring  four-color  editorial  art ;  a  new 


Flair  section,  which  was  added  to  the 
Sunday  Lifestyle  package;  the  expansion 
of  Wednesday  through  Friday  editions  to 
six  sections;  and  the  expansion  of  the 
newspaper’s  mini-tab  tv  book. 

Borg  told  a  group  of  representatives 
from  the  trade  and  local  press  that  the 
cost  of  the  expansion  project  represented 
95%  of  the  newspaper’s  annual  revenues 
and  roughly  10%  of  the  total  plant  and 
equipment  expenditures  measured  by  the 
American  Newspaper  Publishers 
Association  in  1982.  He  said  roughly  half 
of  the  $62  million  expenditure  was  fi¬ 
nanced. 

The  new  equipment,  which  went  on 
edition  in  late  June,  has  not  yet  paid  for 
itself.  However,  slightly  more  than  eight 
of  every  100  lines  of  advertising  currently 
being  published  in  the  Record  appears  in 
either  process  or  spot  color.  In  the  period 
between  Sept.  5  and  Dec.  25,  the  busiest 
season  for  newspaper  advertisers,  total 
ad  linage  in  the  Record  increased  only 
3.9%,  which  the  paper  states  is  “typical 
of  a  lackluster  1982.’’  The  Record’s  color 
linage,  despite  its  higher  cost,  was  up 
8.5%.  Compared  to  the  same  period  in 
1981 ,  when  the  paper  could  only  produce 
spot  color,  the  rise  in  color  linage  was 
173%. 

The  inserting  equipment  allowed  the 
Record  to  run  nearly  25  million  more 
inserts  in  1982  than  in  1981. 


A  VIEW  OF  THE  RECORD'S  PRESSROOM,  which  houses  two  TKS  double¬ 
width  offset  presses,  each  of  which  consists  of  seven  block  units,  four  color 
decks,  two  four-color  satellite  units  and  a  double  heavy  folder  with  balloon 
formers. 
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Robotics  study  projects  modest 
impact  on  employment 


Robots  are  coming,  but  they  will  take 
longer  to  get  here  and  will  displace  fewer 
workers  than  originally  thought,  accord¬ 
ing  to  a  new  study  released  by  the  State  of 
Michigan. 

The  study.  Robotics:  Human  Resource 
Implications  for  Michigan,  is  the  first  to 
consider  both  job  creation  and  job  dis¬ 
placement.  Conducted  by  the  W.E. 
Upjohn  Institute  for  Employment 
Research,  Kalamazoo,  Michigan,  the 
study  said  that  by  1990  some  13,500  to 
24,000  jobs  in  Michigan  would  be  lost  to 
robotics. 

However,  the  study  also  said  that 
depending  on  sales  and  the  state’s  market 


The  study  cautioned  that  if  training  of 
technicians  is  not  monitored  carefully,  an 
oversupply  may  quickly  emerge. 
Excluding  the  auto  industry,  only  750  to 
2,700  robotics  technicians  will  be  needed 
in  Michigan  by  1990. 

MOICC  Chairperson  and  State  Labor 
Director  S.  Martin  Taylor  said  the  study 
was  conducted  to  counteract  some  of  the 
confusing  and  misleading  information  on 
how  many  jobs  would  be  lost  or  created 
through  the  introduction  of  robotics. 

“In  spite  of  all  the  scientific  and  media 
attention  robotics  has  received,  there  was 
very  little  good  information  available  to 
counsel  jobseekers  and  students,  and  to 


J-school  to  probe 
newsroom  databanks 

The  School  of  Journalism,  University 
of  Western  Ontario,  has  received  a 
$28,000  Canada  Manpower  grant  to  study 
the  use  of  data  banks  in  news  gathering. 

Called  Newsdat,  the  project  will 
employ  two  people  full-time  for  a  one- 
year  period.  Their  task  will  be  to  identify 
publicly-accessible  data  banks  and  to 
determine  their  usefulness  for  journalists. 
There  are  more  than  1,000  such  data 
banks  in  North  America  today. 

The  Newsdat  project  is  an  off-shoot  of 
the  School’s  Westex  News  videotex 
news  service.  Westex  News  has  been  in 
operation  since  early  spring,  1982,  and 
provides  a  daily  agricultural  news  service 
for  farmers  in  Manitoba.  The  farmers  are 


share  of  the  robot  industry,  another  5,000 
to  18,000  new  jobs  could  be  created  in  the 
state. 

The  study  suggested  current  per¬ 
ceptions  of  both  the  robot  population  and 
robotics  employment  are  vastly 
exaggerated.  Conducted  for  the  Michigan 
Occupational  Information  Coordinating 
Committee  (MOICC),  the  study  said 
there  are  currently  about  6,800  robots  in 
use  in  U.S.  industry  and  only  2,000  work¬ 
ers  producing  new  robots. 

By  1990  the  U.S.  robot  population  is 
expected  to  jump  to  50,0()0  to  100,000 
units  with  approximately  7,000  to  12,000 
robots  in  use  in  Michigan. 

Generally,  current  workers  are  not 
expected  to  be  thrown  out  of  work  by 
robots  with  reductions  in  force  being 
achieved  through  attrition. 

The  study  said  the  auto  industry,  the 
biggest  user  of  robots,  will  also  lose  75% 
of  all  jobs  lost  to  industrial  robots  in 
Michigan.  However,  it  is  expected  that 
most  of  the  robotics-related  jobs  in  the 
auto  industry  would  go  to  those  already 
employed,  since  recent  contracts 
emphasize  job  security. 

Even  though  the  authors  expect  a  30% 
to  40%  annual  growth  rate  for  the  robotics 
industry,  they  said  expansion  could  be 
compromised  by  a  shortage  of  electrical, 
industrial  and  mechanical  engineers. 
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advise  training  program  administrators 
and  planners,”  Taylor  said. 

“We  hope  this  study  will  help  put  the 
robotics  industry  in  perspective.  Certain¬ 
ly  robotics  is  one  of  the  high-technology 
industries  that  Michigan  should  continue 
to  attract  in  order  to  promote  economic 
diversification.  But,  we  must  realize  that 
employment  and  training  opportunities 
are  currently  limited  by  the  small  number 
of  robots  in  use  and  the  modest  size  of  the 
robotics  industry.  Except  for  the  current 
shortage  of  engineers,  there  appears  to  be 
plenty  of  time  to  train  workers  for  ro¬ 
botics-related  jobs,”  he  said. 

The  Upjohn  Institute  is  continuing  its 
study  of  the  impact  of  robots,  focusing 
more  on  the  entire  U.S.  economy.  That 
report  will  be  published  in  March. 

MOICC  is  a  federally  funded 
interagency  program  responsible  for 
improving  occupational  information.  It 
currently  is  coordinating  the  state’s  effort 
to  develop  information  on  whether  too 
many  or  too  few  workers  are  being 
trained  for  specific  occupations. 

Further  information  concerning  the 
study  may  be  obtained  from  H.  Allan  Hunt 
or  Timothy  Hunt  at  the  W.E.  Upjohn 
Institute  for  Employment  Research  or 
from  Robert  Sherer  of  the  MOICC. 


subscribers  to  Grassroots,  the  first  com¬ 
mercial  videotex  system  in  North 
America. 

Commenting  on  the  Newsdat  project. 
Professor  Henry  Overduin,  the  senior 
editor  of  Westex  News,  said: 

“We’re  not  re-inventing  the  wheel. 
Journalists  have  used  data  banks  for 
years.  What  is  new  and  novel  about 
Newsdat  is  that  it  represents  the  first 
systematic  attempt  to  use  information 
stored  in  data  banks  as  a  prime  source  of 
news. 

Correction 

In  a  story  concerning  the  operation  of  a 
flexographic  press  at  the  Providence 
(R.I.)  Journal  and  Bulletin  in  the  Jan.  15 
edition  of  E&P,  it  was  incorrectly  re¬ 
ported  that  the  Greater  Buffalo  Press  had 
installed  a  six-color  flexo  unit  for  comics 
printing.  The  unit  is  a  four-color  press 
which  prints  color  on  both  sides  of  the 
web. 

Additionally,  the  Kidder-Stacy  Com¬ 
pany,  which  designed  and  built  the  Pro¬ 
vidence  unit,  has  changed  the  name  of  its 
flexo  newspaper  press  to  Motterflex, 
after  its  parent  company.  The  original 
machine  had  been  designated  Metroflex. 


November  newsprint 
consumption  down 

The  American  Newspaper  Publishers 
Association  reports  consumption  of 
newsprint  by  U.S.  daily  newspapers  in 
November  was  down  2.8%  from  the  same 
month  in  1981,  according  to  preliminary 
estimates. 

For  the  first  11  months  of  1982,  U.S. 
daily  newspaper  newsprint  consumption 
was  down  2.3%  from  the  year  before. 

Total  U.S.  newsprint  consumption  was 
down  .8%  in  November  and  .5%  for  the 
first  1 1  months  of  the  year. 

ANPA’s  membership  sample  shows 
publishers  with  an  average  of  47  days 


supply  on  hand,  compared  with  52  days 
during  the  comparable  period  a  year 
before. 

Newsprint  production  in  Canada  fell 
14.6%  below  1981  levels  for  the  month, 
while  U.S.  production  was  down  9.4%. 
For  the  first  11  months,  Canadian  produc¬ 
tion  was  off  8.3%  and  U.S.  production 
was  off  3.4%. 

Shipments  of  newsprint  to  the  U.S. 
from  Canada  were  off  9%  for  the  month 
and  7.9%  for  the  first  11  months;  and  U.S. 
internal  shipments  were  off  .8%  for  the 
month  and  4. 3%  for  the  first  11  months.  In 
November,  Canadian  mills  were 
operating  at  97%  of  capacity  and  U.S. 
mills  at  95.7%  of  capacity.  For  the  first  1 1 
months,  those  figures  are  94%  and  94.9% 
respectively. 
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Syndicates 


By  Lenora  Williamson 


Levine  heads  new  syndicate  organization 


Jesse  E.  Levine  has  been  named 
director  of  the  Los  Angeles  Times  Syn¬ 
dicate-International,  a  new  foreign  syn¬ 
dication  sales  organization  based  in  New 
York  City. 

Tom  Johnson,  publisher  of  the  Times, 
announced  the  appointment  of  Levine  to 
head  the  new  operation,  which  opens  this 
month.  It  is  a  separate  division  of  the  Los 
Angeles  Times  that  will  purchase  or 
license  various  newspaper,  magazine  and 
book  publishing  rights  directly  from 
publishers  and  agents  as  well  as  from  the 
Los  Angeles  Times  Syndicate  and  mar¬ 
ket  them  overseas. 

Levine,  former  executive  vicepresi¬ 
dent  of  The  New  York  Times  Syndication 
Sales  Corporation,  will  report  to  Willard 
Colston,  president  of  the  Los  Angeles 
Times  Syndicate. 

Colston,  in  describing  the  new 
operation,  said;  “Jesse  Levine  is  widely 
regarded  as  among  the  most  talented 
young  sales  executives  in  the  syndication 
field.  During  his  tenure  at  The  New  York 
Times  Company,  he  was  responsible  for 
the  syndication  of  many  quality  features 
and  services.  He  has  a  good  feel  for  the 
international  market  and  also  dis¬ 
tinguished  himself  in  the  areas  of  article 
and  book  syndication.” 

Johnson  said,  “The  launching  of  this 
organization  and  the  appointment  of  Jesse 
Levine  are  major  elements  of  our 
expansion  plans  into  this  promising  field. 

It  is  our  intention  quickly  to  increase  our 
presence  in  the  foreign  syndication 
market.” 

The  new  operation  will  not  only 
represent  the  Los  Angeles  Times  Syn¬ 
dicate  outside  of  North  Ameri^'a,  but  it 
will  also  develop  its  own  properties.  It 
will  work  primarily  through  the  present 
foreign  sales  representatives  of  the  Los 
Angeles  Times  Syndicate.  Certain  prop¬ 
erties,  especially  articles,  series  and  book 
serializations,  will  be  sold  directly  to 
clients. 

Levine’s  offices  will  be  located  at  221 
East  48th  Street,  New  York  City. 

♦  ♦  ♦ 

Jane  Pauley  of  the  “Today”  show  told 
her  home-town  newspaper  columnist, 
Tom  Keating  of  the  Indianapolis  Star, 
that  she  misses  the  “Doones*'  ry”  comic 
strip  as  much  as  anyone  but  understands 
perfectly  what  her  cartoonist-husband 
Garry  Trudeau  is  doing. 

She  said  by  telephone,  “Garry  has 
been  planning  this  sabbatical  for  a  least 
six  years.  He  signed  a  12-year  contract  to 
produce  ‘Doonesbury’  when  he  was  in 
college  and  he  felt  12  years  at  his  hectic 
schedule  was  enough  for  awhile.” 
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Trudeau,  who  hasn’t  given  an 
interview  in  about  10  years,  is  involved  in 
writing  an  Off-Broadway  musical  based 
on  his  cartoon  characters. 

Added  his  wife,  “I  don’t  think  a  lot  of 
people  realized  that  Garry  worked  some 
of  the  day  seven  days  a  week  and  often  he 
would  be  up  late  at  night  still  working.  He 
enjoyed  it  and  didn’t  feel  chained  to  his 
drawing  table,  but  he  needed  to  get  some 
time  away  to  think.  .  . 

“He  plans  to  start  the  strip  again  in  Sep¬ 
tember  of  1984  at  the  latest.  1  can’t  wait  to 
see  what  he  comes  up  with  during  his 
sabbatical  but,  like  the  rest  of  his  readers. 
I’m  anxious  to  have  him  get  ‘Doones¬ 
bury’  started  again.” 

*  «  * 

Cartoonist  Bill  Gamer,  who  has  been 
chief  editorial  cartoonist  for  the  Memphis 
Commercial  Appeal  the  past  six  years 
and  whose  cartoons  are  distributed 
nationally  by  United  Feature  Syndicate, 
has  moved  his  home  base  to  the  Washing¬ 
ton  Times. 

Gamer  will  draw  cartoons  for  the  edito¬ 
rial  page  and  contribute  occasional  caric¬ 
atures  to  the  commentary  pages. 

Gamer’s  work  is  familiar  to  Washing¬ 
ton  area  residents  since  he  was  a  staff 
artist  and  cartoonist  at  the  Washington 
Star  for  13  years.  He  left  the  Star  in  1976 
and  then  was  based  in  Memphis.  In  1981, 
Gamer  won  a  National  Headliner  Award 
for  “consistently  outstanding  editorial 
cartoons.” 

Washington  Times  executive  editor 
Smith  Hempstone  said  he  considers  addi¬ 
tion  of  Gamer  to  the  staff  will  strengthen 
the  editorial  page  immeasurably  “by  giv¬ 
ing  us  the  rarest  of  talents — a  nationally- 
known  cartoonist  with  an  intimate  knowl¬ 
edge  of  the  Washington  scene. 

“It  took  me  six  months  to  land  that 
hillbilly.” 

Garner  is  a  native  East  Texan  who 
attended  the  University  of  Texas  and 
served  in  the  U.S.  Army  from  1956  until 
1%2  and  for  three  years  was  a  cartoonist 
and  illustrator  for  the  Pacific  Stars  & 
Stripes  in  Tokyo. 

In  addition  to  cartooning.  Gamer  also 
works  in  acrylics  and  watercolors. 

*  *  * 

Members  of  the  National  Cartoonists 
Society  and  the  Association  of  American 
Editorial  Cartoonists  are  being  invited  to 
send  an  original  cartoon  for  exhibition  by 
the  Library  for  Communication  and 
Graphic  Arts  at  Ohio  State  University, 
Columbus,  as  part  of  next  October’s  Fes¬ 
tival  of  Cartoon  Art.  Deadline  for  sub¬ 
missions  is  May  I. 


Historic  cartoons  drawn  primarily  by 
artists  who  are  no  longer  active  will  be 
shown  in  the  university’s  fine  arts  gallery. 
Some  of  the  cartoons  for  this  exhibit  will 
come  from  collections  at  the  Library  for 
Communication  and  Graphic  Arts  and  the 
others  will  be  borrowed  from  the  private 
collection  of  Philip  Sills  and  the 
Columbus  Museum  of  Art. 

The  other  exhibit  at  Ohio  State’s  Main 
Library  will  feature  work  of  currently 
active  cartoonists.  An  exhibition  catalog 
is  to  be  published. 

Events  for  the  October  14  festival  will 
include  panel  discussions  on  editorial  car¬ 
toons,  comic  strips,  syndication,  and 
chalk  talks. 

Further  information  may  be  had  by 
contacting  Lucy  S.  Caswell,  curator  of 
the  Library  for  Communication  and 
Graphic  Arts,  242  West  18th  Avenue,  in 
Columbus. 

♦  *  * 

Special  Features/Syndication  Sales  is 
offering  newspaper  syndication  in  the 
United  States  and  Canada  of  Alexandra 
Penney’s  new  book,  “How  to  Make  Love 
to  Each  Other”  (Putnam). 

The  book  is  a  follow-up  to  the  author’s 
best  seller,  “How  to  Make  Love  to  a 
Man.” 

Release  of  the  five  excerpts  is  set  for 
Febmary  6  as  Special  Features  looks 
toward  Valentine’s  Day  use,  with  such 
subjects  as:  What  makes  people  stay  in 
love,  love  negotiations,  infidelity,  in-law 
problems,  kids,  money  and  career  pres¬ 
sures. 

♦  ♦ 

Dick  Kleiner,  Newspaper  Enterprise 
Association  columnist  in  television,  Hol¬ 
lywood,  showbeat  arenas,  will  teach  a 
course  at  the  University  of  California, 
Los  Angeles,  for  the  new  semester. 
Kleiner  is  calling  the  course  “Writing  for 
the  Syndicates.” 

*  *  * 


Steve  Walz  has  joined  the  staff  of  TV 
Illustrated  as  features  editor.  He  former¬ 
ly  was  an  editor  and  columnist  for  TV 
Compulog,  a  division  of  United  Media 
Enterprises. 
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Reporters  face  challenge 
in  covering  security  issues 


By  Peter  D.  McKillop 

Reporters  must  remain  as  “outsiders” 
when  covering  national  security  issues, 
said  Washington  Post  reporter  Michael 
Getler  at  a  recent  Harvard  University 
seminar  for  editors  and  reporters. 

In  a  wide  ranging  talk,  the  Post’s 
national  security  affairs  correspondent 
said  involvement  between  government 
and  the  press,  “takes  the  edge  off”  a 
reporters  ability  to  cover  national  secur¬ 
ity  affairs. 

Such  an  edge  is  needed  for  the  “con¬ 
structive  adversarial  relationship”  a 
reporter  must  have  to  provide  a  clear  and 
critical  view  of  national  security  issues. 

“Journalists  are  clearly  outsiders,  not 
technical  analysts  and  must  cover  the 
issues  without  national  security  clear¬ 
ance,”  he  said. 

Reporters  covering  national  security 
affairs  face  the  extra  challenge  of  having 
to  write  about  documents  they  will  never 
see  by  cultivating  reliable  sources  in  an 
area  of  government  obsessed  with 
secrecy. 

A  reporter’s  ability  to  gather  informa¬ 
tion  about  important  security  issues  “is 
only  as  good  as  his  sources,”  Getler  said. 

Because  strategic  documents  like  Pres¬ 
ident  Reagan’s  National  Security  Direc¬ 
tive  13  of  November  1981  or  President 
Carter’s  comparable  Presidential  Direc¬ 
tive  59  of  July  1980  are  highly  classified, 
reporters  will  never  know  exactly  what 
they  say. 

With  a  story  so  dependent  on  sources, 
reporters  must  attribute  and  inform  the 
public  as  much  as  possible  about  the 
source  without  jeopardizing  it. 

For  example  in  a  recent  article  by  Get¬ 
ler,  he  described  an  important  source  as 
“a  high  ranking  military  officer  who  has 
served  several  administrations  and  is  in¬ 
timately  familiar  with  actual  war  fighting 
plan  said  ...” 

Getler  was  critical  of  Los  Angeles 
Times  reporter  Robert  Scheer  for  not  de¬ 
scribing  his  sources  or  providing  details 
to  back  up  a  story,  and  subsequently  a 
book  he  has  written,  in  which  he  shows 
the  U.S.  is  prepared  to  fight  and  win  a 
nuclear  war  with  the  Soviet  Union.  Getler 
has  written  that  Scheer’ s  interpretation  of 
NSDD-13  was  made  “without  any 
attribution  or  without  quoting  any  lan¬ 
guage”  from  the  document. 

Getler  also  criticized  the  Baltimore  Sun 
for  publishing  a  defense  story  attributed 
only  to  “U.S.  sources.” 

He  said  the  article’s  material  was  prob¬ 
ably  acquired  at  the  recent  controversial 

(Peter  D.  McKillop  is  a  reporter  for  the 

Paterson  (N.J.)  News.) 
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Pentagon  press  briefing  in  which  report¬ 
ers  refused  to  sign  an  oath  that  they  would 
not  reveal  any  of  the  information  pre¬ 
sented.  The  reporters  present  eventually 
agreed  only  to  print  the  information  ac¬ 
quired  at  the  briefing  by  not  directly 
attributing  the  story  to  that  briefing. 

Getler,  who  was  not  at  the  briefing,  was 
highly  critical  of  this  attempt  by  the  Pen¬ 
tagon. 

The  public,  Getler  said,  has  a  miscon¬ 
ceived  notion  that  many  Pentagon  corres¬ 
pondents  have  “deep  inside  sources” 
who  leak  classified  documents.  Getler 
said  he  has  never  been  given  a  classified 
document,  adding  such  an  action  would 
be  illegal. 

Reporters  must  also  question  why  the 
source  may  be  revealing  the  information 
and  pass  that  information  on  the  reader, 
he  said. 

If  a  source  was  revealing  damaging  in¬ 
formation  about  SALT  I  for  example, 
Getler  said  the  reporter  should  attribute 
the  material  from  a  “SALT  opponent.” 

The  Reagan  administration  has  made 
the  task  of  covering  national  security 
affairs  more  difficult,  he  said,  by  denying 
reporters  official  access  to  CIA  and 
National  Security  Council  officials. 

Because  official  sources  are  “drying 
up,”  Getler  said  reporters  should  take 
advantage  of  “secondary  sources”  such 
as  national  think  tanks  to  acquire  more 
information.  Reporters  should  also  try  to 
gather  as  much  information  from  Soviet 
sources  such  as  recent  speeches  by 
Soviet  leaders  to  try  to  understand  the 
Soviet  view  on  certain  issues. 

However  developing  sources  with  the 
Soviets,  he  said,  was  usually  unproduc¬ 
tive  because  tight-lipped  Soviet  officials 
often  are  able  to  pry  more  information 
from  reporters  than  they  release. 

Getler  was  critical  of  reporters  who 
allowed  their  emotions  and  political  view¬ 
points  to  surface  in  articles  concerning 
nuclear  war. 

Stories  by  advocates  have  far  less  im¬ 
pact  than  those  who  see  all  sides  of  the 
question,”  he  said.  Adding  a  reader  is 
turned  off  when  they  are  able  to  identify 
the  “politics  of  the  reporter.” 

Getler  urged  editors  to  allow  reporters 
the  added  space  needed  to  provide  back¬ 
ground  history  and  explanation  of  com¬ 
plicated  security  issues.  Often  a  reporter 
must  “walk  a  reader  through  the  nuclear 
debate”  to  provide  a  clear  picture. 

Getler  advised  editors  to  save  for  Sun¬ 
day  editions,  longer  and  more  in-depth 
stories  on  security  issues  that  come  over 
the  wire  during  the  week  and  cannot  be 
used  due  to  space  limitations.  One  editor 
should  be  assigned  the  task  of  keeping 


abreast  on  nuclear  and  national  security 
issues  to  be  aware  of  informative  wire 
stories. 

“Every  story  must  explain  the  nature 
of  the  issue ,  write  everything  you  know ,  ’  ’ 
he  said. 

Getler  criticized  big  group  newspapers 
as  “copping  out’’  by  not  providing 
enough  correspondents  to  cover  national 
security  affairs  and  not  increasing  the  size 
or  amount  of  foreign  bureaus.  Getler  said 
the  groups  had  a  responsibility  and  have 
the  financial  assets  to  increase  their  foreign 
and  Pentagon  staffs. 

Covering  security  affairs  at  a  local  level 
was  an  extremely  difficult  problem,  he 
said,  but  added  such  reporting  should  be 
encouraged  because  of  the  increasing 
awareness  and  interest  by  readers  in  nu¬ 
clear  and  defense  issues. 

Investigating  the  local  defense  indus¬ 
try,  using  “The  Tax  Angle,”  and  follow¬ 
ing  the  news  at  nearby  military  bases  are 
ways  of  localizing  security  issues,  he 
said. 

Getler  was  one  of  seven  speakers  at  the 
Educational  Conference  on  Nuclear 
Arms  Policy  Issues  for  print  and  televi¬ 
sion  journalists,  sponsored  by  the  Insti¬ 
tute  of  Politics  at  the  John  F.  Kennedy 
School  of  Government.  More  than  70  edi¬ 
tors  and  reporters  and  bureau  chiefs 
attended  the  three  day  conference  in 
Cambridge,  Mass.,  which  received  most 
of  its  funding  from  the  Ford  Foundation. 

Other  speakers  included  Harvard  pro¬ 
fessors,  Albert  Carnesale  and  Joseph 
Nye,  former  Carter  administration  offi¬ 
cial  Walter  Slocombe,  William  Kincade, 
executive  director  of  the  Arms  Control 
Association  located  in  Washington,  con¬ 
sultant  and  former  aide  to  Colorado  Sen. 
Gary  Hart,  Larry  Smith  and  Catherine 
Kelleher,  a  professor  of  military  strategy 
at  the  National  Wars  College. 

Getler  worked  as  a  reporter  and  editor 
for  trade  magazines  dealing  with  defense, 
aviation  and  space  before  joining  the  Post 
as  their  central  European  correspondent. 

THE  RKHMQND  NEWS  LEADER 

Sal..  On.  23.  IV82 

CORRECTION 

The  China  Seafood  Restaurant 
ad  that  ran  in  last  Saturday’s 
Green  Section  was  incorrect.  It 
read  .  It  should 

have  read  .  We 

regret  any  inconvenience  this 
may  have  caused. 

CHINA  SEAFOOD  RESTAURANT 
64(miORSEPE^a^28^0^ 

SO  SORRY — When  the  Richmond 
Newspapers  made  a  mistake  on  an  ad  for 
a  Chinese  restaurant,  it  printed  the 
correction  reproduced  above.  "It  created 
a  good  deal  of  conversation  (and  visibil¬ 
ity)  for  the  restaurant,"  according  to 
Maxie  D.  Mason,  promotion  director  for 
the  papers. 
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Russell,  Robert  (&  Eleanor);  George  F.  Valassis  &  Co.,  Livonia,  MI 
Rutledge,  James  (&  Bev);  Peninsula  Herald,  Monterey,  CA 
Ryan,  Michael  J.;  Star/Citizen,  Tucson,  AZ 
Ryan,  Jack;  Greater  Buffalo  Press,  Buffalo,  NY 

Sadler,  Hilary  A.  (&  Ann);  News-Sentinel  &  Journal-Gazette,  Fort 
Wayne,  IN 

Sartory,  Larry;  Post  &  Evening  Times,  West  Palm  Beach,  FL 
Savino,  Frank  J.  (&  Diane);  The  Record,  Hackensack,  NJ 
Sawyer,  Ron  (&  Judie);  Harte-Hanks,  San  Antonio,  TX 
Saylor,  William  R.  (&  Jean);  News-Sun,  Springfield,  OH 
Schadewald,  H.  Robert  (&  Trudy);  Times-Union  &  Knickerbocker 
News,  Albany,  NY 

Schneider,  Dennis;  Iowa  Newspaper  Association,  Des  Moines,  lA 
Schramm,  Howard;  Express/News,  San  Antonio,  TX 
Schub,  Alvin  (&  Florence);  Journal,  Jersey  City,  NJ 
Schuette,  David  A.  (&  Mary);  Journal,  Muscatine,  lA 
Schultz,  Kay;  Orange  Coast  Pilot,  Costa  Mesa,  CA 
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Shields,  A.R.;  Campbell-Ewald,  Warren,  Ml 

Shriner,  Don  H.  (&  “Red”);  Journal  and  Star,  Lincoln,  NE 

Shuck,  William  C.,  11  (&  Carol);  Times,  New  York,  NY 
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Sinding,  Peter  S.;  American  Newspaper  Markets,  Malibu,  CA 
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Smardo,  Paul  A.  (&  Kathy);  Sentinel,  Holland,  Ml 

Smith,  Polli  M.;  The  Star,  Niles,  Ml 
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Snider,  Drew;  Standard  Rate  &  Data  Service,  Skokie,  IL 
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York,  NY 
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Stapleton,  Frank  J.  (&  Mae);  Branham  Newspaper  Sales,  New  York, 
NY 

Stark,  Joel  N.;  Journal  and  Bulletin,  Providence,  RI 
Starr,  Albert  (&  Shirley);  Mail  and  Gazette,  Charleston,  WV 
Stecher,  Walter  R.  (&  Caryl);  Times/Independent,  St.  Petersburg,, 
FL 

Stegner,  Peter  L.  (&  Kathy);  Sun  Newspapers,  Baltimore,  MD 

Stephenson,  E.  Al;  News  Tribune,  Tacoma,  WA 
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Rouge,  LA 
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Stickell,  Vance  L.  (&  Betty  Lee);  Times,  Los  Angeles,  CA 

Stiles,  Sanford  H.;  Times,  St.  Petersburg,  FL 

Stiles,  Walter  M.  (&  Barbara);  Star-News,  Pasadena,  CA 

Stokley,  Joe;  Treasure  Chest/Targeted  Coverage,  Glendora,  CA 

Stokley,  Mrs.  Joseph  F.;  Targeted  Coverage,  Inc.,  Pomona,  CA 
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Stubblefield,  William  K.  (&  Sherry);  Branham,  Inc.,  Los  Angeles, 
CA 

Suarez,  Miguel  A.;  Diario  Las  Americas,  Miami,  FL 
Sullivan,  Philip  J.  (&  Marilyn);  Courant,  Hartford,  CT 
Sweeney,  John  W.,  Ill;  Chronicle,  Houston,  TX 
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Termini,  Deanne  L.;  Belden  Associates,  Dallas,  TX 
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Ward,  Paul  J.;  Post-Telegram,  Bridgeport,  CT 
Ward,  Jim  (&  Glenda);  Morning  Sun,  Pittsburg,  KS 
Watkins,  O.T.;  Newspaper  Co-Op  Advertising,  Westport,  CT 
Webb,  Aubrey;  Bee,  Fresno,  CA 

Webber,  Lee  P.  (&  June);  Pacific  Daily  News,  Agana,  Guam 

Weber,  Clifford  J.;  The  Post-Tribune,  Gary,  IN 

Weber,  Eugene  T.;  The  Courier,  Findlay,  OH 
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OH 

Zeaman,  William  L.  (&  Betty);  Herald  &  Review,  Decatur,  IL 
Zembruski,  Chester  J.;  Eagle-Tribune,  Lawrence,  MA 
Zesk,  Richard  S.  (&  Ann);  Republican/ American,  Waterbury,  CT 
Zinn,  James  H.  (&  Sarah);  Free  Press,  Detroit,  Ml 

K  mart-Canada  account 
to  be  handled  in  Toronto 

Ross  Roy  of  Canada,  Ltd.,  has  opened  a  Toronto  office  to 
serve  the  K  mart-Canada  Ltd.,  account,  Glen  W.  Fortinber- 
ry,  president/CEO  of  parent  company  Ross  Roy,  Inc.,  said. 

The  facility,  at  150  Bloor  Street  West,  Suite  305,  is  under 
the  direction  of  Canadian  advertising  executive  vicepresident 
Dennis  G.  Ricketts,  who  was  formerly  a  vicepresident  of 
client  services  of  Saffer,  Cravit  &  Freedman,  Toronto,  and  a 
top  marketing  executive  at  Montreal  headquartered  Zellers, 
Ltd.,  and  Miracle  Mart. 

Ross  Roy  of  Canada,  Ltd.,  was  assigned  the  K  mart- 
Canada  Ltd.,  account  last  year.  “We  envision  a  full  service 
agency  in  Toronto,  to  service  the  expanding  K  mart  account 
and  its  120  stores. 

“Our  assignments  include  their  full  range  of  advertising 
including  all  major  media  and  merchandising.” 

Ross  Roy,  Inc.,  executives  from  Toronto  and  Detroit  were 
the  hosts  at  a  reception  for  its  K  mart  clients  (January  12)  and 
media  and  production  representatives  (January  13). 

The  Detroit  headquartered  agency,  with  1981  billings  of 
$203,000,000,  has  had  a  full  service  office  in  Windsor  to 
handle  the  Chrysler  Canada  Ltd.  account  for  many  years.  The 
new  Ross  Roy  of  Canada  office  is  not  affiliated  in  any  way 
with  the  former  Toronto  office  of  Ross  Roy  of  New  Yorlj 
Compton,  Inc. 
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Mailed  to  over  400,000  households 


Versatile  TMC  weekly  started  in  Calif. 


By  M.L.  Stein 

Orange  County  (Calif.)  Register 
started  a  Total  Market  Coverage  (TMC) 
publication  (January  19)  that  promises 
advertisers  almost  total  penetration  in  the 
area  for  a  single  ROP  buy. 

The  product  is  Orange  County^  Week 
(OCW),  a  four-color  combination  tabloid 
and  broadsheet  mailed  Second  Class  to 
over  406,000  non-subscriber  households, 
according  to  Terry  Brennen,  general 
manager. 

Light  features,  entertainment  items 
and  advertising  make  up  the  main  sec¬ 
tion.  The  full  package  contains  real 
estate,  food  and  classified  sections,  plus  a 
local  news  tabloid  called  Community 
Week,  which  will  be  zoned  into  27  differ¬ 
ent  editions  with  an  average  circulation  of 
23,000  each,  Brennen  said. 

Another  insert  in  OCW  is  a  “Coupon 
Book”  with  tear-out  coupons  for  dis¬ 
counts  at  restaurants,  auto  repair  shops 
and  other  business  establishments. 

Brennen  said  the  editorial  content  of 
Orange  County  Week  does  not  appear  in 
the  Register.  The  publication  is  edited  by 
Register  staffer  Martha  Steffens  with  a 
staff  of  30  persons. 

The  new  mailer,  Brennen  asserted,  off¬ 
ers  advertisers  a  “unique  variety  of 
alternatives  that  can  be  tailored  to  fit  their 
specific  needs  in  a  market  whose  popula¬ 
tion  is  younger,  wealthier,  and  more  free 
spending  than  anywhere  else  in  the 
USA.” 

For  example,  he  said,  the  advertiser 
can  have  full  run  ROP  advertising  in 
Orange  County  Week  and  the  Register, 
with  its  circulation  of  223,000  in-home, 
providing  total  circulation  of  629,000  dif¬ 
ferent  households. 

“This  means  over  83%  of  the  total 
Orange  County  residences  and  1 ,500,000 
people  each  week  .  .  .  with  an  advertis¬ 
ing  range  from  112  lines  to  4,966  lines, 
double  truck  with  definite  process  color 
availability,”  Brennen  said. 

Advertisers,  he  said,  may  also  have 
zoned  ROP  ads  in  Community  Week  sec¬ 
tions,  enabling  them  to  target  specific 
markets  of  23,000  households  in  “dis¬ 
tinctly  different  geographic  areas”  of  the 
county. 

OCW  also  is  offering  preprinted 
advertising  circulars  distributed  by  zip 
codes.  By  using  a  combination  of  the  new 
weekly’s  priority  direct  mail  distribution 
and  the  Register’s  flexible  distribution  sys¬ 
tem,  an  advertiser  can  place  an  insert  in  a 
single  zip  code  area  or  can  specifically 
design  the  coverage  by  using  any  zip 
codes,  up  to  69,  to  include  all  of  Orange 
County,  Brennen  explained. 

Another  alternative,  the  general  mana¬ 
ger  said,  is  zoned  distribution  of  num- 


Intrcxjucing  a  new  concept  in 
COUPON  a  INSERT  ADVERTISING.. 
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Coupon  Book 

bered  coupons  in  OCW  and  the  Register’s 
new  “Ad-Saver”  coupon  packs  to 
individual  community  zone  areas  of 
23,000  households  for  as  little  as  $4  per 
thousand,  including  design,  composition, 
printing  and  inserting. 

Brennen  claimed  the  Register  and 
OCW  provide  the  lowest  cost  per 
thousand  households  of  any  newspaper 
circulating  in  Orange  County. 

OCW  is  mailed  out  on  Monday  and 
Tuesday  through  40  different  post 
offices.  Delivery  is  expected  Wednesday 
and  Thursday,  according  to  Brennen. 

LA.  News  starts 
TMC  program 

Total  market  coverage  advertising  was 
introduced  by  the  Los  Angeles  Daily 
News  and  Greensheet  Shopper. 

The  program  offers  preprint  advertis¬ 
ers  an  unduplicated,  85%  household 
penetration  in  the  market  served  by  the 
Daily  News  and  Greensheet  Shopper,  a 
weekly,  100%  mailed,  advertising  sec¬ 
tion. 

Preprint  advertisers  can  target  their 
messages  in  marketing  areas  ranging  from 
one  to  60  zip  codes,  reaching  up  to 
461,000  households.  Preprints  are 
machine-inserted  in  the  Daily  News  and 
delivered  to  subscriber  households  on  the 
day  selected  by  the  advertiser.  A  compu¬ 
ter  system  ensures  that  non-subscribers 
receive  the  preprint  inside  the  Green¬ 
sheet  Shopper  with  their  Tuesday  or 
Wednesday  mail. 

According  to  Daily  News  display 
advertising  director  H.R.  Autz,  the  Total 
Market  Coverage  program  allows  mer¬ 
chants  to  target  their  advertising  mes¬ 
sages,  reaching  specific  portions  of  the 
market  by  zip  code. 

“Our  Total  Market  Coverage  rates  are 
less  expensive  than  direct  mail  or  mar¬ 
riage  mail  in  most  cases,”  said  Autz. 

Among  those  advertisers  participating 
in  the  Total  Market  Coverage  program 


He  said  enough  advertising  was  sold 
for  the  first  issue  to  pay  its  cost.  “We 
went  out  in  the  black,”  he  stated. 

Brennen  credited  Register  vicepresi¬ 
dent  of  advertising  Howard  Grothe  for 
providing  the  “impetus”  for  creating 
OCW. 

Brennen  attributed  part  of  the  success 
of  the  new  product  to  the  fact  that  the 
Register  brought  in  outside  salespersons 
who  understand  mail  distribition  systems 
to  work  with  the  regular  newspaper  staff. 
Once  the  venture  was  started,  the  old 
sales  staff  became  enthusiastic  about  it, 
Brennen  related. 

“Any  TMC  program  will  fail  if  you  just 
hand  the  rep  a  rate  card  and  tell  him  to  go 
out  and  sell  advertisers.  You’re  asking 
him  to  reverse  his  stand  and  that’s  a  hard 
thing  for  a  person  to  do,”  said  Brennen, 
who  previously  worked  for  Advo  Sys¬ 
tem,  the  largest  bulk  mailer  in  the  coun¬ 
try,  and  before  that  for  the  Tribune  Co., 
Chicago,  for  their  papers  in  California. 

Brennen  said  he  did  not  believe  the  new 
weekly  will  siphon  off  advertising  from 
the  parent  Register.  Rather,  he  asserted, 
OCW  will  “showcase”  the  Register,  giv¬ 
ing  readers  a  sample  of  what  is  in  the 
daily. 

are  Arby’s,  Bullock’s  Department 
Stores,  Chandler  Lumber  &  Home  Cen¬ 
ter,  K  mart,  Levitz  Furniture  Corpora¬ 
tion,  Long’s  Drugs,  McMahan’s  Furni¬ 
ture,  MGM  Liquor  Warehouse,  Ole’s 
Home  Centers,  Food  Barn  Stores,  Stan¬ 
dard  Brands,  and  Wild  West  Stores. 


Oregon  publishers 
name  ad  manager 

Gayle  Johnson,  advertising  director  of 
Portland’s  Willamette  Week  newspaper 
for  the  past  two  years,  is  the  new 
advertising  manager  for  the  Oregon 
Newspaper  Publishers  Association. 

As  advertising  manager,  Johnson  is 
responsible  for  the  management  and 
administration  of  all  Oregon  Newspaper 
Advertising  Corp.  functions.  ONAC,  a 
sister  corporation  to  ON PA,  is  a  one- 
order,  one-bill,  one-check  system  which 
works  primarily  with  Oregon  and  Wash¬ 
ington  ad  agencies.  It  enables  ad  agencies 
to  buy  newspaper  space  statewide  by 
placing  one  order  through  ONAC. 

Johnson  is  a  1969  graduate  of  the  Uni¬ 
versity  of  Oregon  and  holds  a  master’s 
degree  from  Lewis  and  Clark  College. 
She  is  a  former  high  school  teacher  who 
has  taught  in  Nyssa,  Estacada  and  Hill¬ 
sboro,  and  she  has  worked  as  a  reporter 
for  the  Lake  Oswego  Review. 
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Reports  lead  to  crackdown 
on  home  fix-up  advertisers 


St.  Petersburg  (Fla.)  Times  and  Eve¬ 
ning  Independent  have  begun  checking 
home  improvement  advertisers  for  neces¬ 
sary  competency  licensing. 

If  an  advertiser  does  not  have  a  license 
required  by  state  or  county  law,  he  will  be 
given  three  months  to  get  the  license.  And 
beginning  in  early  March,  a  license  num- 
ber  will  be  required  of  home 
improvement  advertisers,  according  to 
Leo  Kubiet,  Times  and  Independent 
advertising  director. 

The  action  came  as  a  result  of 
investigation  by  Times  reporters  Frank 
DeLoache  and  Judy  Hill  for  their  series 
“Hazardous  to  Your  Home.”  They 
found  25%  of  persons  offering  roofing, 
plumbing  and  electrical  services  in  a  part 
of  the  Times  November  7  “Let  a  Special¬ 
ist  Do  It”  classified  listing  were  not  pro¬ 
perly  licensed. 

If  they  did  the  work  they  offered  in  the 
ads,  they  would  be  violating  the  law,  reg¬ 
ulatory  and  building  officials  say. 

When  the  information  was  presented  to 
Times  and  Independent  executives,  it 
prompted  the  policy  change.  Previously, 
the  advertising  department  did  not  check 
home  improvement  advertisers  for 
licenses. 

Also  as  part  of  the  new  policy,  the 
Times  and  Independent  will  include  a  dis¬ 
claimer  in  its  classified  advertising  sec¬ 
tion  for  home  improvement  businesses. 
The  warning  will  tell  readers  to  check  the 
Pinellas  County  Construction  Licensing 
Board  or  their  local  building  department 
for  the  license  of  anyone  offering  to  do 
work  for  which  a  competency  license  is 
required. 

Although  the  publishing  company 
maintains  it  is  not  a  policing  agency, 
advertising  director  Kubiet  says  the 
newspapers  will  work  with  the  licensing 
board  to  screen  advertisers. 

“The  board  has  promised  to  watch  for 
unlicensed  advertisers  who  may  slip  into 
the  newspapers  and  to  notify  both  the 
advertiser  and  the  papers  of  a  possible 
violation  of  licensing  requirements,” 
Kubiet  said. 

Five  of  eight  other  daily  Florida  news¬ 
papers  contacted  by  Times  reporters  do 
not  screen  home  improvement  advertis¬ 
ers  for  licenses.  Those  papers  are  the 
Tampa  Tribune,  Clearwater  Sun,  Saraso¬ 
ta  Herald-Tribune,  Fort  Myers  News- 
Press  and  Fort  Lauderdale  Sun-Sentinel. 

The  other  three  papers  do  some  screen- 
ing.  Miami  Herald  requires  such 
advertisers  to  show  a  Dade  County  occu¬ 
pational  license  (a  person  must  be  certi¬ 
fied  in  his  field  to  obtain  such  a  license  in 
Dade  County). 

Orlando  Sentinel  Star  requires  home 
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improvement  businessmen  to  provide  a 
license  number,  which  is  then  kept  on 
record.  If  a  complaint  is  filed  against  the 
advertiser,  the  paper  then  verifies  the 
license  with  the  appropriate  state  or  local 
board. 

In  Jacksonville,  home  of  the  Florida 
Times-Union,  a  county  ordinance  re¬ 
quires  locally  licensed  plumbers,  electri¬ 
cians  and  heating  and  air-conditioning 
contractors  to  put  their  license  numbers 
in  ads,  on  the  side  of  company  trucks  and 
on  business  cards.  However,  roofers  are 
not  regulated  and  contractors  licensed  by 
the  state  are  not  required  to  follow  the 
rule. 

Denver  daily  tops 
3  million  ad  mark 

Rocky  Mountain  News  in  Denver  pub¬ 
lished  its  three  millionth  classified  ad  on 
December  5. 

Hitting  the  three  million  mark  in  one 
year  is  not  only  a  first  for  the  1 24-year-old 
News,  but  is  a  first  for  a  Denver  daily. 

The  News’  promotion  manager,  Vern 
Mallinen,  cited  several  reasons  for  the 
News’  performance  in  what  nationally 
has  been  an  off  year  in  most  classified  ad 
departments. 

“First,  it  was  simply  an  outstanding 
effort  on  the  part  of  our  classified  sales¬ 
people,  in  both  outside  and  telephone 
sales.  The  individuals  and  businesses  that 
depend  on  classified  advertising  won’t 
support  a  newspaper  that  doesn’t  attend 
to  their  needs.” 

“Secondly,  the  huge  metro  area 
circulation  leads,  both  daily  and  Sunday, 
that  the  News  has  opened  over  the 
Denver  Post,  have  simply  made  the  News 
the  most  effective  ad  vehicle  in  the 
state.” 

Mallinen  added  that  the  News’  private 
party,  Valentine’s  Day,  Mother’s  Day, 
Auto  Test  Drive,  “2  Millionth”  and  “3 
Millionth”  ad  promotions  have  increased 
product  visibility  and  reader  response. 

Correction 

Park  Newspapers,  Inc.,  has  23  week¬ 
day  newspapers  and  1 1  Sunday  newspap¬ 
ers.  Because  of  a  typographical  error, 
E&P's  tabulation  page  43,  Jan.  1, 
erroneously  reported  the  group  had  23 
dailies  and  1  Sunday. 

Fred  Stouten,  80 

Fred  Stouten,  80,  former  photo  depart¬ 
ment  supervisor  for  AP,  died  December 
30  at  his  home  in  Valley  Stream,  L.L, 
N.Y.  He  joined  the  AP  in  1937  as  an  edi¬ 
tor  in  Albany,  N.Y.  bureau.  He  retired  in 
1%7. 


Classified  salespeople 
recognized  for  efforts 

Los  Angeles  Times  published  more 
than  4.4  million  classified  ads  during 
1982,  more  than  any  other  newspaper  in 
the  country. 

At  the  Times’  classified  awards  pro¬ 
gram  (December  17),  Don  Clark,  director 
of  classified  advertising,  credited  the 
efforts  of  more  than  450  classified  em¬ 
ployees  for  the  year-end  total.  During  the 
ceremony,  which  honored  several  of  the 
department’s  top  achievers,  Clark  cited 
records  set  under  particularly  unusual 
circumstances. 

For  instance,  the  top  award  for  the  year 
went  to  John  Bursill,  whose  territory  is 
automotive — an  area  that  has  been 
especially  hard-hit  by  the  economic 
downturn.  Bursill  produced  more  than  $2 
million  in  revenue  during  1982,  an 
increase  of  more  than  half  a  million  dol¬ 
lars  over  1981. 

One  of  the  two  second-highest  awards 
went  to  a  salesperson  with  another 
difficult  territory.  Debbie  Paine,  who  is 
primarily  responsible  for  rental  ads,  pro¬ 
duced  almost  $750,000  in  revenue.  With  a 
typical  rental  ad  only  three  to  four  lines  in 
length,  she  had  to  sell  nearly  600  ads 
every  week  to  accomplish  this  goal. 

Richard  Gwynn,  winner  of  the  outside 
sales  award,  also  holds  an  exceptional 
record — two  years  with  no  adjustments 
(errors)  in  the  advertisements  he  has  sold. 
Gwynn  produced  more  than  $1  million  in 
1982. 

The  outstanding  ad  taker  award  went  to 
Tessie  McCaw.  Her  assignment  is  the 
voluntary  desk,  and  she  produced  nearly 
half  a  million  dollars  in  revenue  by  selling 
more  than  30,000  ads  during  1982. 

The  southern  region  award  was  pre¬ 
sented  to  Lynda  Rank,  who  produced 
more  than  $1.25  million  in  revenue. 

Other  winners  included:  Gregg 
Bertness,  outside  sales;  Norma  Cobum, 
telephone  sales;  Aurora  Romo,  regional 
telephone  sales;  Darlene  McCain,  north¬ 
ern  region;  Kay  Tucker,  Director’s  speci¬ 
al  award,  and  Norma  Braden,  Director’s 
special  award. 

The  program  was  held  at  the  Times 
Building  in  Los  Angeles.  “The  winners  of 
these  awards  exemplify  dedication,  per¬ 
severance  and  an  unwillingness  to  hear 
the  word  ‘no’  .  .  .  qualities  displayed  by 
all  of  our  salespeople,”  Clark  said. 
“Thanks  to  them,  the  Times  has  ended 
the  year  in  a  position  of  strength 
unequalled  by  any  other  newspaper.” 

Only  a  few  other  newspapers  have  pub¬ 
lished  4  million  ads  in  one  year,  a  feat  the 
Times  has  accomplished  1 1  times.  And, 
in  four  of  those  years,  the  Times  pub¬ 
lished  more  than  5  million  ads. 

The  Times  does  not  include  real  estate 
display,  transportation  display  or  Career 
Opportunity  display  advertising  in  its 
classified  measurements. 
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United  Airlines  cuts 
newspaper  ad  usage 


By  Celeste  Huenergard 

The  “Friendly  Skies”  of  United  Air¬ 
lines  Inc.  clouded  up  for  newspapers  dur¬ 
ing  1982,  and  the  prognosticators  are  pre¬ 
dicting  more  of  the  same  for  1983. 

Traditionally  a  heavy  newspaper  spen¬ 
der,  investing  more  than  $19  million  into 
dailies  during  1981,  the  Elk-Grove  Vil¬ 
lage,  Illinois-based  company  spent  an 
estimated  $4.8  million  on  newspapers 
during  the  first  nine  months  of  1982.  Dur¬ 
ing  the  same  time  period,  spot  television 
walked  off  with  some  $19  million  in 
advertising,  network  tv  with  more  than 
$12  million,  and  radio  with  an  estimated 
$10  million.  United’s  combined  tv 
expenditures  from  January  to  September 
of  1982  represented  a  gain  of  some  $16 
million  over  the  company’s  1981  total 
television  outlay. 

“The  bottom  really  fell  out  on  us  last 
year,”  one  Chicago  newspaper  rep  said. 
“They  used  to  spend  $1  million  in  the 
Chicago  market  alone.  Last  year  they 
hardly  spent  a  dime.” 

The  turnaround  in  strategy  apparently 
began  last  January  when  United  began  a 
new  airline  campaign  aimed  at  the  busi¬ 
ness  traveler:  a  25-to-54-year-old  affluent 
traveler  who  takes  at  least  four  trips  a 
year. 

Created  by  Leo  Burnett  USA,  United’s 
agency  since  1965  and  considered  by 
many  a  heavily  broadcast-oriented  shop, 
the  campaign  revolves  around  a  series  of 
tv  and  radio  spots  featuring  prominent 
business  men  and  women  who  pose  and 
answer  the  question,  “Why  do  100,000- 
mile  fliers  choose  United.”  A  similar 
campaign  was  not  run  in  newspapers. 

The  ads  have  “been  very  well  received 
by  both  frequent  and  infrequent  travel¬ 
ers,”  according  to  United’s  director  of 
advertising  and  promotion,  William  F. 
Alenson,  a  Burnett  staffer. 

“The  retention  value  or  persuasive 
value  (of  the  ads)  is  very  good,”  Alenson 
told  E&P. 

The  executive  said  that  the  company 
placed  the  campaign  with  broadcast  last 
year  because  “broadcast  reaches  (the 
business  traveler)  more  efficiently  and 
effectively.” 

“Newspapers  are  a  far  more  expensive 
buy,  not  so  much  when  you  compare 
CPM’s,  but  when  you  compare  the  reten¬ 
tion  or  persuasive  value  of  broadcast  ver¬ 
sus  newspapers.  We  looked  at  a  lot  of 
surveys  (on  this)  .  .  .  and  you  find  that 
newspapers  don’t  rank  as  high.” 

Another  contributing  factor,  Alenson 
said,  was  a  “test”  in  several  markets 
where  the  airline  competed  head-on  with 
discount  fares  without  using  one  inch  of 


newsprint,  directing  its  alloted  budget  en¬ 
tirely  toward  broadcast. 

In  New  York  City,  one  of  the  test  sites, 
Alenson  said,  flights  that  had  been  leav¬ 
ing  40%  full  jumped  to  80%,  using  only 
television. 

“I  don’t  necessarily  think  television  is 
the  be-all-and-end-all.  Lots  of  it  is  too 
expensive  and  when  it  is,  we  don’t  buy 
it,”  the  executive  said.  “We  will  continue 
to  use  newspapers  for  newsworthy 
announcements  and  their  Sunday  travel 
section  audience  for  tour  information  and 
vacation  desination  ads.  We  haven’t  writ¬ 
ten  them  off  as  a  media  vehicle  but  we  will 
use  them  for  our  own  purposes  and  not 
simply  because  they’re  there.  All  we  real¬ 
ly  want  to  do  is  not  repeat  what  we’re 
doing  on  television.  If  they  have  pro¬ 
blems  with  that  philosophy.  I’m  more 
than  happy  to  listen  to  them.” 

However,  Alenson  said  he  has  been 


inundated  with  pitches  from  newspaper: 
recently  and  “we  have  not  found  any 
body  able  to  dispute  (our  theory).” 

While  stressing  that  “there  are  things 
that  newspapers  do  very,  very  well  like 
overnight  announcements”  and  their 
intrinsic  tactile  value,  Alenson  added  that 
United  also  has  begun  putting  tag  lines  on 
existing  broadcast  commercials  regard¬ 
ing  routes  and  discounts  “because  it 
would  have  been  too  expensive  to  buy 
newspapers.” 

When  asked  where  people  who  don’t 
watch  television  are  supposed  to  get  the 
information,  Alenson  said  that  his  studies 
indicate  that  light  tv  viewers  are  light 
newspaper  readers  as  well.  He  called 
them  light  media  users  in  general. 

Meanwhile,  a  Chicago-based  rep  for  a 
New  York  metro  said  on  Tuesday  that 
“the  traditional  newspaper  approach 
won’t  work  anymore.  By  telling  United 
about  the  inherent  advantages  of  news¬ 
papers  ...  I  don’t  feel  that  we’re  going 
to  be  telling  them  anything  new.  They’ve 
been  in  newspapers  a  long  time.  We’re 
working  on  changing  our  marketing  strat¬ 
egy.” 


Estimated  advertising  expenditures 
for  United  Airlines  in  measured  markets 

1982  (first  three  quarters) 


Newspapers . $4,800,000 

Magazines . 3,1 51 ,200 

Spot  tv . 19,271,300 

Network  tv . 12,543,200 

Network  &  spot  radio . 10,251,000 

Outdoor . 66,800 

1981 

Newspapers . 19,034,400 

Magazines . 4,662,800 

Spot  tv . 16,738,400 

Network  tv . 8,297,400 

Spot  radio . 8,421,300 

Outdoor . 406,200 

1980 

Newspapers . 16,245,200 

Magazines . 3,670,800 

Spot  tv . 12,431,700 

Network  tv . 8,491,000 

Spot  radio . 8,148,900 

Outdoor . 298,600 

1979 

Newspapers . 15,296,000 

Magazines . 5,249,900 

Spot  tv . 11,209,000 

Network  tv . 7,344,000 

Spot  radio . 4,132,000 

Outdoor . 465,000 


(Ba«*d  on  data  from  the  Newapaper  Advartlaing  Bureau,  Telavlalon  Bureau  of  Advertising,  Radio 
Advertlaing  Bureau,  Leading  National  Markets  and  Advertising  Age.) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


GENERAL 

MONEY 

CELEBRITY  INTERVIEWS,  gardening,  country 
life,  film  reviews,  wine,  outdoors,  kids'  page, 
humor.  Free  brochure:  James  Keeran,  Pan- 
tagraph  Features,  301  W  Washington, 

"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th.  Temple  TX  76501. 

MOVIE  REVIEWS 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news-  i 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501.  (816)  279-9315. 


MOVIE  REVIEWS,  intenriews  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405,  West 
Palm  Beach  EL  33402;  (305)  793-3424. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  (Jharles  Court,  Middletown 
NY  10940;  (914)  692-4572. 


CROSS-LETTERS— A  puzzle,  a  riddle,  and  a 
great  feature.  6/T/W  free  samples.  Cross¬ 
letters.  Box  2054,  Hamilton  OH  45()15. 


"Senior  Clinic."  Weekly  Column.  Specialist! 
treats  Elderly.  Samples.  HFM  Enterprises,  (Fal-I 
staff),  1 1 14  Ave.  of  the  Americas,  NewYorkNY 
10036,  (212)  354-4445. 


AWARD-WINNING  weekly  humor  column. 
Offbeat,  original.  Samples.  PO  Box  3752,  Fair- 1 
view  NM  87533. 


_ REAL  ESTATE _ 

HOUSE  CALLS-Miami  Herald,  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Edith 
Lank,  Box  18447,  Rochester  NY  14620,  (716), 
271-6230. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL61434,  (309)  932-2270 
Roy  Holding  Dave  Kramer 

(3(39)  879-2412  (2 1 7)  784-4736 

—Appraisals  done  quickly,  reasonably— 

100  YEAR  OLD  weekly,  rural  growth  are?,  easy 
drive  to  major  cities,  about  $  lOOK  gross,  $30K 
down  will  handle  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired,  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it,  owner  carries  $28K 
balance.  Bill  Berger,  Associated  Texas  News¬ 
papers.  Inc.,  (512)  476-3950,  1801 
Exposition,  Austin  TX  78703. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  pro- 
'  fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
;  newspapers  in  the  country.  Before  you  consider 
;  sale  or  purchase  of  a  property,  you  should  call 
!  (813)  733-8053  da^ime;  (813)  446-0871 
!  nights:  or  write  Box  3364,  Clearwater  Beach  FL 
I  33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


NEWSPAPER  CONSULTANTS 

!  WEEKLIES  and  community  newspapers  a  spe- 
‘  cialty.  Start-up  operations  a  favorite.  Former 
'  publisher  and  editor.  Call  or  write:  MICHAEL 
’  STEARNS,  100-20E  Elgar  PI.  Bronx  NY 
;  10475;  (212)671-9187. 

WE  ARE  operational  auditors,  management 
analysts,  defining  problems. 

I  opportunities.  .  .  offering  you  solutions  and 
I  programs. 

,  Write  or  call  ROBERT  J.  ROSSI 
Management  Counsultants  for  Newspapers 
I  227B  RR  1  Brookneal  VA  (804)  376-3021. 


_  FARM  TAXES,  weekly  7-year  old  column  car- 

EORTHEONEPUBLISHERin  lOreallyseriousi  ried  by  45-r  papers.  Informative  and 
about  humor.  The  Humble  Farmer.  St  George  understandable.  Samples  and  prices;  Cricket, 
ME  04857;  (207)  372-8052.  Box  527,  Ardmore  PA  19003. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS 

ANNOUNCEMENTS  j 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

INDEPENDENT  PUBLISHERS  of  small  to 
medium  dailies  please  note:  a  national  news 
andadvertisingsupplementoffersaviable,  pro¬ 
fitable,  no  risk  alternative  to  developing  trend 
of  large  chain  "national  dailies."  For  further  ' 
information  with  no  obligation  please  contact 
R.H.  Cunningham,  PO  Box  588,  Pawleys 
Island  SC  29585. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plann¬ 
ing,  tax,  partnership,  loan,  depreciation,  ' 
insurance,  corporate  and  personal  worth.  Sens- ' 
'ibiefees.  Brochure.  Marion  R.  Krehbiel,  Robert  i 
N.  Bolitho,  PO  Box  7133,  Shawnee  Mission  KS  ' 
66207. 

VALUATIONS  PERFORMED  for  estate,  tax,  j 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026.  j 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales.  [ 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White  ! 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715.  I 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


To  answer  box  number  ads  in  | 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  which  can  be 
forwarded  in  a  large  manilla  envelope. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  — $3  00  per  line 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue  3  weeks— $2.25  per  line,  per  issue. 

4  weeks— $2  80  per  line,  per  issue  4  weeks— $2  00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

IditM-  &  PvblifiMr 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 
SHOPPING  GUIDES 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


BEST  BUYS  IN  THE  SOUTH 

3-newspaper  package.  Profitable  with  poten-  ' 
tial.  Capable  staff  in  place.  Owner  will  finance. 
$525,000. 

One  of  the  finest  weeklies  on  the  market.  New 
building,  presses  and  real  estate.  $1.5  million. 
Owner  financing. 

County  seat  weekly.  $88,000.  $20,000  down. 
Owner  will  finance  remainder. 

Print  shop  with  allied  weekly.  Good  little 
moneymaker.  $225,000  asking  price. 

Others  from  $30,000  to  $10  million. 

Call  Jim  Hall  at  (205)  566-7198  or  Wayne 
Chancey  at  (205)  693-2619  tor  details. 

WAYNE  CHANCEY 

CONSULTANTS/INVESTORS  ' 

P.O.  Box  86 

Headland.  Alabama  36345 

CALIFORNIA  RURAL  WEEKLY,  profitable.  ! 
Under  lx  gross  at  $68,000  cash.  Box  5144,  ' 
Editor  &  Publisher.  I 


DISTINCTIVE  weekly  in  Colorado  and  print  | 
shop.  Gross  over  $2(10,000.  Excellent  terms. 
Box  5269,  Editor  &  Publisher.  I 

EXCELLENT  Central  Ohio  weekly,  job  shop.  I 
established,  well  accepted  in  fine  community.  , 
Grossing  $330,000  with  lots  more  potential.  1 
$349. 00()  price  includes  newspaper,  job  shop  ; 
and  building.  Box  5188,  Editor  &  Publisher.  i 


EXCLUSIVE  PROFITABLE  CAROLINA  WEEK¬ 
LY  AND  BUILDING,  $100,000  gross  range. 
$120,000,  good  terms.  Box  4902,  Editor  & 
Publisher, 


FOR  SALE  established  legal  newspaper  located  \ 
in  rich  oil  and  agricultural  community  and  tar-  ’ 
geted  towards  the  growing  elderly  population. 
3.5  million.  Terms  negotiable.  Call  (805)  323- 
2430  or  submit  bids  to:  PO  Box  3224,  Bakers¬ 
field  CA  93385.  ! 


FLORIDA  SUCCESS 

Award-winning  weekly  with  outstanding  growth  ; 
and  profit  history.  Its  excellent  potential  is  a  { 
certainty  in  one  of  the  fastest  growing  areas  of  | 
the  country.  Box  5232,  Editor  &  Publisher,  | 


PRIME  IOWA  PROPERTIES  i 

County  seat,  growing  city,  complete  plant  i 
including  4-unit  press,  $560,000  gross. 

Eastern  Iowa,  $450,0(10  gross,  good  profit  i 
structure.  I 

ILLINOIS 

Weekly.  $128,000  gross.  Price  $15,000.  , 

County  seat  weekly,  town  of  7000.  200,000  , 
gross  business.  Price  $160,000.  | 

fowa  shopper,  city  of  $40,000. 

Illinois  shopper,  liberal  terms. 

ROY  HOLDING  &  ASSOCIATES  .  1 

PO  Box  2 1 2,  Galva  IL 61 434  (309)  932-2270.  I 
Roy  Holding  Dave  Kramer  \ 

(3(19)879-2412  (217)784-4736] 


THREE  WEEKLIES  in  Zone  3;  "grass  roots"  I 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TABLOID  with  regional  editions  directed  to 
employment  of  skilled  professionals  in 
essential  field.  Annual  volume  $90,000  and 
profitable.  Down  payment  of  $20,000  swings 
deal.  W.B.  Grimes  &  Co..  Inc.,  1511  K  St,  NW, 
Washington  DC. 


WANT  TO  BE  PART-OWNER  of  long- 
established  community  weekly  in  Oregon? 
Investment  of  $10,000  and  your  writing  and  ad 
sales  skills  can  earn  you  one-third  ownership 
now,  equal  partnership  later.  Major  universities 
nearby  Must  have  experience,  talent,  ambi¬ 
tion.  Box  4937,  Editor  &  Publisher 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non -daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1 752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 
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WRITE  OR  CALL  THE  SHOPPER  DOCTOR  j 
for  a  check  up.  EstilCradick,950ParkwoodDr,  I 
Dunedin  FL  33528;  (813)  733-1678.  I 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the 
experienced  professor  is  looking 
for  a  change  of  scene  or  chal¬ 
lenge,  he/she  knows  the  plaoe  to 
findthatjob  is  E&P  Classifieds!  E&P 
is  found  in  every  Journalism  library 
in  the  country,  so  what  more  logic¬ 
al  place  to  list  your  academic 
openings? 

EAP  Classifieds... 

We’re  EDUCATED! 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


STIMULATE  your  classified  advertising  with  a  ! 
low  cost  quarterly  date  lined  package  of  cartoon  { 
boosters.  Details  from:  Cartoonmix,  Box  108,  ] 
Village  Station  NY  10014.  ] 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C, 
Brunswick  OH  44212;  (216)  225-7440. 

PROMOTE  YOURSELF 
through 

E&P  ClASSIFIEOS 


DICK  LEVIS  provides  the  ftnest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro¬ 
grams.  Call  (703)  955-2638. 


MARKETING  PAPERS  for  the  80's  to  survive 
I  through  the  90's  and  beyond.  From  carrier  to 
I  mail  with  expertise  in  .  .  .Renewal  systems  in 
advance  carrier  and  mail  pro- 
I  grams  .  .  .Phone  and  crew  solicita¬ 
tions  .  .  .  Voluntary  paid  and  other  conver¬ 
sion  programs  .  .  .Promotions,  single  copy 
sales.  MBO  and  financial  man¬ 
agement  ,  .  .Personnel  development  and 
specialized  training  ...  and  much,  much 
more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

!  PROFESSIONAL  TELEPHONE  subscription 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates.  (512)  224-6672. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


1  SQUeeze  Lenses,  new  and  trade  ms,  . 
Manufacturer/Speciahsts  since  1968 
New,  super  designs  surpass  all 
1  VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CHEMCO  NEWSPAPER  II  cameras.  (2  Units 
available)  Both  from  letterpress  operation, 
price  to  liquidate.  Contact  Frank  Fruciano, 
(602)  267-9519. 


E&P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


CIRCULATION  SUPPUES 


250  K-Matic  Paper  racks,  $250  each. 
Contact:  R.J.  Ruffino,  795  Main  St, 
Buffalo  NY  14240;  (716)  855-6537. 


COMPOSING  ROOM 


AM  ELECTRO/SET  PUNCH  ASSEMBLIES- 
remanufactured  including  punch  block; 
$665-1-  shipping,  insurance  and  trade-in. 
Spalholz,  128  Midland  St,  Cold  Spring  Harbor 
NY  11724,  (516)  692-8859. 


Following  Equipment  for  Sale.  No  reasonable  I 
offer  refused. 

1 — Compuscan  Scanner  No.  170.  SN/114. 

1 —  OCR/lOO  Scanner  SN/186. 

2—  MVP's.  CPU  and  terminals.  SN/1 188/269 
and  SN/121/1072. 

1—  Harris  2200  TCU-SN/033.  Three  ter¬ 
minals. 

2—  Merg  303’s  for  parts.  SN/179  and  SN/52. 
Contact:  Thomas  F.  Cawley,  Production  Mana¬ 
ger,  (717)  348-9152  or  Robert  J.  McCormack, 
Composing  Room  Foreman,  (717)  348-9164. 


MERGANTHALER  202  Linotron,  (4  years  old). 
$24,000 
(415)  873-2640 


MERGANTHALER  MVP  Keyboard,  with  Dual 
Floppy  Disks,  Tape  Punch,  and  8K  Memory,  (4 
years  old).  $9500.  (415)  873-2640. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


COMPUTER  SOFTWARE 

ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  EspecialTy 
designed  for  weeklies  and  small  dailies. 
Includes  features  usually  found  on  $100,000 
systems.  Electronic  run  sheet,  automatic  ad 
scheduling,  reminder  notices  to  slow-pays. 
Runs  on  many  computers,  including  Apple  and 
CP/M  machines.  Hard  disk  and  floppy  disk  ver¬ 
sions.  Software  $2500;  hardware  $3500  and 
up.  Free  brochures.  Sunlight  Software,  Box 
553,  Mill  Valley  CA  94942;  (415)  383-4500. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  entr¬ 
ies  on-line.  Now  being  used  by  dozens  of  small/ 
medium  size  publications.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems,  223 
West  5th  St,  Shawano  Wl  54166,  (715)  526- 
6547.  Jim  Sutton  or  Steve  Kuckuk. 


PHOTOTYPESETTING 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOIvlF>OSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility  You  won't  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWriter  is  not 
obsolete...  only  the  way  you've 
been  using  it  is 
Let  us  change  all  that 

Cybertext  Corporation 
Box  860  Areata .  CA  95521 
707-822-7079 


COMPUWRITER  I, 
two  strips,  belt  and  pulley  kit. 
$2250.  (603)  924-7172. 


3  TELERAM  P-1800  and  3  Teleram  2277— for 
more  information  contact  Joe  Mooneyham, 
215  S.  McDowell  St,  Raleigh  NC  27602  (919 
829-4781). 


12  TELERAM  TERMINALS 
2277,  $2500  each.  Contact:  R.J.  Ruffino, 
795  Mam  St,  Buffalo  NY  14240;  (716)  855- 
6537. 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  loaders 

Sheridan  48P 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  fonvarding  sta¬ 
tions,  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  4  Station  Inserter  installed  in  your 
plant  $17,000.  Excellent  condition  and  avail¬ 
able  immediately.  Graphic  Management 
Associates,  (617)  481-8562. 


6 

KW  WIRE  TYERS 
Call  Bob  Terry 

Los  Angeles  Times  (213)  972-5168 


QUARTER-FOLDER,  also  Feeder  with  pressure 
sensitive  labeler.  Good  condition,  call  Don  Mil¬ 
ler  (816)  561-1200. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


UNISETTER  HR,  $7250;  DEK,  $1500  COM- 
PUTAPE  I,  $1500;  7900  UNIVERSAL  HR,  SP 
kit.  $10,700;  PACESETTERS  MARK  I,  II,  III  & 
IV,  make  offer.  Call  Bob  Weber  (216)  831- 
0480. 


MCS  8600,  60  fonts,  $39,500;  VIDEOSET¬ 
TER  UNIVERSAL,  new  CRT,  10  grids,  2  SP 
kits,  low  use  $12,000;  ASP-4,  parts  $2250. 
Bob  Weber  (216)  831-0480. 

MDT  350,  $2950;  MDT  350,  format  $3,250; 
UNIFIED  COMPOSER,  $3,250;  QUAORITEK 
1200  $5250;  MERG  FDR,  $1950.  Bob  Weber 
(216)  831-0480. 


BUYING  NEW  TYPESETTING  EQUIPMENT? 
Call  Us  To  Market  Your  Old  &  Profit! 

Bob  Weber  (216)  831-0480. 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


AM  TYPESEHERS 

CompSet  500,  $3000.  CompSet  510,  $4000. 
CompSet  500/504,  $4250.  CompSet  510/ 
504,  $5250.  CompSet  3500/504  orogram  23, 
$6500.  CompSet  3510/504.  $7500.  Com¬ 
pSet  4510/508W,  $10,750.  CompEdit  5810, 
$13,900.  AM  7133  Processor,  $2100.  RCP 
103  Processor,  $1250.  WSI,  (216)  729- 


..  I  2858. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEUING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


QUADRITEK  1200,  processor,  14  fonts,  i 
paper,  chemistry.  Assume  installment  pur-  i 
chase  agreement  with  no  down  payment.  (307) 
745-5165. 


USED  TYPESETTING  EQUIPMENT  ; 

Nationwide  Brokers-10%  Sales  Commission.  ' 
We  remove  the  risk  when  buying  or  selling 
between  individuals.  ' 

Bob  Weber  (216)  831-0480 
Cameras . Platemakers  ' 


UNISETTER  HR,  $6950.  Unisetter  LR,  1 
$5450.  Unified  Composer,  $3250.  Uniterm,  i 
$1250.  Mark  IV  Pacesetter,  $5000,  CG  8600, 
$36,000.  MDT  350,  $3350.  ACM  9000,  ; 
$1500.  8"  FDR,  $1500.  WSI,  (216)  729-  i 
2858.  ! 

USED  VDTs  for  sale.  T'tus  (formattable)  and  I 
Computype.  All  are  in  good  working  condition. 
For  details  call  Ben  Kennamer  or  Chuck  ! 
Allgood,  (205)  878-1311.  ' 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  UNISETTER,  LR,  160  faces  and  width  | 
plugs,  2  MDT-350  Terminals  and  Disk  Read-  i 
ers,  2-3208  Varisystem  8K  counting  key¬ 
boards,  CG  7200,  48  faces.  All  in  good  condi-  ; 
tion.  Davis  Typographies,  1001  W.  10th, 
Amarillo  TX  79101,  (806)  374-5287. 


FACSMILE  TRANSMISSION  System  including  , 
Muirhead  Full  Page  Scanners  and  Recorders, 
two  of  each,  DACOM  date  compressors  and  re-  i 
lated  accessories.  Call  S.  Dean  (212)  532-  ! 
7300.  ! 


PLATEMAKING 


Two  (2)  Dupont  Dycril  Hi-Speed  Wash-out 
units,  NAPP  Comet  2  Plate  Oven  Dryer,  2 
Beach  Plate  Punches,  Plate  Trimmer  and  Man¬ 
uel  Bender.  Excellent  condition.  Also  Beach 
Saddles  tor  Hoe  Letter  Press.  55"  Webb. 
Arkansas  Democrat,  PO  Box  2221,  Little  Rock 
AR  72203.  Call  collect  Garrett,  (501)  378- 
3406. 


2  LETTERFLEX  290A  with  Beach  associated 
punch  bend  and  trim  equipment.  $50,000 
each.  Contact:  R.J.  Rutfino,  795  Mam  St,  Buf¬ 
falo  NY  14240;  (716)  855-6537. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  223/4"  cutoff,  82"  wide. 
Available  November,  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  I  Goss  units  22  3/4  A  80,  8  half 
decks  A  8()  and  82, 6  color  humps  A  80  and  82, 
4  2:1  folders  inverted  and  regular  23  9/16,  2 
2: 1  folders  regular  22  3/4,  6  Goss  auto-pasters, 
20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available,  22  3/4  B  23  9/16 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser 
vices  Inc,  E  34th  St.  Cleveland  OH;  (216)  883 
8724. 

UK  factory  phone  011-44-772-797050. 


PRESSES 


HARRIS  845,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  223/4".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units.  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  unit  Harris  V22,  RBI  folder 
7  unit  Community,  2  folders,  1975 
Goss  Suburban  1000  series.  4  units. 

Goss  Metro,  6  units- 1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  223/4",  4  units,  2;1  folder, 
RTP's. 

Goss  Mark  I,  1  add-on  unit,  223/4  with  reel 
A-80. 

4  unit  Goss  Community  (grease) 

Vanguard  V-15,  4  and  5  units 

Urbanite,  3  units  plus  3-color  unit  1980-folder 

and  Butlers. 


BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES  ! 
PRESSES  I 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  foiders,  | 
recently  reconditioned,  available  for  j 

immediate  delivery.  | 

Urbanite  units  available  which  can  be  offered  I 
stacked  or  floor  position,  complete  with  roll  ; 
arms.  ' 

Urbanite  folders  complete  with  upper  former  , 
and  drive.  j 

Offered  exclusively  by  ■ 

INLAND  NEWSPAPER  MACHINERY  CORP  1 
105th  &  Sante  Fe  Dr,  PO  Box  15999  i 
Lenexa,  Kansas  66215  ' 

(913)  492-9050  Telex  4-2362  j 


GOSS  SC,  8  units,  1979.  ! 

SC.  4  units,  1980  1 

Community  Add-on  units,  1968-75  I 

SC  Folders,  also  upper  former  | 

Urbanite,  4  units,  3-color  unit  ' 

Metro,  6  units 

HARRIS  VI 5  A,  6  units,  upper  former. 

V15  D,  6  units,  JF25 

V15  A,  add-on  units;  ductor,  continuous  ; 
V25,  8  units,  1977,  FIO  | 

Folders;  JFl,  JF4.  JF25 
845,  4  units,  1975 
1650,  6  units,  1975 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE  I 

Atlanta  GA  30329  i 

(404)  321-3992  Telex  700563  | 


2  Martin  Pasters.  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vx  folders. 

Goss  Urbanite  folders  and  units.  i 

Goss  Urbanite  1000  series,  '/4  folder. 

6  Goss  Urbanite  1000  series  units.  | 

Goss  4.  6.  8-position  roll  stand.  1 

Goss  1500  series.  4  units,  1975.  ’ 

Goss  Community,  3  unit  press,  1978. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  3/4",  45  '/2". 

Fincor  motor  and  controls. 

Harris  V-15A  add-on  units.  1977. 

Harris  V-25,  V4  and  '/S  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  223/4,  8  units,  1973. 

Harris  845,  6  units,  223/4". 

Harris  V-25.  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25.  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

1  Newsking  unit. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

I  WANTED;  Newspaper  equipment  and  com- 
I  plete  plants. 

i  IPEC,  INC 

I  97  Marquardt  Dr 

1  Wheeling  IL  60090 

j  (312)459-9700  Telex  20-6766 

I  21 1/4”  CUTOFF  HEATSET  PRESS 

I  HarrisN1200,  21 V4"  cutoff  by  40'/5"  5  units, 
collect/non-collect  folder.  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 

I  Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
i  1981),  2  folders.  Angle  Bar  Nest  with  bay  win- 
;  dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
I  half  new  price. 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  173/®"x24'/5"  wide,  with  2  Roll  Stands, 
Folder.  Sheeter,  $34,500.  (415)  873-2640. 


i 

I  REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
:  and  restored  to  like  new  condition. 

‘  3.  Cost  IS  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
1  down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC,  9/  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 


R.  HOE  LITHOMASTER-eight  units,  four  color 
decks,  two  four  position  roll  stands,  high  speed 
I  45,000  per  hour  Folder,  balloon  former  and 
I  two  60  HP  drives-rated  at  32,000  per  hour- 
j  .  .  .release  early  1983,  only  $110,(500  com- 
*  plete.  Box  5211,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  22,  1983 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1 500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971.  j 

KJ6  l/S-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106.  ( 

Add-on  components  for  Goss,  Harris  and  King  i 
presses.  I 

All  machines  can  be  seen  in  operation  and  are  ' 
available  for  immediate  delivery.  Call  or  write  ! 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC.  1 

PO  BOX  211  I 

MARYSVILLE  WA  98270  i 

(206)653-2519  i 


GOSS  PRESSES 

Interested  in  a  used  ' 
Goss  Community,  Sub-  ; 
urban  or  Urbanite 
press? 

Contact  Mr.  Gene  i 
Plewa.  I 

GOSS  PRODUCTS 
Graphic  Systems  Division 
Rockweil  intemationai 
3100  South  Centrai  Ave. 
Chicago,  liiinois  60650 
312-656-8600  Telex  253478 


TURNKEY  SERVICES 
Rigging-Electrical-Erecting. 
Goss-Harris-Hantscho-ATF. 

Contact:  Mr.  George  Jaramillo,  (213)  257- 
2371. 

WEB  ERECTING  INTERNATIONAL.  LTD. 


1  COLOR  KING  folder  complete  with  book 
former,  double  parallel  and  cross  perforator. 
Can  be  seen  running.  Excellent  condition, 
$20,000.  Call  (416)  629-1173. 


UPPER  FORMER-Single  Width,  fits  Hoe 
Lithomaster.  Can  adapt  to  others-complete 
with  Catwalk.  $12,500.  Make  offer.  (813) 
223-9711  or  (813)  920-5001.  Ask  for  Bill. 


'  3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  Community  Oil  Bath 

2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70's  mfg 

Harris  Vl 5A  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 

3  to  5  unit  News  King  with  KJ6.  reconditioned 
3  to  5  unit  News  King  with  KJ8  and  upper 
former 

I  New  King  add-on  units 
Baldwin  1 04  Count-O-Veyor 

I  Offered  Exclusively  by 

I  INLAND  NEWSPAPER  MACHINERY  CORP 
j  105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 

!  (913)  492-9050  Telex  4-2362 

I  URBANITE;  223/4"  x  36";  1970;  4  stacked 
I  units;  1/2  folder;  brush  dampening;  many  spare 
I  parts;  good  condition;  low  price.  Call:  Bill 
'  O’Connor  (717)  587-2806. 


j  WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe, 
!  Scott,  Goss  and  Wood  presses,  offset  or  letter 
j  press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
!  Goss  single  width  balloons 

'  1(54 A  counter  stackers 

I  Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
I  Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
I  We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
I  We  buy  printing  equipment. 

!  NORTHEAST  INDUSTRIES.  INC. 
j  (213)  256-4791 


WANTED  TO  BUY 


!  WANTED  TO  BUY.  Daily  and  weekly  newspap- 
I'ers  in  Louisiana.  Louis  (Woody)  Jenkins,  (504) 
383-6226. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (20 1 )  289-7900.  AMS.  1 290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22.25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083.  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


QUALIFIED  BUYER  interested  in  acqu  ring 
national  magazine  with  circulation  over 
100,000.  Send  information  to  Box  5263,  Edi¬ 
tor  &  Publisher.  Confidential. 


SHERIDAN  48P  or  72P  Inserter  in  good 
operating  condition  for  daily  newspaper 
operation.  Reply  to  Box  5246,  Editor  &  Pub¬ 
lisher. 

HELP 

WANTED 

I 


ACADEMIC 


ASSISTANT  OR  ASSOCIATE  PROFESSOR 
ADVERTISING 

{  Will  teach  advertising  skills,  principles  and 
theories  at  graduate  and  undergraduate  levels. 

I  Must  have  professional  advertising  experience 
and  Ph  D.  or  ABD.  Must  be  active  scholar.  Te¬ 
nure  track  position.  Salary  competitive.  Send 
'  cover  letter  and  resume  to  Dr.  Eric  Odendahl, 
!  Personnel  Committee.  Department  of  Journal- 
I  ism,  San  Diego  State  University,  San  Diego  CA 
I  92182,  by  February  1.  An  Equal  Opportunity, 
Affirmative  Action  Employer. 


,  ADVERTISING-MASS  COMMUNICATIONS: 
Full  time,  tenure  track  appointment  to  teach 
advertising  courses  with  opportunity  for  curri¬ 
culum  development  and  refinement  to  begin 
I  September  1983.  Teaching  duties  could 
i  include  courses  in  newswriting,  broadcasting 
:  and  mass  communications  theory.  Professional 
I  advertising  experience  required.  Masters  or 
I  doctorate  and  three  years  college  teaching  pre- 
i  ferred.  Instructor  to  associate  professor.  Salary 
dependent  on  qualifications  and  experience. 

'  Apply  by  March  1, 1983  to  Janet  Sill  for  Search 
jCommittee,  Mass  Communications 
Department,  Winona  State  University,  Winona 
MN  55987.  An  Equal  Opportunity  Employer. 


;  ASSISTANT  PROFESSOR/INSTRUCTOR,  two 
positions  tor  Fall  1983.  Journalism:  teach 
j  reporting,  editing,  layout,  mass  communica- 
1  tion  courses.  Public  Relations;  teach  principles 
!  and  practices,  methods,  some  journalism 
i  courses.  PhD  (preferred)  or  MA  MS  in  Journal- 
i  ism  or  Public  Relations,  minimum  2  years  pro¬ 
fessional  experience  required.  Salary  competi- 
i  five.  Deadline:  January  31,  1983.  Application 
I  letter,  resume  and  3  references  to  Office  of 
I  Faculty/Staff  Relations.  SUNY  College  at 
j  Brockport,  Brockport  NY  14420.  Equal 
I  Opportunity/  Affirmative  Action  Employer. 


i  NEW  MEXICO  STATE  UNIVERSITY  seeks  te- 
I  nure-track  Assistant  Professor  for  fall,  1983,  to 
I  staff  print  news-editorial  and  communications 
law  courses.  Candidates  should  have  doctorate 
1  in  journalism/mass  communications;  MA  with 
exceptional  qualifications  considered.  Pro- 
1  fessional  experience  essential.  Salary  Competi- 
!  tive.  Send  resume  and  three  letters  of 
;  recommendation  before  February  21.  1983  to 
I  Faculty  Search  Committee.  Journalism  and 
j  Mass  Communications.  Box  3J.  New  Mexico 
State  University.  Las  Cruces.  NM  88003. 

I  NMSU  IS  an  equal  opportunity,  affirmative 
action  employer. 


GRADUATE  ASSISTANTSHIPS-Teaching 
assistantships  while  studying  for  MA  in  Com- 
:  munications  available  at  University  of  Florida. 

Monthly  stipend  plus  fee  waiver.  Persons  with 
;  undergraduate  degree  in  journalism  or  related 
field  and  professional  experience  are  invited  to 
]  apply  to  Dr.  Jack  Oetweiler,  College  of  Journal- 
j  ism  &  Communications,  University  of  Florida, 
Gainesville  FL  32611. 
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HELP  WANTED 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


TENURE-TRACK  ASSISTANT  PROFESSOR 
Position:  Assistant  Professor 
Term:  Tenure-track,  B  term  (9  months,  Sep¬ 
tember  16-June  15),  100% 

Starting  Date:  September  16,  1983 
Description: 

Applications  are  being  accepted  for  an  assis¬ 
tant  professor,  tenure-track  position,  to  teach 
writing  for  the  mass  media,  and  one  or  more  of 
the  following  subjects:  public  affairs  reporting, 
magazine  writing,  critical  writing.  Applicants 
should  have  teaching  capability  and  strong 
research  interests  in  one  of  the  principal  scho¬ 
larly  fields  of  journalism  and  mass  communica¬ 
tion.  Applicants  should  also  have  substantial 
scholarly  and  professional  credentials.  Earned 
doctorate  preferred. 

Deadline  for  Application:  April  1.  1983 
Please  mail  resume  and  3  references  to: 

Professor  Arnold  Ismach 
School  of  Journalism  and  Mass  Communication 
111  Murphy  Hall 
206  Church  St,  SE 
University  of  Minnesota 
Minneapolis,  MN  65455 

THE  UNIVERSITY  OF  MINNESOTA  IS  AN 
EQUAL  OPPORTUNITY  EDUCATOR  AND 
EMPLOYER  AND  SPECIFICALLY  INVITES 
AND  ENCOURAGES  APPLICATIONS  FROM 
WOMEN  AND  MINORITIES. 


EDITORIAL  DIRECTOR 

The  fast-growing  financial  and  corporate  com¬ 
munications  firm  in  Chicago  is  looking  for  an 
Editorial  Director. 

Candidate  should  have  five  to  seven  years' 
experience  as  a  writer'editor.  with  a  strong 
background  in  financial  writing.  Knowledge  of 
the  investment  industry  and  management 
experience  are  desired. 

Salary  commensurate  with  experience  plus 
good  benefits.  Send  resume  with  salary  history 
to  Box  5258.  Editor  &  Publisher. 


!  THE  UNIVERSITY  OF  SOUTHERN  CALIFOR- 
i  N  lA  School  of  Journalism  anticipates  up  to  four 
;  tenure-track  Assistant  Associate  Professor 
;  appointments  for  the  1983-84  academic  year: 
i  one  in  Print  (Editing  and  Design),  requiring 
i  expertise  in  grammar  and  usage,  professional 
experience,  and  a  knowledge  of  new  tech¬ 
nologies:  two  in  Broadcasting  (Broadcast 
Reporting'Newswriting  and  Broadcast  Produc¬ 
tion),  requiring  ten  years'  major  national 
'  experience,  substantial  electronic  publications 
and  solid  grounding  in  public  affairs,  history, 

I  ethics  and  law;  one  in  Mass  Media  and  Society, 
with  strong  secondary  fields.  The  School  also 
,  seeks  a  one-year  visiting  professor  in  Public 
I  Relations/ Advertising  to  teach  and  advise  in  the 
development  of  an  advertising  program  within 
'  the  Public  Relations  Sequence.  Advanced 
!  degrees  preferred;  PhD  required  for  Mass 
!  Media  and  Society.  Send  letters  of  application, 

'  resumes,  references  and  sample  publications 
by  February  21,  1983,  to  New  Appointments 
Committee.  School  of  Journalism,  University  of 
Southern  California,  Los  Angeles  CA  90089- 
;  1695.  An  Equal  Opportunity/Affirmative 
Action  Employer.  Women  and  ethnic  minorities 
;  are  particularly  encouraged  to  apply 


THE  UNIVERSITY  OF  SOUTHERN  MIS¬ 
SISSIPPI  seeks  an  Assistant/Associate  Pro- 
'  fessor  to  teach  news-editorial  courses  and 
advise  semi-weekly  newspaper  staff.  Nine- 
month  appointment  plus  summers,  effective 
Fall.  1983.  PhD  preferred,  but  person  with 
solid  newspaper  experience  will  be  seriously 
considered.  Prior  teaching  highly  desirable. 

,  Salary  and  rank  negotiable.  Application 
I  deadline  IS  March  1, 1983.  Send  letter,  vita,  at 
least  three  references,  and  transcripts  to  Chair- 
I  man.  Department  of  Journalism,  Southern  Sta- 
I  tion.  Box  5121,  University  of  Southern  Mis- 
I  sissippi,  Hattiesburg  MS  39406.  Equal  Oppor- 
;  tunity  Employer. 


DEAN 

Rutgers,  The  State  University  of  New  Jersey,  invites  nomina¬ 
tions  and  applications  for  the  newly  created  position  of  Dean 
of  the  School  of  Communication,  Information  and  Library 
studies.  This  is  a  new  school  composed  of  the  Departments  of 
Communication,  journalism  and  Mass  Media,  and  Library 
and  Information  Studies,  and  the  Journalism  Resources  Insti¬ 
tute. 

The  School,  which  has  45  full-time  faculty,  300  graduate 
students,  and  1,200  undergraduate  majors,  offers  BA  de¬ 
grees  in  communication  and  journalism/mass  media,  and 
MLS  and  PhD  degrees  in  library  and  information  studies.  The 
PhD  program  is  presently  being  expanded  to  include  com¬ 
munication. 

The  Dean,  as  chief  executive  officer  of  the  School,  reports  to 
the  New  Brunswick  Provost  and  counsels  the  President  and 
the  Board  of  Governors.  Candidates  should  have  a  substan¬ 
tial  record  of  scholarly  achievement  and  publication  within 
one  or  more  of  the  fields  represented  within  the  School. 
Administrative  experience  and  an  ability  to  assist  in  efforts  to 
develop  external  funding  for  research  and  development  are 
also  highly  desirable. 

Applications  and  nominations  must  be  received  by  April  15, 
1983.  Address  correspondence  to: 

Professor  Richard  Schlatter,  Chairman 
Search  Committee  for  Dean 
School  of  Communication,  Information  and  Library 
Studies 

do  Office  of  the  Vice  President 
for  University  Personnel 
Rutgers,  The  State  University 
New  Brunswick,  New  Jersey  08903 

THE  STATE  UNIVERSITY  OF  NEW  JERSEY 

RUTGERS 

An  Equal  Opporlunity/Affirmative  Action  Employer 


i  ASSISTANT  OR  ASSOCIATE  PROFESSOR  OF  i 
'  JOURNALISM.  Subject  to  availability  of  funds,  i 
;  University  of  Hawaii  Journalism  Department  i 
I  will  have  one  tenure-track  position  to  fill  1 
,  beginning  August  1 .  Priority  need  is  for  person 
i  well  qualified  to  teach  basic  and  advanced  ; 
j  courses  in  public  relations,  but  applicant  also  | 

I  must  be  qualified  to  teach  section  of  newswrit-  ' 

]  ing  or  basic  course  in  introduction  to  mass  I 
I  media.  Professional  PR  and  media  experience  i 
1  required.  Preference  to  applicants  with  adv-  | 

I  anced  degree  in  journalism.  Salary  competi- 
i  tive.  Those  interested  in  one-year  visiting  ! 
appointment  will  be  considered.  Send  resume  I 
by  March  1  to  Search  Committee,  Journalism  < 
Department,  University  of  Hawaii,  2550  Cam-  | 
pus  Road,  Crawford  208,  Honolulu  HI  96822.  I 
I  EO/AA  employer.  j 

!  DIRECTOR  i 

use  SCHOOL  OF  JOURNALISM 

j  The  School  of  Journalism  at  USC  will  appoint  a  I 
!  permanent  Director,  effective  July  1, 1983.  We  : 

I  needsomeonewho(l)iseitheranationallyand  , 
j  internationally  prominent  journalist  or  has  a 
[  thorough  experience  in  either  editorial  or  busi-  ' 

:  ness  dimensions  of  publishing,  (2)  has  a  vision  ! 

I  of  what  journalism  might  become  in  the  next  3 
decades  and  energy  to  work  toward  bringing  it  ; 

I  about,  and  (3)  is  either  familiar  with  or  willing  ; 

:  patiently  to  learn  the  intricacies  of  university  i 
!  administration,  academic  research,  and  the 
uniqueness  of  this  university.  The  potential  is  i 
j  immense  for  the  right  person.  USC  is  an  Equal  | 
Opportunity,  Affirmative  Action  Employer.  Ap-  : 
I  plications  (with  CV)  or  nominations  of  others  1 
j  should  be  sent  to:  | 

,  Paul  Bohannan,  Dean  ' 

Social  Sciences  and  Communication  i 
j  University  of  Southern  California,  ADM203 
1  Los  Angeles  CA  90089-4012  | 

j  DEAN  OF  JOURNALISM  ! 

i  THE  UNIVERSITY  OF  GEORGIA 

The  University  of  Georgia  invites  applications  ! 
and  nominations  for  the  position  of  Dean  of  the  1 
Henry  W.  Grady  School  of  Journalism  and  Mass  I 
I  Communication.  | 

I  Qualifications  include  an  earned  doctorate;  a 
I  distinguished  scholarly  record;  substantial 
I  administrative  experience;  teaching 
i  experience;  and  familiarity  with  mass  media 
I  research. 

Position  to  be  filled  by  July  1,  1983.  Salary 
I  competitive.  To  apply,  send  application  letter, 
vita,  and  the  names  and  addresses  of  three 
I  persons  who  can  provide  letters  of  reference  to 
the  search  committee  chairman:  Dean  Howard 
C.  Ansel.  School  of  Pharmacy.  The  University  of 
Georgia.  Athens  GA  30602.  Applications  must 
be  received  by  March  1,  1983. 

The  University  of  (Georgia  is  an  Equal 
Opportunity/Affirmative  Action  Emolover. 


JOURNALISM-MASS  COMMUNICATION 
Application  deadline  is  February  28,  1983. 
Two  new  positions  are  open.  Applicants  should 
have  expertise  in  1  or  more  of  these  fields:  Mass 
Communication  and  Society,  Newspaper  or 
Magazine  News-Editorial  Journalism,  Advertis¬ 
ing  Public  Relations,  or  another  appropriate 
area .  The  rank  may  be  either  assistant  professor 
or  lecturer.  If  assistant  professional,  the  quali¬ 
fications  are:  PhD  completed  or  near  comple¬ 
tion.  Professional  experience  preferred.  In 
addition  to  teaching  and  advising,  the  person 
will  be  expected  to  engage  in  research  and  serv¬ 
ice  activities.  If  Lecturer,  the  qualifications 
are:  Significant  professional  experience  re¬ 
quired.  Appropriate  educational  background 
expected.  In  addition  to  teaching  and  advising, 
the  person  will  be  expected  to  engage  in  service 
activities.  Initial  appointment  for  1-5  years, 
with  possibility  of  re-appointment  for  5-year 
terms.  Salary:  dependent  on  qualifications  and 
not  on  rank.  Starting  date:  August  1,  1983. 
Send  applications,  resumes,  recommenda¬ 
tions,  salary  requirements  and  other  supporting 
material  to:  Dean  Richard  R.  Cole,  School  of 
Journalism,  Howell  Hall  021A.  University  of 
North  Carolina,  Chapel  Hill  NC  27514.  UNC- 
CH  is  an  equal-opportunity,  affirmative-action 
employer  and  encourages  applications  from  all 
qualified  persons. 

JOURNALISM:  Assistant  Professor  to  start 
September,  1983.  Anticipated  tenure-track 
position.  Teach  editing  and  beginning,  and 
advanced  reporting.  AbiTity  to  teach  layout  and 
feature  writing  desired,  PhD  preferred;  pro¬ 
fessional  and  teaching  experience  and  Master's 
required.  Salary  commensurate  with  quali- 
ficatiohs.  Send  letter  of  application  and  resume 
by  March  15,  1983,  to  Harry  C.  Malone,  Col¬ 
lege  of  Arts  and  Sciences,  Department  of  Jour¬ 
nalism,  Georgia  State  University.  University 
Plaza,  Atlanta  GA  30303.  Telephone  (404) 
658-2273.  Georgia  State  University,  a  unit  of 
the  University  System  of  Georgia,  is  an  equal 
educational  and  employment  opportunity 
institution. 


BUSINESS  SYSTEMS  MANAGER 
Newly  created  staff  position  reporting  to  top 
managment.  Position  includes  full  responsibil¬ 
ity  of  our  new  HP  business  computer  system 
with  CJ  software  and  working  directly  with  3 
department  managers,  sub-managersand  com¬ 
municating  with  hardware  and  software  ven¬ 
dors.  Technical  programming  background  not 
necessary  but  some  data  processing  experience 
required  with  proven  managerial  ability  a  must. 
Good  starting  salary  and  benefits  with  excellent 
growth  potential.  Please  send  resume, 
including  salary  history  to  Raymond  L.  Dumont, 
Midland  Reporter-Telegram,  Box  1650,  Mid¬ 
land  TX  79702. 


MARKETING  DIRECTOR 
Challenging,  new  position  responsible  for 
advertisingand  circulation.  Competitive,  grow¬ 
ing,  market;  vibrant  newspaper,  50,000- 
100,000  circulation  size.  Aggressive  manage¬ 
ment.  Excellent  salary  for  goal-oriented  achiev¬ 
er.  Send  resume  in  confidence.  Interviewing  at 
INAME.  Replies  to  Box  5216,  Editor  &  Pub¬ 
lisher, 


MARKETING  DIRECTOR  for  Southeast  area 
100,000  plus  daily  circulation  newspaper. 
Responsible  tor  overall  direction  of  sales  and 
distribution  functions,  including  retail,  classi¬ 
fied  and  national  advertising,  and  circulation. 
Requirements  include  college  degree  and  in- 
depth  familiarty  with  each  area  of  responsibil¬ 
ity.  Send  resume  and  salary  requirements  to 
Box  5183,  Editor  &  Publisher. 


MEDIA  SPECIALIST 

Person  with  competence  in  all  areas  of  non¬ 
print  media  to  serve  as  the  Electronic  Media 
Specialist  on  the  staff  of  the  Western  Pennsyl¬ 
vania  Conference  of  the  United  Methodist 
Church.  Duties  will  include  the  production  of 
programs  for  distribution,  supervision  of  the 
development  and  maintenance  of  production 
facilities,  development  of  training  programs  for 
churches  and  church  agencies  in  uses  of 
electronic  media,  and  participation  as  a  mem¬ 
ber  of  the  program  staff  of  the  Conference. 
Graduate  training  in  communications  and/or 
professional  experience  desirable.  Salary  range 
$16,000-$19,000  plus  fringe  benefits.  Start¬ 
ing  date  negotiable.  Apply  to  Mr.  George 
Gerhart,  275  Buhl  Blvd.,  Sharon  PA  16146  by 
February  11,  1983. 


I  HAVE  WE  GOT 

I  SALESPEOPLE  FOR  YOU! 

I  They've  got  great  newspaper  contacts. 

'  They're  thoroughly  versed  in  the  latest  tech- 
j  nology.  They  know  how  to  design  a  system 
that  works  best  tor  their  client.  And,  because 
I  they  know  and  care  about  their  clients,  they 
I  know  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement. 

I  How  do  we  know  so  much  about  these  peo- 
j  pie?  They  read  EDITOR  &  PUBLISHER!  We 
I  speak  their  language. 

I  If  you're  on  the  lookout  for  good  salespeople. 
,  give  us  a  call.  We'll  get  your  message  across! 
E&P  Classifieds 
(212)  752-7050 


OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportu¬ 
nity  to  share  in  the  growth  of  the  local  news¬ 
paper,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities.  Please  send  resumes  to  General  Mana¬ 
ger,  Brehm  Communications  Inc. ,  PO  Box  838, 
Downey  CA  9024 1 . 


PUBLISHER  wanted  for  weekly  newspaper  in 
Zone  3.  Immediate  opening.  Newspaper  is  part 
of  successful  and  aggressive  group.  Emphasis 
needed  on  business  and  advertising  side. 
Experience  preferred.  Excellent  salary  and 
benefits  with  growth  potential.  Reply  Box 
5262,  Editor  &  Publisher. 


I  RECENT  COLLEGE  graduate  needed  for  entry 
*  level  trainee  post  with  Midwest  community 
I  newspaper  group.  Requirements  include  good 
academic  record,  exceptional  spelling  ability 
1  and  top  aptitudes  for  sales  and  writing.  Prefer 
someone  interested  in  general  management 
I  career.  Send  college  transcript  copies,  resume, 
letter describingyourselfto Box 5214,  Editors. 
'  Publisher. 
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I 


CONTROLLER 

The  Houma  Daily  Courier,  a  New  York  Times 
affiliate,  is  accepting  applications  for  the 
position  of  controller.  Qualifications  include  a 
degree  TPA  preferred),  supen/isory  experience 
and  a  newspaper  background.  Position  involves 
financial  analysis,  projections,  budgeting  and 
understanding  of  business  computer  systems. 
Excellent  starting  salary,  bonus  and  outstand¬ 
ing  benefit  program.  Send  salary  requirements 
and  resume  to:  Mr.  Miles  Forrest,  General  Man¬ 
ager,  Houma  Daily  Courier,  PO  Box  2717, 
Houma  LA  70361. 


CHIEF  ACCOUNTANT 

Permanent  challenging  full-charge  position  for 
30,000  circulation  West  Texas  daily.  Must 
have  an  accounting  degree  with  at  least  3  years 
newspaper  accounting  experience.  Salary  com¬ 
mensurate  with  experience.  Please  send 
resume  including  salary  history  to  Raymond  L. 
Dumont,  Midland  Reporter-Telegram,  Box 
1650,  Midland  TX  79702. 


ADVERTISING 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $  | 
motivated?  I  place  people  in  the  shopper  j 
industry.  Please  call  or  send  resume  tO:  Dennis  1 
Fearing,  Multi-Media  Enterprises,  18533  Bur-  i 
bank,  Ste  144,TarzanaCA91356;(213)344- 
7177.  1 


ADVERTISING  SALES  MANAGER 
Mid-Florida  shopper  seeks  experienced  sales 
manager  to  handle  key  retail  accounts  and 
manage  sales  department.  Excellent  opportu¬ 
nity.  Reply  to  Box  5240,  Editor  &  Publisher. 


CREATIVE  SERVICES 
MANAGER 


Quality  suburban  newspapers 
seek  professional  with  minimum 
6  years  experience  in  newspaper 
advertising  and  circulation  sales 
promotion.  Extremely  competi¬ 
tive  market  demands  aggressive, 
sales-oriented  self-starter  with 
understanding  and  appreciation 
of  news  product.  Copywriting  and 
communications  skills  essential. 
Excellent  compensation  package. 
Reply  to  Box  5241,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  DIRECTOR 
50,000  circulation.  Zone  5  daily  needs  results-  I 
oriented  individual  to  produce  sales  and  MAN-  j 
AGE  all  advertising  departments.  Prior  j 
experience  in  all  phases  of  advertising  sales 
and  support  is  a  must.  One  newspaper  market 
with  competition  nearby.  TMC  in  place.  Our 
progressive  management  style,  excellent  edito¬ 
rial  product  and  circulation  effort  will  help  you 
succeed.  Excellent  starting  salary  and 
incentive  bonus.  Part  of  expanding  group. 
Answer  in  confidence  to  Box  5243,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  medium  sized 
offset  daily  in  Zone  2.  We  need  a  director  who 
possesses  advertising  background  in  retail  and  i 
classified  sales.  Located  in  an  expanding  { 
growth-oriented  market  with  social  and  cultural 
activities  to  meet  almost  every  need.  Must  have  | 
minimum  of  5  years  newspaper  sales  and  pro-  | 
motions  experience.  Degree  and  seminar  i 
participation  preferred.  Send  resume  and  sal-  i 
ary  history  to  Box  5247,  Editor  &  Publisher.  1 

DISPLAY  SALES— Established  account  list,  i 
10,000  daily  with  TMC.  Salary,  commission  | 
and  group  benefits.  Send  resume  and  salary  I 
requirements  to  Dale  Wetenkamp,  Nevada 
Appeal.  PO  Box  2288,  Carson  City  NV  89701.  1 
No  phone  calls  please.  I 


DISPLAY  ADVERTISING  salesperson  needed 
immediately.  Must  be  experienced  in  sales  and 
layouts.  Salary,  commission,  benefits.  Send 
resume  to  Mike  Sheppard.  Advertising 
Director,  The  Daily  Tribune,  220  1st  Avenue 
South,  Wisconsin  Rapids  Wl  54494. 


DISPLAY  ADVERTISING  SALES  30,000 
circulation  daily  at  the  foot  of  the  Rocky  Moun¬ 
tains  IS  seeking  an  experienced  salesperson. 
Good  pay  bonus  and  a  chance  to  develop  your 
future.  Very  desirable  location.  Send  resume  in 
confidence  to  Douglas  J.  Barnett,  Display 
Advertising  Manager,  The  Daily  Camera,  1048 
Pearl  St  ,  Boulder  CO  80302. 


WANTED:  Experienced  Retail  Manager  for  I 
Zone6Morning/Evening/Suncay.  78,000 daily 
circulation.  Must  hire,  train  and  supen/ise  staff  ' 
of  14  sales  people.  Send  resume,  including  ! 
salary  requirements,  to  George  M.  Guy,  I 
Advertising  Director,  Amarillo  Globe  News,  PO  1 
Box  2091,  Amarillo  TX  79166.  I 


YOUNG,  EXPERIENCED  professional  who 
seeks  future  growth  in  sales.  Florida  daily.  Mail 
resumes  to  Box  5220,  Editor  &  Publisher. 


EXPERIENCED  DISPLAY  Advertising  Manager 
needed  to  sell,  hire,  train  and  supervise  com¬ 
mission  sales  people.  Great  growth  potential. 
Send  resume,  past  employment  history  and  sal¬ 
ary  requirements.  You  will  represent  3  weeklies 
in  Casper  WY  and  a  shopper  in  Southern  WY. 
John  Gariety,  Journal  Publications,  PO  Box 
3318,  Casper  WY  82602. 


MAJOR  ACCOUNT  SALES  , 

Good  closing  skills  and  major  presentation  i 
experience  needed  by  a  suburban  weekly  group  i 
in  a  competitive  Midwestern  metro  market. 
Excellent  compensation  and  an  opportunity  for  ! 
advancement.  Call  Ron  Lindsay  (816)  454-  ' 
9660.  i 


ART/GRAPHICS 


ART  ! 

DIRECTOR  I 

Seeking  head  of  Art  Department  for  group  of  ! 
leading  industrial  newspapers  and  magazines.  | 
Must  have  ability  to  conceptualize  and  execute  : 
creative  ideas.  Must  guide  work  flow  and  en¬ 
courage  team  work  with  colleagues.  Newspaper  ' 
experience  mandatory.  Magazine  experience  i 
helpful.  I 

Send  resume  with  salary  requirements  to  Box 
GR,  1 1  West  37  Street,  New  York  NY  10018.  1 

Equal  Opportunity  Employer  MiF  j 


CIRCULATION 


CIRCULATION  SUPERVISOR 
Circulation  supervisor  needed  for  100,000  AM 
daily.  Must  have  5  years  minimum  experience 
in  little  merchant  system  and  solid  background 
in  sales,  service  and  collections.  Sunbelt  area- 
Zone  8.  Send  resume  to  Box  5134,  Editor  & 
Publisher. 


CIRCGLATION 

MANAGER 


San  Juan,  Puerto  Rico,  48,CKX) 
circulation  English  language  busi¬ 
ness  weekly  tabloid  seeks  profes¬ 
sional  experienced  in  managing  a 
fulfillment  operation  with  staff  of  5 
persons  that  now  will  be  convert¬ 
ing  to  computer.  Should  be  fully 
knowledgeable  in  the  setting  up  of 
computer  processing,  proven 
organizabonal  ability,  experienced 
in  2nd  class  postal  and  BPA  reg¬ 
ulation.  A  shirt  sleeve  motivated 
aggressive  leader  and  self-starter. 
Must  be  fluent  in  Spanish.  Send 
resume  and  salary  history  to:  Pub¬ 
lisher,  Caribbean  Business.  Box 
6253,  Loiza  Sta.,  San  Juan,  Puerto 
Rico  00914. 


CIRCULATION  MANAGER 
16,000,  6-day  morning  newspaper  in  central 
Nebraska.  All  office  pay,  computerized  system 
with  TMC  product.  Seeking  aggressive,  promo¬ 
tion  mind^  individual  who  enjoys  working  with 
and  contributing  to  newspaper  management. 
Pay  commensurate  with  experience  and  ambi¬ 
tion.  Box  5233,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATION  director  sought 
by  Zone  5  weekly  newspaper  group.  Award¬ 
winning  news  product.  Experience  in  conver¬ 
sion,  promotion,  paid  and  voluntary.  Good  sal¬ 
ary  package.  Growth  potential.  Send  resume  to 
Box  5267)  Editor  &  Publisher. 


SMALL  FLORIDA  DAILY  seeks  Circulation 
Manager.  Strong  on  Sales  and  Promotion  a 
must.  Mail  resume  and  salary  requirements  to 
Box  5209,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  22,  1983 


CIRCULATION  MANAGER 
To  head  operations  which  include  small  paid 
daily  and  ^id  weekly  in  adjoining  community. 
Both  products  are  well  established.  Applicant 
must  be  strong  in  marketing  and  operations. 
Zone  5.  Reply  A.  Ckrulter  (501)  735-1010. 


CIRCULATION  MANAGER  j 

Mid-Atlantic  suburban  daily  and  Sunday,  | 
50,000  circulation  and  growing,  seeks  street-  , 
wise  number  2  person  heavy  on  single-copy  and  1 
TMC  experience.  Salary  $28,000,  plus  i 
incentive  with  potential  to  high  $30s.  \ 
Experience  with  union  a  must.  Send  letter,  | 
complete  resume  with  three  references  to  Box  i 
5213,  Editor  &  Publisher.  ! 


EDITORIAL 


ALUMS  OF  DEAD  DAILIES:  We're  compiling 
dates/places  of  reunions,  newsletters,  keepers- 
of-the-flame  and  others  who  can  tell  us  about 
the  life-after-death  of  America’s  once-great 
dailies.  Contact  Richard  Stout,  Director,  S(K) 
News  Media  Project.  The  American  University. 
Washinging  DC  20016  (202)  686-7553.  | 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


ATTENTION  MINORITY  JOURNALISTS  I 
Are  you  interested  in  an  editing  career  on  daily 
newspapers?  The  1983  Editing  Program  for 
Minority  Journalists  offers  a  limited  number  of 
full  fellowship  slots  in  its  8-week  summer  train¬ 
ing  session  at  the  University  of  Arizona,  Tuc¬ 
son.  The  intensive  program  in  editing  and  man¬ 
agement  techniques  results  in  a  full-time  copy 
editing  job  on  a  daily  newspaper  at  the  end  of 
the  summer.  Approximately  3  years  profession¬ 
al  background  in  journalism  or  related  field 
preferred.  For  details  phone  Debra  Castelan 
(602)  626-5777.  Applications  due  by  March 
1.  1983. 


BUSINESS  REPORTER 
San  Juan,  Puerto  Rico  48.000  weekly  largest 
circulation  English  language  newspaper  in 
!  Caribbean  seeks  experienced  business  repor- 
'  ter.  Minimum  5  years  experience  as  reporter,  2 
as  business  reporter.  Must  know  some  Spanish 
i  and  willing  to  become  fluent.  Must  produce 
'  well  researched  analytical  work  that  is  lively 
and  well  written.  Send  resume,  clips  and  salary 
requirements.  Editor-in-Chief,  CARIBBEAN 
BUSINESS,  PO  Box  6253  Loiza  St  Station, 
I  San  Juan  PR  00914. 


I  BUSINESS  JOURNAL.  Editor  who  can  take 
charge  of  start  up  of  a  newspaper  company's 
!  statewide  monthly  business  journal  in  Zone  7. 

I  Ideal  candidate  will  be  a  business  generalist 
I  with  strong  editorial  and  management  skills. 

I  Essential  are  vigor,  creativity  and  clear  think- 
j  ing.  Please  send  resume,  salary  history,  and  a 
brief  cover  letter  describing  your  aspirations  to 
j  Box  5239,  Editor  &  Publisher. 


CITY  HALL  REPORTER.  Immediate  opening 
for  top-notch  journalist.  Interest  in  small-town 
government  a  must.  Experience  required.  Con¬ 
tact  Jerry  Chapwefke,  Managing  Editor,  Willis- 
ton  Daily  Herald,  Box  1447,  Williston  ND 
58801,  (701)  572-2165. 


;  COMPETENT  COPY  editor  sought  (or  six- 
I  person  desk  on  medium-sized  Texas  daily. 

,  Must  be  willing  to  take  strenuous  spelling  and 
editing  tests:  impressive  layout  clips  a  must. 

I  Send  resume  and  clips  to  Tom  Nickell,  Manag- 
!  ing  Editor,  The  Odessa  American,  PO  Box 
I  2952,  Odessa  TX  79760. 

!  CITY  EDITOR — Central  Florida  daily,  strong  on 
local  news,  seeks  newsroom  leader.  3  recent 
I  copies  of  your  paper,  resume,  salary  history  to 
'  Ken  Fortenberry.  Executive  Editor,  The  News 
;  Chief,  PO  Box  1440,  Vymter  Haven  FL  33880. 

i  EXCITING  OPPORTUNITIES  with  start  up  New 
1  York  based  business  newspaper. 

I  EDITOR 

I  Requires  minumum  5  years  writing  and  editing 
experience  on  newspaper. 

MANAGING  EDITOR 

I  Requires  minimum  2  years  writing  and  editing 
I  experience  on  newspaper.  Good  salaries  for 
'  ambitious,  reliable,  hard  working  persons. 
Send  Resume  to  Box  5151,  Editor  &  Publisher. 


EXPERIENCED,  city  or  managing  editor  to 
j  direct,  organize  and  plan  newsroom  operation 
for  staff  of  10  on  6-day  Midwest  daily.  We  are 
j  looking  for  a  person  who  understands  commun¬ 
ity  journalism  and  knows  the  importance  of 
local  coverage  and  features.  Editorial  writing 
experience  a  plus.  Send  cover  letter,  resume 
I  and  salary  requirements  to  Box  5196,  Editor  & 
Publisher. 


AGGRESSIVE  CITY  beat  reporter.  Government 
news  experience  preferred.  Hard  working  com¬ 
petitive  individual  required.  Send  letter,  re¬ 
sume,  references,  clips,  and  salary  require¬ 
ments  to  Steve  Wolfrom,  The  Review  Times, 
Drawer  C,  Fostoria  OH  44830. 


ASSISTANT  EDITOR 

Scientific  Publications,  Cleveland  Clinic 
Foundation,  Medical  Editor,  experienced 
learned  journal  or  medical  publishing  house. 
Write  to  Shannon  Henry,  Managing  Editor, 
Dept,  of  Scientific  Publications,  Cleveland  Cli¬ 
nic  Educational  Foundation.  9^0  Euclid  Ave, 
Cleveland  OH  44106.  No  phone  calls,  please. 
An  Equal  Opportunity  Employer  M  F/H/V 

BUSINESS  EDITOR 

Wanted:  A  top  editor  to  manage  four  others  and 
be  the  "working  editor"  of  our  business  pages, 
which  we  will  start  in  March.  Must  be  able  to 
write  strong,  readable  stories  and  or  columns. 
Also  must  have  proven  excellence  in  both 
directing  staff  and  handling  copy.  Send  re¬ 
sume,  clips,  requirements  to  Tom  Livingston. 
Managing  Editor.  Philadelphia  Daily  News, 
400  N.  Broad  St,  PO  Box  7788.  Philadelphia 
PA  19101. 


WHAT  HELPS  US 
.  .  .  HELPS  US 
HELP  YOU 


To  expedite  your  questions, 

1  claims  and  payments  regard- 
ing  classified  invoices, 

'  please  RETURN  THE  YEL- 
:  LOW  COPY  OF  THE  INVOICE 
;  WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
I  all  correspondence  regard- 
'  ing  your  bill.  This  will  assure 
I  proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


i  GRADUATE  ASSISTANTS:  Available  for  per- 
I  sons  with  at  least  three  years  full-time 
i  experience  in  reporting,  writing,  editing,  ready 
;  for  mid-career  opportunity  to  earn  a  master's 
i  degree  in  a  12-month  program.  Stipends  of 
j  $5500  plus  full  out-of-state  tuition  for  best 
j  qualified  teaching  and  research  assistants. 

Write:  Chairman.  Graduate  Studies,  School  of 
'  Journalism,  218  Carnegie  Building,  University 

Park,  PA  16802. 


GROWING  20M  Zone  4.  mid-South  daily  seeks 
managing  editor,  function  as  combination  M  E. 
news  editor.  Direct  all  areas  of  editorial 
operations.  Broad-based  experience  with 
emphasis  on  hard  news.  Appearance,  personal- 
I  ity  are  musts  in  35M  community.  College- 
I  outdoor-family  living  area.  Southern 
■  "exposure”  helpful.  Pleasesend  information  to 
I  Box  5190,  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J.  Lacey  WA  98503. 


LIFESTYLE  WRITER  needed  by  West  Texas  dai¬ 
ly  which  IS  expanding,  improving  its  Lifestyle 
(Jepartment.  Entry-level  with  degree  or  light 
experience.  This  writer  may  also  be  used  in 
general  news.  Layout  talent  helpful.  Lifestyle 
Editor  with  experience  also  sought.  Send 
resume,  samples  of  work  to  Jim  Servatius,  Mid¬ 
land  Reporter-Telegram,  PO  Box  1650,  Mid¬ 
land  TX  79702. 


MANAGING  EDITOR-entry  level  position  on  a 
;  southern  Indiana  award-winning  weekly. 

Opportunity  to  refine  your  writing  skills  plus 
I  learn  layout,  design,  and  editing.  Journalism 
degree  required.  Send  resume  to  Terry  Grimes. 
Publisher,  Princeton  Clarion.  PO  Box  321, 
Princeton  IN  47670. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
JOB  LEADS 


Editorial 

MANAGING  EDITOR 

The  ability  to  direct  staff,  edit  copy  tightly  and 
maintain  a  consistent  community  presence, 
both  editorially  and  personally  are  a  must  for 
this  job.  You  will  be  in  charge  of  a  well 
established  paid  circulation  weekly  in  one  of 
Chicago's  North  Shore  suburbs.  The  paper  is 
one  of  30  weeklies  published  by  a  growing  com¬ 
pany.  5  years  experience  as  reporter  editor  re¬ 
quired.  Excellent  benefits  plus  competitive 
starting  salary.  Please  send  resume  including 
salary  history  plus  a  copy  of  your  paper  to: 

Lawrence  Setnicar 
PIONEER  PRESS  INC. 

1232  Central  Ave. 

Wilmette  IL  60091 
A  subsidiary  of  Time  Inc 
Equal  Opportunity  Employer  M  F 


EASTERN  LONG  ISLAND'S  fastest  growing 
weekly  seeks  aggressive  editorial  and  photogra¬ 
phy  intern  tor  summer  months.  Must  have 
strong  academic  record.  Opportunity  to  work 
with  award-winning  staff.  Send  resume  to  Phyl¬ 
lis  Stewart,  Editor,  The  Sun,  Bridge  St,  Sag 
Harbor  NY  11963. 


EDITOR 

Community  daily  in  growing  Southern  town 
needs  solid  professional.  Send  resume,  clips  to 
Box  5260,  Editor  &  Publisher. 


ENTERPRISING  JOURNALIST  sought  by  high¬ 
ly-regarded  Washington  publisher  specializing 
in  hard  news  coverage  of  communications 
industry.  We're  sticklers  for  accurate  reporting 
in  our  daily  and  weekly  newsletters.  Dynamic 
opportunity  for  go-getter  interested  in  new 
technology.  Don't  apply  unless  you  have  sub¬ 
stantial  newsroom  experience,  preferably  on 
daily  newspaper.  Reply  Box  5270,  Editor  & 
Publisher. 


EDITOR-Suburban  newspaper  seeks  managing 
editor.  Must  edit  copy,  direct  staff,  lay  out 
pages,  write  daily  editorial.  Good  salary,  fringe 
benefits.  Write  Mr.  Westview,  Box  149,  Arling¬ 
ton  VA  22210. 


FLORIDA  METRO  DAILY  updatingapplications 
from  reporters,  copy  editors.  Must  have  daily 
experience  beyond  school  newspapers.  Two 
positions  currently  opened.  Send  clips,  refer¬ 
ences,  and  cover  letter  to  Box  5221,  Editor  & 
Publisher. 


The  Lexington  Herald- 
Leader  has  openings  for 
two  outstanding  editors. 
The  Herald-Leader,  a 
Knight-Ridder  paper,  is 
merging  its  morning  and 
evening  editions  into  a 
morning-only  paper  of 
approximately  100,000 
circulation  daily  and 
125,000  Sunday. 

The  jobs  are; 

NEWS  EDITOR 

Seasoned  editor  with 
strong  management  skills 
to  supervise  a  copy¬ 
editing  staff  of  11,  make 
news  judgments  and 
oversee  timely  produc¬ 
tion  of  the  paper. 

GRAPHICS  EDHOR 
Broad  photographic  ex¬ 
perience  required.  Will 
direct  photographers  and 
artists  and  work  closely 
with  all  departments.  The 
Herald-Leader  publishes 
extensively  in  color. 

Send  applications  in¬ 
cluding  references  to 
John  S.  Carroll,  Editor, 
Lexington  Herald-Leader, 
Main  and  Midland,  Lex¬ 
ington,  Ky.  40507. 
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MANAGING  EDITOR  i 

Position  available  now  on  award-winning  PM  ! 
Sunday  daily  in  middle  Georgia.  Immediate  | 
opportunity  for  editor  who  can  lead  and  moti-  i 
vate  staff  of  10.  Emphasis  on  quality  local  '■ 
coverage  including  local  process  color  photog¬ 
raphy.  Must  have  strong  management  skills,  | 
sound  news  judgment  and  a  desire  to  develop  a  j 
responsible  editorial  product.  Ideal  candidate  j 
willhavegoodwritingskillsandlayoutability.  If  ; 
you  would  like  to  represent  the  newspaper  in  a  j 
growing,  exciting  community  reply  with  | 
resume,  clips  and  salary  requirements  to  The  i 
Daily  Sun,  PO  Drawer  A,  Warner  Robins  GA 
31099.  I 


NORTHERN  CALIFORNIA'S  fastest  growing  ru-  | 
ral  paper  needs  a  young  editor  to  fill  former  | 
Medill  Grad's  spot.  Pay,  $17,000.  Small,  but  j 
talented  newsroom.  You  may  be  part  of  the 
creation  of  a  new  daily  paper.  We  want  a  detail  j 
person,  leadership  experience;  competitive  i 
situation  in  which  the  paper  has  taken  the  lead  j 
in  the  last  year.  Send  resume,  references  to  PO  , 
Box  848,  Lakeport  CA  95453,  Attn:  John  ! 
Tabor,  or  call  (707)  263-5636. 


NEWS  EDITOR  for  /17M  Zone  4  daily.  Assign 
reporters,  direct  desk  operations.  Get  paper  out  i 
daily.  Capable  of  moving  into  M  E  slot.  Must  be  ; 
able  to  handle  public.  Send  replies  to  Box  ! 
5191,  Editor  &  Publisher.  All  replies  kept  i 
strictly  confidential. 


NEWS  WIRE  MANAGING  EDITOR  j 
Located  in  a  medium-sized  Midwestern  city,  , 
this  progressive  publishing  company  seeks  a  1 
managing  editor  for  its  newest  venture — a  daily  i 
wire  service.  We  are  seeking  a  seasoned  j 
individualwhodesiresanewchallengebuilding  i 
a  top-notch  news  organization.  Guiding,  j 
directing  and  coordinating  reporters  in  several  | 

,  news  bureaus  is  just  a  part  of  the  many  chal- 
;  lengesof  thisposition.  Strongeditingandwrit-  I 
’  ing  skills  are  a  must  and  ability  to  plan  and  | 
I  develop  new  areas  of  news  coverage  for  this  | 
expanding  operation.  Requirements  include  | 
j  knowledge  of  financial  markets,  business  news 
]  and  futures  with  at  least  10  years' experience  in  | 
1  wire  service  reporting  and  management  or  i 
equivalent.  Qualified  applicants  send  resume  ' 
I  and  salary  requirements  to  Box  5228,  Editor  &  | 
I  Publisher, 


NIGHT  NEWS  EDITOR  I 

The  M  lami  News  needs  a  take-charge  person  to  | 
run  the  news  desk  for  our  street  sale  edition.  1 
Must  be  graphics-oriented  and  know  color.  Pre-  i 
fer  someone  with  metro  experience.  If  you  want 
to  work  in  one  of  the  hottest  news  cities  around.  I 
enjoy  a  great  climate  and  earn  a  salary  of  1 
$34, 000 -r,  call  Jim  Witt,  The  Miami  News.  PO  i 
Box  615,  Miami  FL  33152  (305)  350-2154.  ! 


1  PUBLICATIONS  EDITOR  position  available 
i  March  1  with  newspaper  trade  association. 

'  Minimum  three  years  daily  newspaper 
experience  required.  Challenging  position 
demands  imagination,  good  writing/copy  edit¬ 
ing  skills  and  a  knowledge  of  printing  and  pro¬ 
duction.  Apply  to  PO  Box  17004,  Washinrton 
:  DC  20041. 


PUBLISHER 

Publisher  for  5000  circulation  daily  in  agri¬ 
cultural  community  in  Zone  5.  Must  have 
experience  in  all  newspaper  and  shopper 
operations.  Send  confidential  resume  to  Box 
5252,  Editor  &  Publisher.  An  Equal  Opportu¬ 
nity  Employer. 


REPORTERS-Mississippi  daily  expanding. 
Openings  soon  in  news,  desk  positions.  Some 
experience  helpful.  Send  replies  to  Box  5192, 
Editor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


REPORTER  with  news  exfierience  who  can  pro¬ 
duce  well  crafted  and  researched  features,  pro¬ 
files  and  in-depth  take-out  stories  sought  by 
quality  weekly  in  Zone  2,  semi-rural  but  cosmo¬ 
politan  seaside  area.  Write  Box  5227,  Editor  & 
Publisher, 


ASSISTANT  NEWS  EDITOR  wanted  for  com¬ 
petitive  100,000-plus  morning  daily.  Must  be 
able  to  make  quick,  independent  news 
decisions,  write  bright  headlines,  willing  to 
work  weekends.  In  return  you  will  receive  good 
pay,  health  benefits  and  chance  to  work  in 
growing  California  city  that  offers  a  wide  variety 
of  recreational  pursuits.  Box  5234,  Editor  & 
Publisher. 


MANAGING  EDITOR 

i  Urban  weekly  in  Zone  1  seeks  individual  with 
experience  to  lead  news  staff  of  six.  Good  writ¬ 
ing  and  investigative  reporting  must  be  priorit- 
,  les.  Individual  we  hire  must  have  demonstrated 
leadership  skills  and  an  ability  to  "spot"  a  good 
story.  Send  letter,  resume,  salary  history  and 
clips  to  Box  5265,  Editor  &  Publisher. 


SPORTS  EDITOR  for  15,500  daily  in  eastcen- 
tral  Pennsylvania,  modern  plant,  new  front  end 
system.  Must  be  strong  on  supervision, 
graphics,  layout.  Photography  experience  re¬ 
quired.  Sports  staff  includes  two  fulltimers,  two 
parttimers.  Send  resume,  clips,  tearsheets, 
salary  requirements  to  Thomas  D.  Brennan, 
Executive  Editor.  The  News-Item.  707  N.  Rock 
St..  Shamokin  PA  17872.  No  phone  calls, 
please. 


SPORTS  EDITOR 

Top-flight  writer  sought  as  sports  editor  of 
9500-circulation,  5-day  daily  in  Pacific 
Northwest.  Must  be  able  to  breathe  life  into  the 
sports  coverage  of  an  award-winning,  quality- 
oriented  newspaper.  The  right  person  will  be 
well-organized,  energetic  and  accomplished  at 
straight  news,  feature  and  column  writing. 
Some  layout  experience  essential.  Salary 
$18,000-$19,500.  Send  clips,  tear  sheets  to 
Box  5158,  Editor  &  Publisher. 


SPORTS  EDITOR  for  one-man  department  on 
healthy  Texas  semi-weekly  in  Houston  area 
wanted  first  of  March,  Must  be  self-starter, 
non-smoker,  J-grad.  Job  will  entail  writing, 
photography,  darkroom  and  paste-up.  We're 
looking  for  an  award  winner!  Send  resume,  re¬ 
ferences  and  clips  to  Chris  Barbee,  Box  1 180, 
El  Campo  TX  77437. 


THE  KANSAS  CITY  TIMES  has  an  immediate 
opening  for  a  business  reporter.  Experience 
preferred  or  background  in  business  and/or  eco¬ 
nomics.  Mail  resume  to:  Janet  Meyer,  Business 
Editor,  The  Kansas  City  Times,  1729  Grand 
Ave,  Kansas  City  MO  64108. 


NEWSPAPER  training  needed  in  many  PR, 
editorial  areas.  For  newsletter  rates:  M  Stern- 
man,  68-38  Yellowstone,  Forest  Hills  NY 
11375. 


MARKETING 


ASSISTANT  RESEARCH  MANAGER 
Large  metrofiolitan  daily.  Zone  2,  needs  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced,  growing  research  and 
promotion  operation  serving  all  advertising 
departments.  Must  be  able  to  take  complex 
I  figures  and  produce  straightforward,  convinci- 
;  ng  sales  presentations  for  major  advertisers. 

Will  write,  produce  and  give  audio-visual  pre- 
1  sentations.  Should  be  familiar  with  major 
i  research  houses  and  standard  newspaper  pro¬ 
motion  statistics.  Knowledge  of  computer  ter¬ 
minal  operation  for  on-line  data  access  helpful. 
Please  send  current  resume  to  Box  5200,  Edi¬ 
tor  &  Publisher. 


PHOTOGRAPHER 


I  PHOTO-ORIENTED  daily  in  region  6  needs 
I  aKressive  photographer  for  spot  news-feature 
photos.  Needs  own  equipment  and  initiative. 
Excellent  benefits,  starting  salary  DOE.  Send 
'  resume  and  varied  examples  of  work  to  Paul 
I  Gilbert,  Photo  Editor,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland  TX  79702  or 
call  (915)  686-0789  between  l-4pm  CST. 


PHOTO  lOURNALISM 


THE  PACIFIC  Northwest  17K  daily  with  TMC  i 
needs  working  managing  editor.  Reply  to  Box  | 
5253,  Editor  &  Publisher. 


WE’RE  THRIVING  I 

In  1983,we'readdingofficespace,anewpress  i 
and  three  positions  to  our  editorial  staff  of  73.  I 
We're  New-York-area,  morning-and-Sunday  1 
tabloid  in  need  of  both  copy  editors  for  news 
and  sports  and  reporters  for  features  and  news. 
We  require  experience,  and  we're  looking  for  | 
people  willing  to  make  a  commitment  to  this  j 
area  and  to  a  growing,  improving  newspaper. 
Send  letter,  resume  and  work  samples  to  Per¬ 
sonnel  Director,  Times  Herald-Record,  40  Mul¬ 
berry  St.,  Middletown  NY  10940. 


WE  WANT  TO  make  a  good  paper  even  better. 
Immediate  opening  for  general  assignment  re¬ 
porter/photographer.  Emphasis  on  writing 
skills.  Must  cover  board  meetings  with  extreme 
accuracy.  Only  dedicated,  ambitious  J-grads 
looking  for  advancement  opportunities  need 
apply.  Send  non-returnable  clips,  resumes,  re¬ 
ferences  to  Jim  Small,  Editor,  Daily  Mail,  PO 
Box  340,  OIney  IL  62450. 


ASSISTANT  SUNDAY  EDITOR 
Progressive  medium-sized  newspaper  in  Alaska 
has  an  immediate  opening  for  an  assistant  Sun¬ 
day  Editor.  Applicants  must  have  strong  back- 

t round  in  editing  and  layout.  Salary  negotiable, 
end  resumes  to:  The  Anchorage  Times,  Per¬ 
sonnel  Dept,  PO  Box  40,  Anchorage  AK 
99510. 


I  ASSISTANT  FEATURES  EDITOR  second 
position  in  12-member  features  department 
responsible  for  a  number  of  lifestyles, 
entertainment  and  feature  sections.  We  seek  an 
individual  with  two  or  more  years  of  supervisory 
and  editing  background,  with  experience  or  a 
I  demonstrated  interest  in  the  features  area. 
Send  complete  resume  to:  Douglas  K.  Ray, 
Managing  Editor,  The  Daily  Herald,  PO  Box 
j  280,  Arlington  Heights  IL  60006.  An  equal 
opportunity  employer. 


i  REPORTER  with  at  least  five  years  experience 
1  in  hard-news  investigative  and  enterprise 
I  reporting  sought  by  major  metropolitan  Zone  2 
j  daily.  Job  calls  for  short  and  long-term 
investigative  reporting  alone  and  with  staff 
I  members.  Excellent  pay  and  benefits.  Send 
resume,  references  and  very  select  clips  to  Box 
5242,  Editor  &  Publisher. 

RAPIDLY  GROWING  10,000  circulation  daily 
I  seeks  experienced  and  talented  writer  to  work 
near  New  Orleans.  Write  Managing  Editor,  Daily 
Star,  Box  1149,  Hammond  LA  70404. 


FREELANCE 


I  MONTHLY  Expatriate  newsletter  requires  free- 
I  lance  writers  for  finance,  sports  and  overseas 
1  construction  and  oil  news.  Please  contact  Rene 
1  Anderson,  Exoats  International,  9777  Harwin, 

!  Houston  TX  77036. 

j  NATIONAL  WEEKLY  newspaper  wants  editorial 
cartoons  and  humor  columns  written  from  a 
[  Black  viewpoint.  Work  samples  and  resume  to 
'  Box  5174,  Editor  &  Publisher. 


CHIEF  PHOTOGRAPHER 
The  La  Cross®  Tribune  seeks  an  experienced 
photojournalist  to  head  its  5-person  photo 
staff.  The  person  we  hire  will  bean  outstanding 
photographer,  have  firm  understanding  of  lay¬ 
out,  design  and  photo  usage;  and  will  have 
strong  management  and  budget  skills.  The  La 
Crosse  Tribune  is  a  36,000  circulation  7-day 
newspaper.  Applications  should  be  sent  to 
David  B  Offer,  Managing  Editor,  La  Crosse  Tri¬ 
bune,  401  N  3rd  St,  La  Crosse  Wl  54601.  No 
phone  calls,  please. 


PRESSROOM 

PRESSROOM  FOREMAN- -Gannett  Co.,  Inc.  is 
seeking  people  to  work  on  the  nation’s  newest 
I  newspaper,  USA  TODAY.  If  you  have 
experience  in  this  position,  a  thorough  knowl¬ 
edge  of  single  or  double  width  offset  presses 
'  with  process  color  in  a  newspaper  environment, 
j  please  contact: 

JIM  LILLAGORE 
GANNETT  CO.,  INC. 

I  LINCOLN  TOWER 

ROCHESTER,  NY  14604 
You  must  be  willing  to  relocate.  Salary  will  com- 
I  mensurate  with  experience. 

I  An  Equal  Opportunity  Employer 


PRODUCTION 


PRODUCTION 

DIRECTOR 

The  Buffalo  News  is  searching  for  a  skilled  and 
I  experienced  manager  to  be  responsible  for 
I  direction  of  all  newspaper  production  pro¬ 
cesses.  Knowledge  of  composing,  press  and 
!  inserting  operations  important,  (juality  con¬ 
sciousness  and  cost  effectiveness  are  a  necess¬ 
ity.  We  are  looking  for  a  leader  who  is  well 
organized  and  good  with  people.  You  will  have 
experienced  department  heads  and  join  an 
enthusiastic  management  team  responsible  for 
a  fine  growing  newspaper.  Excellent  salary  and 
fringes;  superb  working  conditions.  You  will  en- 
I  joy  a  quality  lifestyle  in  a  friendly  community. 

!  Please  submit  detailed  resume  with  references 
1  and  salary  history  to  Stanford  Lipsey.  Vice 
1  Chairman,  The  Buffalo  News,  Box  100,  Buffalo 
;  NY  14240.  All  replies  strictly  confidential. 


I  PRODUCTION  EXECUTIVES— Gannett  Com- 
I  pany,  Inc.  Is  looking  for  people  who  would  like 
to  be  a  part  of  the  nation's  newest  newspaper. 

I  USA  TODAY.  If  you  are  self-motivated,  not 
i  afraid  of  hard  work,  have  a  minimum  of  three 
years  experience  in  the  management  of  news- 
!  paper  production  deprtments  and  thorough 
I  knowledge  of  web  offset  presses,  please  con- 


JIM  LILLAGORE 
GANNETT  COMPANY,  INC. 

LINCOLN  TOWER 
ROCHESTER,  NY  14604 

A  college  degree  is  preferred.  Salary  will  be 
commensurate  with  experience. 

An  Equal  Opportunity  Employer. 
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HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


WANTED — Working  Foreman  for  Rotary,  news¬ 
paper  press  and  job  shop  Operation-Excellent 
wages  and  benetits-Western  Zone  7-Send 
resume  and  references  to  Box  5212,  Editor  & 
Publisher, 

PRODUCTION  MANAGER  for  daily.  Knowledge 
of  composing,  camera  and  web  offset  press  a 
must.  Responsibility  of  entire  production  pro¬ 
gram.  Send  resume  to  Publisher,  Post  Office 
Box  1440,  Winter  Haven  FL  33880. 

1 

- 1 

CIRCULATION  DIRECTOR  with  9  years 
experience  seeking  management  position  in 
Zone  6.  Strong  sales/promotions  and  training 
background.  Box  5208,  Editor  &  Publisher. 

SEEKING  CIRCULATION  MANAGER 
POSITION 

Over  13  years  circulation  management 
experience  on  medium  sized  daily.  BA 
Business/Marketing  degree.  Exceptional  quali¬ 
fications.  Prefer  Zone  9.  Box  5248,  Editor  & 
Publisher. 

E  &  P  Classifieds — 

/4s  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 

PRESS  FOREMAN 

Medium  size  Zone  6  newspaper  seeks  foreman 
for  double-width  offset  operation.  Knowledge 
of  other  production  areas  a  plus.  Excellent  fu¬ 
ture  opportunities  for  aggressive  individual 
wanting  to  advance.  Exeunt  compensation. 
Send  your  resume  with  salary  requirements  to  i 
Box  5165,  Editor  &  Publisher. 

SALES 

FEATURES  SYNDICATE  invites  inquiries  by 
salespeople  with  syndicate  experience.  Both 
newspaper  and  radio  experience  preferred,  but 
not  required.  Send  resume  to  Copley  News 
Service.  PO  Box  190.  San  Diego  CA  92112. 
Confidentiality  guaranteed. 

YOUNG,  AGGRESSIVE  marketing  managei. 
Budget  and  goal  oriented  seeks  new  challenge 
and  responsibilities  in  circulation.  Experience 
in  every  phase.  Zones  2,3,5.  Box  5160,  Editor 
&  Publisher. 

COMPUTER  TECHNOLOGY 

MVS  SYSTEMS  PROGRAMMER,  IBM  trained, 
13  years  experience  with  typesetters,  front  end 
systems  and  business  systems.  Extensive 
experience  with  hardware,  software,  applica¬ 
tions  and  marketing.  Seek  suitable  position  in 
Dallas,  Austin.  San  Antonio,  Houston  area. 
Resume  and  references  on  request.  Box  5162, 
Editor  &  Publisher. 

EDITORIAL 

POSITIONS 

WANTED 

AWARD-WINNING,  experienced  reporter, 
publication  editor,  photographer  seeks  position 
in  New  York  metro  area.  Specialities:  govern¬ 
ment,  education,  labor,  sports,  precision  jour¬ 
nalism.  (914)  666-4713. 

AWARD  WINNING  feature  writer  and  publica¬ 
tions  editor  seeks  overseas  position  on  English- 
language  magazine,  newspaper,  or  corporate 
publication.  Will  consider  freelance  assign¬ 
ments.  Box  5261,  Editor  &  Publisher. 

ADMINISTRATIVE 

AGGRESSIVE  world  trade,  transportation  writ- 

LONDON  SUNDAY  TIMES  ex-general  manager 
and  journalist  seeks  top  management  role  in 
newspapers/magazines.  Location  less 
important  than  challenge.  Early  availability. 
United  States  permanent  resident  status.  Write 
Box  5238,  Editor  &  Publisher. 

er.  4  years  experience  seeks  general  assign¬ 
ment  or  business  reporter  in  California.  Box 
5131,  Editor  &  Publisher. 

BUSINESS  SPOKEN  HERE;  Career  journalist 
with  top  reporting/editing  credentials  has  just 
earned  a  Masters  in  business  and  wants  to  put  it 
to  work  for  major  outlet.  Emphasis  on 
investigative  work  and  clear  writing  on  complex 
subjects.  Box  5249,  Editor  &  Publisher. 

PUBLISHER-Experienced  in  all  phases  of  man¬ 
aging  small  daily  and  shopper.  Strong  on  sales, 
circulation  and  business  office.  Impressive 
track  record.  Write  Box  5231,  Editor  &  Pub¬ 
lisher. 

BUSINESS  WRITER  available  after  February. 
Personality  profiles,  market  trends,  corporate 
maneuvering.  Pro-free  market.  Degreed  in  jour¬ 
nalism  and  business  administration.  PO  Box 
197,  Sheboygan  Wl  53081. 

PUBLISHER 

Hard  working  professional  seeks  top  position  on 
newspaper.  Strong  leader,  former  newspaper 
owner.  J-Degree  with  MBA-Marketing  courses. 
Newspaper  marketing,  advertising  and  cost 
control  oriented  with  ad  agency,  TMC 
experience.  All  Zones/situations  considered. 
Substantial  opportunity/challenge  desired.  Top 
references.  PO  Box  40404.  Ft.  Worth  TX 
76140. 

ORGANIZED  AND  AMBITIOUS  WRITER:  Back¬ 
ground  includes  publishing  my  own  weekly  en¬ 
tertainment-educational  guide  with  10,000 
circulation;  medical  center  staff  writer  and  life 
styles  editor  for  suburban  Pittsburgh  daily. 
Most  innovative  writing  centered  on  lire  styles, 
entertainment  and  historical  areas.  Will  relo¬ 
cate  to  any  zone  with  growing  company.  Sum¬ 
mary  portfolio  on  request.  B.A.  Mass  Com¬ 
munications,  St.  Bonaventure  University 
1978.  Phone  (412)  423-6585  or  write... 

Roger  Marsh 

PUBLISHER— Aggressive,  results-oriented. 
Strang  in  sales  and  people  skills.  13  years 
experience.  Looking  for  big  challenge.  Box 
5259,  Editor  &  Publisher. 

ADVERTISING 

Box  347,  R.D.  1 

Latrobe  PA  15650 

ADVERTISING  MANAGER  for  campus  or  small 
daily.  Get  free-intelligence,  humor  and  com¬ 
passion.  For  details  write  Box  5250,  Editor  & 
Publisher. 

RELIGION  AND  LIFESTYLES  editor  and  writer, 
27.  5'/5  years  experience  on  small  dailies,  VDT 

1  skills,  seeks  position  on  periodical  or  larger 
i  newspaper.  Write  Box  5223,  Editor  &  Pub- 
j  lisher. 

ADVERTISING  DIRECTOR  with  12  years 
experience  in  newspaper  advertising  desires 
management  position.  Also  has  circulation  and 
commercial  printing  sales  experience.  Box 
5254,  Editor  &  Publisher. 

■  REPORTER/FEATURE  WRITER: 

i  Three  years  on  weeklies,  freelance  assignments 
1  include  New  York  Times.  Strong  investigative 

1  skills.  VDT.  Have  been  scooping  the  dailies 
while  on  award-winning  community  weekly. 
Seeking  a  daily  or  city-wide  weekly  position. 
Zones  1 ,  2,  3,  5,  9.  Write  Box  5222.  Editor  & 
Publisher. 

EXPERIENCED,  successful  newspaper  execu¬ 
tive  immediately  available  due  to  receni 
acquisition.  Excellent  track  record  as  genera 
manager  and  advertising  director.  Can  get 
things  done.  Enthusiastic.  Cost  conscious. 
Community  minded.  Top  references.  Box 
5268.  Editor  &  Publisher. 

REPORTER,  2  years  with  Midwest  wire  service, 
emphasis  on  police,  courts,  plus  local  news  anc 
desk.  Fast,  accurate  and  literate.  Seeking 
,  general  assignment  position  with  daily  in  Zones 
1  3  and  4.  Box  5245,  Editor  &  Publisher. 

SPORTSWRITER/COLUMNIST  with  layout 

1  make-up  experience,  Atlanta  Journal  et  al 
j  seeking  sports  editor/columnist  job.  Preferrec 
areas:  4  and  3.  Box  5225,  Editor  &  Publisher. 

ARTIGRAPHICS 

JOURNALISM  and  fine  arts  teacher  seeks  entry 
position.  Published  editorial  and  display  ar 
portfolio.  Award  winning  illustrations,  poetry 
and  fiction.  Box  5257.  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  January  22,  1983 


COPY  EDITOR  with  over  2  years  diversified  and  1 
creative  experience.  Good  word  economist,  lay-  1 
out  and  production  knowledge.  Experience  1 
includes  publishing  own  22,000  circulation 
newspaper,  daily  newspaper  copy  edit,  college 
editor-in-chief  and  weeklies.  Consider  Zone  2 
(preferrably  New  York  area).  Write  Mark  Schus- 
sel,  38-04  149th  Place.  Flushing  NY  11354.  ! 
or  call  (212)  939-7283.  j 

DECEMBER  ‘82  Purdue  j-grad  seeksentry  level  1 

YOUR  SEARCH  IS  OVER 

Assistant  Sports  Editor  for  3  years  on  100,000 
daily.  Fifti^n  years  overall  experience.  Looking 
to  move  up  on  progressive,  mid-sized  daily. 
Writing,  layout,  VDT  experience  is  extensive. 
I'll  be  that  hard-working  editor  with  consum¬ 
mate  skills  you've  been  looking  for.  Box  5235, 
Editor  &  Publisher. 

FREELANCE 

reporting  position.  2VS  years  experience  as 
staff  writer  for  20-page  campus  daily.  Zone  5 
preferred.  Bill  Cerveny,  5715  S  Washington, 
Apt  B,  Hinsdale  IL  60521.  (312)  325-1134. 

EXPERIENCED  NEWSMAN— Copyreader,  hard 
news,  features-20  plus  years,  top  credentials, 
seeks  post  equal  to  talerls.  Southwest,  desert 
areas  preferred.  Room  ICO,  4111  N  Mesa  St, 
Paso  fx  79902. 

BRITISH  WRITER  United  Kingdom  based,  ful¬ 
ly  conversant  with  United  States  media,  seeks 
regular  or  freelance  assignments  anywhere. 
Strang  on  travel,  sports,  business,  and  any¬ 
thing  unusual  or  offbeat.  Award-winning, 
handy  with  a  camera  and  definitely  not  Stiff 
Upper  Lip.  Reply  to  Box  5251,  Editor  &  Pub¬ 
lisher. 

You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P  s 
Positions  Wanted  section! 

EX-SPORTSWRITER  has  been  on  sidelines. 
Wants  to  get  back  in  game  as  2  sports  man  on 
daily  in  North  Carolina,  Virginia,  Maryland, 
Pennsylvania  or  Kentucky.  7  years  experience. 
Gary  (5linger,  144  12th  Av.  NW,  Hickory  NC 
28601. 

FORMER  EDITOR  to  receive  MA  degree  in 
August.  Management  and  publishing 
experience.  Skilled  in  community  journalism, 
religion  and  outdoor  sports.  Box  5224,  Editor& 
Publisher. 

PHOTOGRAPHER 

MY  PHOTOS  ARE  STORIES  IN  THEMSELVES 
Award  winner  with  Philadelphia  weekly  seeks 
staff  position  with  mid  to  large  size  daily  in 
Zones  1,  2,  3.  Reply  tO:  Peter  A.  Zinner,  55 
Bryn  Mawr  Ave,  Lansdowne  PA  19050. 

LARGE  DAILY  copy  editor  seeks  return  to 
reporting.  Five  years  experience  as  accurate, 
reliable  reporter.  Layout,  photo.  Zones  5  and  1 . 
Box  5244,  Editor  &  Publisher. 

LIFESTYLE/MAGAZINE  EDITOR 
Imaginative,  curious  and  fascinated  with  life. 
Seeking  leadership  post  with  features  or  weekly 
magazine.  Top  layout  and  design  ability.  Good 
writer  and  ^e  for  stories.  10  years  experience. 
Reply  Box  5264,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

ENTHUSIASTIC  ILLUSTRATOR  (feature/hard 
news/charts/editorial/cartoon)  and  photo¬ 
grapher  (spot  news/disaster/sports/feature); 
journalism  degree;  award  winner/daily  experi¬ 
ence  in  all  phases  journalism  (reporter/editing/ 
layout/et  cetera)  will  give  my  all.  For  clips:  Box 
6005.  Alhambra  CA  91802  or  (213)  289- 
1407. 

MANAGING  EDITOR,  weekly  group,  seeks 
leadership  post  as  group  editor,  general  mana¬ 
ger  or  small  daily  editor  in  Zones  1-2;  accom¬ 
plishments  in  all  facets  of  weeklies.  Call  (617) 
636-2933. 

PICTURE  EDITOR  who  directs,  inspires  and 

1  motivates  seeks  position  as  assistant  managing 
!  editor  for  graphics.  To  coordinate  production  of 

1  story/picture  material  and  related  graphics.  To 
be  primary  creative  authority  for  all  visual  pre¬ 
sentations  in  the  newspaper.  Stories  will  be 
:  originally  designed  and  creatively  packaged  us- 
j  ing  custom  typography,  illustrations,  four  col- 
1  or,  graphics,  photos  and  balanced  white  space 
i  to  convey  essence  of  the  story  accurately.  Want 
to  align  with  management  team  that  encour- 
1  ages  curiosity  and  is  appreciative  of  the  import- 
iance  of  graphic  arts  in  communicating  with 
reader  and  advertiser.  Box  5255,  Editor  &  Pub- 
1  lisher. 

MANAGING  EDITOR:  veteran  newsroom  mana¬ 
ger,  working  experience  in  all  areas,  seeks 
leadership  post,  medium  daily.  Conservative, 
consistent,  dedicated  team  journalist.  Box 
5229,  Editor  &  Publisher. 

SPORTSWRITER,  28.  seeks  position  on  major- 
league  daily  in  any  Zone.  Adept  on  computers. 
Currently  used  primarily  for  features  and  col¬ 
umns.  Have  covered  major-college  sports  and 
major-league  teams.  Resume,  clips,  references 
on  request.  Write  Box  5230,  Editor  &  Pub¬ 
lisher. 

SALES 

TOP  J-SCHOOL  student  seeks  a  summer 
internship  news  or  sports  position  on  a  weeklyor 
daily  paper.  Previous  WLS-TV  sports  intern. 
Can  bring  3  years  weekly-daily  newspaper 
experience.  Reply  Box  5193,  Editor  &  Pub¬ 
lisher. 

INCREASE  YOUR  SALES 

Zone  6:  Circulation  Director.  1 1  years  experi¬ 
ence,  desires  return  to  sales  field.  Reply  to  Box 
|5256.  Editor  &  Publisher. 

1 
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Psychiatrists 
try  to  cope  with 
press  reiations 

Two  psychiatrists  have  started  a  quar¬ 
terly  newsletter  which  they  hope  will  lead 
to  better  communication  between  mental 
health  professionals  and  the  news  media. 

Dr.  Stevan  Gressitt  of  Cambridge, 
Massachusetts,  and  Dr.  Ange  Lobue  of 
Palos  Verdes  Est.ates,  California,  are  the 
editors  of  the  newsletter.  Psychiatry  and 
the  Media,  which  published  its  first  issue 
last  December. 

The  two  editors  want  to  “avoid 
politicization”  of  their  newsletter,  Gres¬ 
sitt  stated.  “We’re  attempting  to  provide 
a  forum  for  people  to  comment  on  issues 
involving  psychiatry  and  media.” 

Gressitt  said  newspaper  coverage  of 
psychiatric  issues  “tends  to  be  very  spot¬ 
ty.  Reporters  don’t  attempt  to  clarify  all 
the  issues.” 

He  said  psychiatrists  also  “have  to  be 
clearer  in  speaking  with  the  media.” 

The  first  issue  of  Psychiatry  and  the 
Media  published  the  American  Psychia¬ 
tric  Association’s  guidelines,  adopted  in 
March,  1982,  for  dealing  with  tv  and  radio 
reporters. 

Gressitt  said  the  guidelines  could  also 
apply  to  psychiatrists’  dealings  with 
newspaper  reporters  since  the  “process 
of  a  newspaper  interview  is  very  similar 
to  a  tv  or  radio  program.” 

The  guidelines  stress  the  need  for  psy¬ 
chiatrists  to  limit  their  answers  to  ques¬ 
tions  to  45  seconds,  not  use  complicated 
words,  and  talk  in  their  normal  speaking 
voices. 

The  guidelines  caution  psychiatrists 
that  for  tv  interviews  “on-camera 
impressions  say  more”  to  viewers  than 
lots  of  facts  and  figures.  They  are  advised 
to  “save  the  hard  data  for  newspaper 
interviews.” 

The  first  issue  was  privately  funded  by 
the  two  editors  and  other  interested 
individuals,  Gressitt  said.  The  editors  are 
considering  several  options  for  future 
funding  including  the  sale  of  advertising, 
subscriptions,  or  seeking  a  single  spon¬ 
sor,  “perhaps  a  pharmaceutical  com¬ 
pany.” 

Gressitt  said  the  editors  considered 
asking  a  media  company  to  sponsor  their 
newsletter  but  have  put  those  plans  on 
hold. 

The  initial  mailing  of  Psychiatry  and 
the  Media  was  over  30,000  copies  and 
went  to  all  members  of  the  APA  as  well  as 
several  newspapers  and  radio  and  tv  sta¬ 
tions. 

The  editors  asked  recipients  to  fill  out  a 
questionnaire  detailing  their  impressions 
of  the  newsletter.  Gressitt  said  about  700 
favorable  responses  have  been  returned 
so  far. 


Reporting  rapes 

(Continued  from  page  2) 


tion  that  there  is  some  sort  of  shame  in 
being  a  victim.” 

How  explicit  reporting  of  rape  cases 
should  be  was  also  covered  in  the  ques¬ 
tionnaire. 

Most  respondents  from  all  sizes  of  pa¬ 
pers  agreed  that  community  standards  and 
expectations  should  be  taken  into 
account  in  reporting  on  a  rape  hearing  or 
trial.  30%  of  the  respondents  strongly 
agreed  on  this  question. 

The  editors  also  were  in  agreement  that 
rape  should  be  reported  as  fully  as  any 
other  serious  crime ,  but  large  newspapers 
“call  even  more  strongly  than  small  and 
medium  papers  for  full  coverage  of 
rape,”  Oukrop  said.  “Full  coverage 
usually  does  not  (and  most  editors  think 
should  not)  include  identification  of  the 
victim  and/or  explicit  details.” 

One  interviewee  told  Oukrop:  “Stuff  of 
a  derogatory  nature  impacts  on  the  victim 
and  family,  but  the  seriousness  of  the 
crime  indicates  the  story  be  told.” 

Another  editor  said:  “Explicitness  is 
not  necessary  to  explain  the  heinousness 
of  the  crime.” 

Respondents  tended  to  disagree, 
however,  that  explicit  reporting  of  testi- 


M/nn.  tax 

(Continued  from  page  26} 


painen  noted  in  his  brief  that,  “unlike  the 
situation  in  Grosjean,  there  is  no  evi¬ 
dence  that  the  Minnesota  tax  resulted  or 
was  intended  to  result  in  a  restriction  on 
the  free  flow  of  ideas.” 

Historically,  the  district  court  of  Hen¬ 
nepin  County  (Minnesota)  ruled  on  behalf 
of  the  Minneapolis  Star  and  Tribune  on 
May  30,  1980,  granting  a  return  of  $1  mil¬ 
lion  in  taxes  plus  interest.  The  case  was 
then  appealed  before  the  Minnesota 
Supreme  Court,  with  an  announcement 
December  17,  1981  that  the  lower  court 
had  been  overruled.  On  June  21 , 1982,  the 
U.S.  Supreme  Court  agreed  to  consider 
the  case. 

Borger  said  the  case  involves  the  15- 
month  period  in  1974-75  from  the  time  the 
law  went  into  effect  until  the  suit  was 
filed.  No  taxes  were  collected  when  the 
case  was  pending  before  the  lower  court. 
When  the  state  Supreme  Court  reversed 
the  ruling,  the  monies  were  collected. 

If  the  U.S.  Supreme  Court  were  to  rule 
in  favor  of  the  Minneapolis  Star  and  Tri¬ 
bune,  all  the  monies  collected  up  to  the 
present  date  would  be  returned  plus 
interest,  which  Borger  estimated  at  an  8% 
annual  rate. 

The  Supreme  Court  is  expected  to 
announce  its  decision  before  it  adjourns 
on  June  20. 


mony  in  a  rape  case  will  deter  future  vic¬ 
tims  from  bringing  rape  charges. 

The  survey  also  found  that  editors 
responding  did  not  share  the  “popular 
myth”  that  “a  healthy  person  who  really 
wants  to  can  avoid  being  raped.” 

“We  learned  a  lot  the  hard  way,”  com¬ 
mented  Dave  Seaton,  publisher  of  the 
Winfield  Daily  Courier,  of  the  outcry 
which  resulted  from  his  paper’s  rape 
story.  Seaton  agreed  that  the  story  con¬ 
tained  more  details  of  the  crime  than  were 
necessary. 

Seaton  said  his  newspaper  has  adopted 
“a  written  policy”  for  covering  rape 
cases  which  incorporates  guidelines  pro¬ 
posed  by  Oukrop  at  the  end  of  her  survey. 

“Her  study  prompted  us  to  update  our 
policy,”  he  said,  “and  make  it  clearer  for 
the  newsroom.” 


Henry  Garfinkle, 
distributor  dies 

Henry  Garfinkle,  80,  chief  executive 
officer  of  American  News  Co.  and  later 
chairman  of  Ancorp  Nafional  Services, 
the  nation’s  largest  newsstand  retailer 
with  650  outlets,  died  January  1 1 . 

Garfinkle  began  his  career  hawking 
newspapers  on  street  corners  and  at  the 
Staten  Island  Ferry  Terminal  when  he 
was  13  years  old  to  help  support  his  fami¬ 
ly.  A  few  years  later,  Samuel  I.  New- 
house,  owner  of  the  Staten  Island  (i^.Y.) 
Advance,  was  impressed  by  the  young 
newsdealer’s  enterprise  and  gave  him  a 
$4,000  interest-free  loan  to  buy  his  first 
newsstand.  He  parlayed  the  investment 
into  stands  at  Newark  Airport  and  other 
transportation  hubs,  forming  the  Garfield 
News  Co.  The  company  became  publicly 
owned  in  1969  and  was  renamed  Ancorp 
National  Services. 

In  1973,  the  company  filed  for  protec¬ 
tion  under  bankruptcy  laws.  Garfinkle’s 
son,  Myron,  said  at  the  time  that  the 
financial  reversal  resulted  from 
unprofitable  restaurant  operations. 

At  one  time,  Garfinkle  was  the  largest 
shareholder  of  Boston  Herald-Traveler, 
later  merged  into  the  Hearst  newspaper 
group. 
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latemational  Paper  keeps 
selling  reading 
so  youH  keep  selling  writing. 


company 


Heres  one  of  International  Paper's 
"Power  oj the  Printed  Word" advertisements  run 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
“Power  of  the  Printed  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  you’ll  sell.  And  the  more  paper  you’ll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  diat  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

“Power  of  the  Printed  Word,’’  iwtpimuationai 

International  Paper  Company,  Dept.  P31  f 

PO.  Box  954,  Madison  Square  Station,  rriMPANV 

NewYork,N.Y  10010  *  V  COMPANY 


Wc  believe  in  the  power  of  the  printed  word. 


1982  InteniiUional  Paper  Company 
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LUCK  HAS  NOTHING  TO  DO  WITH  IT 


Rocky  Mountain  News 

A  Srripps  Newspaper  Represented  nationally  Py  Story  A  Kfiiy  Smith  Inc 

ATUNTA.Mrt  VOHA.HOSldN*  ■.A\«HA\'  ISCli.CMK  A(iO»l1AU  As  .  lOS  ANr.fH'  •  Phi.  A(lt ;  PHIA  .  0(  tUl'H 


Denver's  Extraordinary  Morning  Newspaper 


because  advertisers  can’t  afford  to  gamble... 

After  a  ftill  year  of  head-to-head  morning  competition  between  the 
Rocky  Mountain  New  s  and  the  Denver  Post,  the  News’  lead  in  circulation 
has  climbed  to  a  whopping  65,436!  As  of  November  30,  19S2,  local  and 
national  advertisers  have  responded  to  this  growth  by  placing  nearly 
8,0()0,0()()**  more  full  run  ad  lines  in  the  News  than  the  Post . . .  not  with¬ 
out  good  reason.  The  Simmons  1982  National  Study  of  Local  Newspaper 
Ratings  reported  the  News  to  have  a  higher  daily  readership  among 
adults  in  the  Denver  ADI.***  W  ith  the  News,  there  is  no  gambling. . . 
only  winning. 

•.\IM  Ihihlishcr's  Siaicnicni  lor  six  oumths  ctKiitig  ,R>  Hi.  ••Media  Records  II  .•\0  Hi.  sewen  ».la\  Iil1a^e  figures. 
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